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1. lean ocBoeHUS TUCHUIJINHBI (MOXYJISA)

[emamu  ocBoeHus  gucuMIUIMHBL  «MIHOCTpaHHBIA  S3BIK»  SABIISIIOTCS
IIOBBILLIEHUE UCXOJHOIO YPOBHS BJIAJACHUS AHIVIMMCKUM SA3BIKOM, JOCTUTHYTOI'O Ha
IpeabIaylel CTylleHn 00pa30BaHusl, a TAKXKE OBJIaJIeHUE CTyJeHTaMu 1 u 2 Kypca
HEOOXOIUMBIM M JOCTATOYHBIM YPOBHEM KOMMYHHMKATUBHON KOMIIETCHIIMM IS
pELIeHHs] COLMAaTbHO-KOMMYHUKATUBHBIX 3374 B Pa3IMYHBIX 001acTsIX OBITOBOM,
KyJIbTYpHOH, NpO(ecCHOHAaTbHONM W HAYYHOU MAESTENIbHOCTU MpU OOIIEHUH C
3apyOeKHBIMU KOJIJIETaMU, a TAKKe I JaJIbHEHIIEro caMoo0pa3oBaHHUs.

JIns noCTMKeHUsT 1Lejied B paMKax JUCHUIIIMHBI PEIIatOTCS CJICAYIONINE
3a/layu:

dbopMupoBaHUE U COBEPIICHCTBOBAHUE CIYXO-TIPOU3HOCUTEIILHBIX HABBIKOB
IPUMEHUTEIIBHO K HOBOMY SI3BIKOBOMY U PEYEBOMY MaTepuay;

U3YY€HHWE OCHOBHBIX 3aKOHOB CTPYKTYphl aHTJIMMCKOT'O SI3bIKA, €T0
MOP(OJIOTUU U CUHTAKCHUCA;

KOPPEKIIUS U Pa3BUTHE HABBIKOB MPOJYKTHUBHOTO HMCIOJIH30BAHHS OCHOBHBIX
rpaMMaTHYecKuX (HOpM U KOHCTPYKIIHUM.

Jucrumuinaa o0ecreynBaeT MOATOTOBKY BBIMMYCKHUKA K MapKETHUHTOBOMY,
aBTOPCKOMY, OpPraHU3alMOHHOMY M TIPOEKTHOMY BHIaM MpodeccHoHaIbHOMI
JEeSITEHHOCTH.

2. MecTo nucuuninnbl (MoayJs) B ctpykrype OIIOII BO

Jucnumnaa «VHOCTpaHHBIN  SI3BIK» TIPEJCTaBIACT COOOW JHUCIMIUIMHY,
OTHOCSIIYIOCS K 00s3aTenbHol yactu bioka 1. Jlucturumas! (Mogyn)

JlanHas aucruIiiHa —Oasupyercs Ha cpeaHeM  oO0meM  oO0pa3oBaHHH
oOydJaromerocs.

JucuuniauHa «/HOCTpaHHBIM S3BIK» ABISAETCS OOECHEUYUBAIOIICH IS
mucuumine:  «Teopuss u  mpaktuka pekiaame» — b1.0.15 u  «Peuesble
KOMMYHHMKAIIMM W KOMHUPAWTHHT B PEKIaMe M CBA3SX C OOIIECTBEHHOCTHIO» -
b1.0.17.

JucuuminHa uzydaercs Ha 2 U 3 cemecTpax.

3. Komnerennuu ody4vamwiunerocsi, popMmupyembie B pe3yjabTaTe 0CBOCHHUSA
AUCIHMIIMHBI (MOTYJIs1)



[Ipomecc ocBoeHUs] AUCHUILIMHBI (MOAYJIsSI) HampaBieH Ha (QopMHpOBaHUE
cnenyromux komnereHuuit (asgs GI'OC BO 3++):

KOI[ KOMIICTCHIIN PGBYJH)TaT O6y‘-I€HI/I$II HaNMMCHOBAHUC KOMIICTCHIINH; HHAUKATOPLL
KOMIICTCHIINHU

YK-4 Crioco0eH OCYIIEeCTBIIATh JICTIOBYI0O KOMMYHUKAIIMIO B YCTHOU W
NUCBMEHHOW (opMax, Ha TOCYIAPCTBEHHOM si3bIke Poccuiickoii
®denepalii ¥ HHOCTPAHHOMY(BIX) S3bIKE (aX).

a1 (YK-4) JleMOHCTpHpYyeT yMEHHe BECTH OOMEH JeT0BOH MH(pOpManuei B yCTHON
U TNHCbMEHHOM  (opMax ¢  HCIOJB30BAHUEM  COBPEMEHHBIX
MH(OPMaIIMOHHO-KOMMYHUKATUBHBIX CPEACTB JUIsI KOMMYHHMKAIMH Ha
rOCy/IapCTBEHHOM SI3BIKE.

nJ 2 (YK-4) JleMOHCTpHpYyeT yMEHHE BECTH OOMEH JIeI0BOM HH(OopMaIHei B yCTHOM
U NHCbMEHHOM  (opMax ¢  HCIOJIB30BAHUEM  COBPEMEHHBIX
MH(OPMALIMOHHO-KOMMYHUKATUBHBIX CPEJICTB I KOMMYHUKAIlMM HE
MeHee YeM Ha OJTHOM UHOCTPAHHOM S3bIKE.

N3 (YK-4) Hcnons3yer COBpPEMEHHBIE nH(POPMAITMOHHO-KOMMYHUKATHBHBIE
cpencTBa il KOMMYHUKAIIHH.

OIlK-1 Crioco0OeH co3znaBaTh BOCTpEeOOBAHHBIE OOIECTBOM U HUHAYCTpUEl
MEIUATEeKCThl M (WJIM) MEAMANpPOAYKTHI, W (WJIM) KOMMYHUKAITMOHHBIC
MPOJYKTHl B COOTBETCTBHM C HOPMAaMH PYCCKOTO M HHOCTPAHHOTO
SI3BIKOB, 0COOCHHOCTSIMU HHBIX 3HAKOBBIX CHCTEM.

NJI 1 (OIIK-1) BrisiBnsier oTnMuMTENBHBIE OCOOCHHOCTH MEAMATEKCTOB, W (WJIH)
MEIUanpPOAYKTOB, M (MJIM) KOMMYHUKAIMOHHBIX TPOJYKTOB pa3HBIX
MEIMAaCeTMEHTOB U TIATPOPM.

NI 2 (OIIK-2) OcymiecTBisieT TOATOTOBKY TEKCTOB peKiIamMbl H  (WJIHM) HMHBIX
KOMMYHHKAIIMOHHBIX TPOJIYKTOB PA3JIMYHBIX XAHPOB U (OPMATOB B
COOTBETCTBUM C HOPMaMH pYCCKOTO ¥ HWHOCTPAHHOTO  SI3BIKOB,
0COOCHHOCTSIMU MHBIX 3HAKOBBIX CHCTEM.

HJ'IaHI/IpyeMLIC pPE3yiabTaThbl U3YUCHUA JUCHUIIJINHBI:

YK-4 3uatb:  opdorpaduueckyro,  (POHETUYECKYIO,  JIEKCHYECKYI0O U
rpaMMaTHYECKyl0) HOPMY COBPEMEHHOTO PYCCKOTO M HHOCTPAHHOTO
SI3BIKOB Ha BBIOOD, CUCTEMY CTUJICH S3bIKA, €JIMHUIIBI TEKCTa, OCHOBHBIC
KOMIIO3UIIMOHHO-PEUEBbIC (POPMbI U OCOOCHHOCTH WX TIOCTPOCHHUS B
YCTHOW U THCBMEHHOW pe4yl, OCHOBBI JIEJIOBOM peud U MpaBuia
odopMIIeHHS TOKYMEHTAIHH.

YMeTh: aHaTM3UpOBaTh MOBEPXHOCTHYIO U TTTyOMHHBIE CTOPOHBI TEKCTA,
BBISIBIISITH HEOOXOAMMYIO HH(OpMAINIO, TMPUMEHSATh 3HAHUS U HOPMBI
PYCCKOTO $I3bIKa MPH BBITIOJHEHHH YCTHOTO TMEPEBOJAa C WHOCTPAHHBIX

SI3BIKOB.
BHaQCTLI BCECMHN BHJaMHU pequoﬁ ACATCIIbBHOCTU Ha PYCCKOM H
HHOCTPAHHBIX A3bIKAX, HaBbIKaMU O(I)OpMJ'ICHI/ISI JIEIIOBOM

JAOKYMCHTAaIUH, (I)OpMyJ'IaMI/I pCYCBOro 3TUKETA.

OIIK-1 3HaTh: TUMOJOTHIO, Lend, (yHKUWH, cneuuduky pekiaamHbix u PR-




TEKCTOB.

YMerb:  GopMynupoOBaTh  YHHKQJIBHOE TOProBO€  MPEJIOKEHHE,
CO3/1aBaTh MH(POPMALMOHHBIN IIOBOJ, CTPYKTYpPHUPOBATH u
ONTUMHU3UPOBATh MH(POPMAIIMIO B 3aBUCUMOCTH OT IIEJIH HAIHCAHUS
TEKCTa U TUIIA LIEJIEBOU ayIUTOPHUU.

Bnagerb: cTuas MM OUCBMEHHOM peud, CHoco0aMu BbIPAKEHUS
SMOLMOHAIBHOTO OTHOIIEHUS B IUCbMEHHOM PEYU.

4. O0beM AUCUMILVIMHBI (MOIYJIs1) U BUAbI Y4eOHOH padoThI

O6H_Ia$I TPYAOCMKOCTh AHUCHUILINHBI ((HHOCTpaHHBIﬁ SI3BIK» COCTaBJsSICT 7
3a4CTHBIX CIUHHII, 252 AKaACMHUYCCKUX YaCOB

Bcero Cemectpsl
HaunmenoBanue
9acoB 1 2
OO611ast TpPyA0€MKOCTh AUCHUTIINHBI (MOTYIIS) 252 108 144
KoHnTakTHas pabdora: 79 36,5 425
TIEKITHH - - -
MPaKTUYECKHUE 3aHITH 78 36 42
CEeMHHaPbI - - -
nabopaToOpHBIC PAOOTHI - - -
KypCOBOM MpOeKT (paboTa) - - -
CamocrosTenbHas paboTa CTy/IeHTa 156 63 93
[TpomexxyTouHas aTTecTarus 18 9 9
5. Conep:kanue TUCUMIIMHBI (MOIYJIA)
5.1 CoorHecenne TeM (pa3gesioB) IUCHUIVIMHBI (MOXyJsi) H
¢dopmupyeMbIX KOMIETEHIIMH
Komnerenumu
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Tema 1. T At the airport» («B 4 113
emMa eMa « port» (« N V. T, Jle
a’poropty»). I'paMmmaruka. CPC
Tema 2. Tema «Travelling by plane» 4 I13
+ VY, T, Hc
(«IlyTemecTBUEe HA CAMOJIETEY). CPC
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I'pammatuka.
Tema 3. Tema «Aviation Business». 4
World Air Companies I13
« vp » + y’ T, I[c
(«ABuannoHHbII OH3HEC. MUpOBBIE CPC
aBHaKOMITaHUK»). [ pammaruka.
Tema 4. Tema «Business appointment. 8
Making an appointment I13
BcTpeya. HazHaueHune nenoBou CPC
BcTpeun»). [ pammaruka.
Tewma 5. «Airport and other Air Compa- 8
nies of Russia» («A: I13
(«Aspodutot u npyrue N V. T. Jle
aBHaKoMItaHuu Poccum»). CPC
I'pammaruka.
Tema 6. T Business Tri 8 I13
ema eMa « p» N V. T, Jle
(«/lenoBas moe3nkay). ['pammaruka. CPC
Tema 7. Tema «Business Talk. Telephone | 8
Conversation i . I13
» («JlemoBoit pasroBop N V. T, Jle
Teneponnas 6ecenar). CPC
['pammaruka.
Tema 8. Tema «Discussing a Contract» 5
I13
(«O6cyx1eHne KOHTPAKTay). + CPC VY, T, Ac
I'pammaruka.
Tema 9. Tema «Target Audience» S I13 V. T, Jle
(«LeneBas ayautopusi»). I'pammaruka. + CPC T
Tema 10. Tema «General Requirements 5
to Advertising» («O6mrue TpeboBaHus K I13
Vv, T, Ac
peKiIame). + CPC
I'pammaruka.
Tema 11. Tema «Special futures of Ad- 5 03
vertising» («Oco0bie XxapakTepHbIe N CPC v, T, Hc
4epThl pekiambl»). [ pammaTuka.
Tema 12. Tema «The main rules of Ad- 5 03
vertising» («OcHOBHBIE MpaBHJIa N CPC VY, T, Ac
peknamMupoBaHus»). [ pammaruka.
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Tema 13. Tema «Advertising Agencies» 5 113
+ v, T, Ac
(«Pexnamuble areHTCTBa»). [ paMMaruka. CPC
Tewma 14. Tema «Advertising on different 5
modes of transport» («P I13
port» («Pexiama Ha N V. T, Jlc
Pa3HbIX BHJIAX TPAHCIIOPTA»). CPC
I'pammaruka.
Tema 15. Tema «Advertising on the In- 4 3
ternet» («Pekiama B HTEpHETEY). + CPC Vv, T, Idc
I'pammatuka.
Tema 16. Tema «Advertising and Public 4 3
Relations» («Pekitama u cBsI3H ¢ + CPC VvV, T, Ic
00LIeCTBEHHOCTHION). [ pammaTHKa.
Tewma 17. Tema «Trade Fairs and Exhibi- 4
. 113
tions» («IIpodeccuonanbubie spMapku U + CPC VY, T, Ac
BBICTaBKW»). [ pammaTuka.
Tema 18. Tema «Applying for a job» 4 3
(«ITomava 3asBIEHUS O TIpUEME Ha + CPC v, T, Ac
paboty»). ' pammaruka.
3 cemectp
. 3
Tewma 1. Tema «Negotiations» 113
ceme + vV, T, Jc
(«I1TeperoBops»). ' paMmmaruka. erp CPC
Tema 2. Tema «Written Speech Patterns 4
Used in Business Language»
113
(«ITucrmeHHBIE peueBbIe 00pasIIbl, + CPC Y, T, Ac
UCIIOJIb3YEMbIE B JICIIOBOM SI3BIKEY).
I'pammaruka.
Tewma 3. Tema «The structure of Business | 4
113
Letter» («CtpykTypa 1e10BOrO + CPC Vv, T, Hc
nuceMay). ['pammaruka.
Tewma 4. Tema «Types of Public Relations | 4 03
Advertising» («Twurmbl pexiambl B PR»). + CPC VY, T, Ac
I'pammaruka.
Tema 5. «Image building Advertising» 4 m3
(«IIpecTmkHas pekaama). + CPC Y, T, Hc
I'pammaruka.
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Tema 6. Tema «Financial Advertising» 4 I3
+ v, T, Ac
(«®dunaHcoBas pexiiamay). ['pammaruka. CPC
Tema 7. Tema «Public Service Advertis- 4
in P 0 I13
g» («Peknama tuna «oOpaieHue K N V. T, Jle
0OIIECTBEHHOCTI»). CPC
I'pammaruka.
Tema 8. Tema «Advocacy Advertising» 4 3
(«Pa3bsicHUTENEHO-TIPOTIATaH UCTCKAS + CPC v, T, Ac
peknamay). ['pammaTuka.
Tewma 9. Tema «Announcement Advertis- 4
in P 0 113
g» («Pexnama 1o I)ICTp(jMy N V. T, Jle
pacpoCTpaHCHHUIO BaXXHOW HHPOPMAITUH CPC
B MOJB3Y GUPMBI»). [ pamMmartuka.
Tema 10. Tema «Direct Mail» («IIpsimast 4 3
peKiamMa). + VY, T, ¢
CPC
I'pammaruka.
Tema 11. Tema «Outdoor Advertising» 4 I13
+ Y, T, e
(«HapyxxHas pekiiamay). I paMmmaruka. CPC
Tewma 12. Tema «TV and radio Advertis- 4 3
ing» («TeneBU3HOHHAS PEKJIaMa U + CPC v, T, Ac
paauopexiamay). ['pammaruka.
Tema 13. Tema «Newspaper and maga- 4 m3
zine advertising» («I"a3eTHo- + CPC VY, T, c
KypHallbHas pekinamay). ['paMmmaruka.
Tema 14. Tema «Mediatexts. Mediaprod- 4 03
ucts» («MeauaTeKCTHI. + CPC v, T, dc
MenuanpoaykTs»). ' paMmmaruka.
Tewma 15. Tema «Basics of Business 4 03
speech» («OCHOBBI J€TOBOM peun»). + CPC Vv, T, Hc
I'pammaruka.
Tema 16. Tema «Speech-writing» 4
H i»). «Styles of 13
(« aHI/IcaH-I/I-e pedeit»). «Sty ) N V. T, e
Speech-writing» («Ctuiau TUCbMEHHOM CPC
peun»). ['pammartuka.
Tema 17. Tema «Purposes, functions and 4 m3
specific features of advertising and PR + CPC Vv, T, Ac
texts» («Llemu, pyHkiuu u cnenuduka




Komnerennun
a8 e
S o ”
& == 3 <
2 5 g z £
TeMbl TUCUMIUIUHBI (MOTYJIs1) 5 < L s 5 S =
! &)
A= o
= S) g B &)
o O
7 o
pekiaMHbIX B PR TeKcTOBY).
I'pammatuka.
Tema 18. Tema «Business correspond- 4 3
ence» («/lemosas mepenucka). + CPC vV, T, Jc
I'pammatuka.
Tema 19. Tema «Conversational formulas | 4
in Speech Etiquette» («Pa3roBopubie 113
(hopMyIIBI B PEUEBOM ITHUKETEY ). CPC
I'pammaruka.
Tewma 20. Tema «News release/Press re- 4
I13
lease» («IIpecc-penu3/Coobienue st + CPC VY, T, dc
nevyatuy). ['pammaruka.
Tema 21. Tema «Slogan» («Caorany). 4 N 113 V. T, Jle
I'pamMMaTHKA. CPC T
Wroro o gucruruinae 234
[IpomexxyTodHas aTTecTarus 18
Bcero no mucuurumae (MOayIro) 252

Cokpamenus: 113 — mpaktuueckoe 3anatue, CPC — camocrositenpHas pabora
CTyAeHTa, Y — ycTHbIN onpoc, T — rect, Jlc — nuckyccuu.

5.2. Tembl (pa3aenbl) AMCHUNIMHBI (MOTYJIS) M BUIbI 3aHATHI

HaumeHnoBanue TeMbl i 3 JIP CPC KP Bcero
AUCHUIUIUHBI 11O MOJYJIHO qacoOB
2 cemecTp

Tema 1. «At the airport» 2 2 4
Tema 2. «Travelling by plane» 2 2 4
Tema 3. «Aviation Business World 2 2 4
Air Companies»
Tema 4. «Business appointment. 2 6 8
Making an appointment».




HaumeHoBaHME TEMBbI b 3 P CPC KP Bcero
AUCHUIUIMHBI I10 MOYJIHO qacoOB
Tema 5. «Aeroflot and other Air 2 6 8
Companies of Russia».
Tema 6. «Business trip». 2 6 8
Tema 7. «Business Talk. Tele- 2 6 8
phone Conversation».
Tema 8. «Discussing a Contract». 2 3 5
Tema 9. «Target Audience». 2 3 5
Tema 10. «General Requirements 2 3 5
to Advertising».
Tema 11. «Special features of Ad- 2 3 5
vertising».
Tema 12. «The main Rules of Ad- 2 3 5
vertising».
Tema 13. «Advertising Agencies». 2 3 5
Tema 14. «Advertising on different 2 3 5
modes of transport».
Tema 15. «Advertising in the In- 2 2 4
ternet».
Tema 16. «Advertising and Public 2 2 4
Relations».
Tema 17. «Trade Fairs and Exhibi- 2 2 4
tions».
Tema 18. «Applying for a job». 2 2 4
Hroro 3a 2 cemectp 36 63 99
3 cemectp
Tema 1. «Negotiations». 2 2 4
Tema 2. «Written Spech Patterns 2 2 4
Used in Business Language».
Tema 3. «The structure of Business 2 2 4
Letter»
Tema 4. «Types of PR Advertis- 2 2 4
ing».
Tema 5. «Imagebuilding Advertis- 2 2 4
ing».
Tema 6. «Financial Advertising». 2 2 4
Tema 7. «Public Service Advertis- 2 2 4
ing».
Tema 8. «Advocacy Advertising». 2 2 4
Tema 9. «Announcement Advertis- 2 2 4
ing».
Tema 10. «Direct Mail». 2 2 4
Tema 11. «Outdoor Advertising». 2 2 4




HaunmenoBaHue TeMbI b 3 P CPC KP Bcero

AUCHUIUIMHBI I10 MOYJIHO qacoOB
Tema 12. «TV & Radio Advertis- 2 2 4
ing».
Tema 13. «Newspaper & magazine 2 2 4
Advertising».
Tema 14. «Mediatexts. Mediaprod- 2 2 4
ucts».
Tema 15. «Basics of Business 2 2 4
speech».
Tema 16. «Speech-writing». 2 2 4
Tema 17. «Purposes, functions and 2 2 4
specific features of advertising and
PR texts».
Tema 18. «Business correspond- 2 2 4
ence».
Tema 19. «Conversational formu- 2 2 4
las in Speech Etiquette».
Tema 20. «News release/Press re- 2 2 4
lease».
Tewma 21. «Slogany. 2 2 4
Hroro 3a 3 cemectp 42 93 135
Hroro 3a 2 u 3 cemectp 234
[IpomexxkyTouyHas arrecTanus
Hroro mo aucuuruimae (MOIYITIO) 252

5.3. Conepxxanue TUCUMILIMHBI (MOLYJIA)

2 cemecTp.

Tema 1. At the airport.

- ®oHeTHKa. APTUKIIb.

- Cnemuduka apTUKYISIIIUU AHTIUHCKUM 3BYKOB, WHTOHAIIMM M PUTMA PEUYd B
M3y4aeMOM sI3bIKE. UTeHME TPAHCKPUIILIUU.

- Aurnmiickuit andasut. UTeHne TIIACHBIX OYKB B OTKPHITOM CJIOTE.

- [Tonsitue 06 aptukie. HeonpeaeneHAbINH apTHKITD.

- O61mue cBeZeHHs O IPOCTOM IPEIOKESHHH.

Tema 2. Travelling by plane.

[IpaBuna uyreHus. UTeHHE TIIACHBIX B 3aKPBITOM cyiore. OTCYTCTBUE apTUKIIS MEPE
CYIIECTBUTEIBHBIMU C  TNOCHEAYIOIIMM  YHUCIUTENbHBbIM. KonumyecTBeHHbIE



yucauTeNbHbIe. 4 OCHOBHBIX (hopMbl Tiarona (oOmas undopmanus). 1-as popma
riaroia — UHGUHUTUB. Y TBEpAUTEIbHAS (POpMa MOBEIUTEIHHOTO HAKIIOHEHUSI.

Tema 3. Aviation Business. World Air Companies.

- maron «to bex.

- [IpaBuna urenust OyKB U COYETAHUIA.

- OnpeneseHHbIA apTUKIIb. Y Ka3aTEIbHbIE MECTOMMEHHS.

- ['maron «to bey. [IpocThie HEpACTIPOCTPAHCHHBIC TIPEIOKEHHUSL.

Tema 4. Business Appointment. Making an Appointment.

- M cymiecTBuTENBHOE.

- [IpaBuna urenust OyKB U COUETAHMUS.

- Pog 1 uncno uMeH CcyliecTBUTENbHbIX.

- JInuHbIe MECTOMMEHUS U UX POJIb B MPEAJIOKECHUH.

- O01HMe U crenuaIbHbIC BOMPOCHI ¢ TIaroyiom «to bex,

Tema 5. Aeroflot and other Air Companies of Russia.

- ' pammaruka.

- [IpaBuna urenusi. UHTOHAUMS YTEHUS Pa3IUYHBIX TUIIOB MPEII0KEHU.
- AJIbTepHATHBHBIE BOIIPOCHI C TJ1arojioM «to be».

- OtpunatenbHasi GopMa MOBEIUTEIHHOTO HAKIOHEHUS.

Tema 6. Business Trip.

- [Ipennoru HanmpaBiIEHUS U IBUKECHUS
- [IpuTsxatenbHbIN Na/1eK UMEH CYIIECTBUTEIIHHBIX.
- [Ipenmoru HampaBiICHUS U ABH>KCHHS.

Tema 7. Business Talk. Telephone Conversation.

- 'pammaruka.

- [IpaBuia yreHusl.

- [IputspxaTesbHBIC MECTOMMEHYSI. 3HAUYCHUE TIpe yiora «0f» B aHTIHIICKOM sI3BIKE.
- C10KHbIE€ KOJIMYECTBEHHBIE YHCIUTEIIbHBIE.

- 'maroxn «to have».

Tema 8. Discussing a Contract.



- [IpocToe HacTosimiee BpeMs (YTBEpAUTENbHAS, BONPOCUTEIbHAS, OTPUIIATETILHBIC
(dopmbr).

Tema 9. Target Audience.

- CriennasibHbIE BOMIPOCHI K TPYIIE MOAJIEKALIETO.

- IlpaBuna urenus. Mrorosas Tabmuua 2-X TUIOB YTEHHS TJIACHBIX B YAApHBIX
clorax.

- CriennasibHbIE BONPOCHI K TPYIIE MOAJIEKALIETO.

- MecTto Hapeunii B IPEII0OKEHNH.

Tema 10. General Requirements to Advertising.

- I'pammaruka: 4 ocHoBHBIE GopMbI riarosa (obmas uHbopmanus). 2as dopma
riaroJioB. ['marosner «to be», «to have» B mpocTom HacTOSIIEM BPEMEHHU.

Tema 11. Special features of advertising.

- PasroBopusie hopmyiter: «Forms of Address».

Tema 12. The main rules of Advertising.

- I'pammatuka: 4 ocHoBHbIe ¢Gopmbl Tiaroma. 3 U 4 dopmbl rinarona. TaGmuia
HenpaBWIbHBIX T1arojoB. Koncrpykius «There is (are)...». KomuuecTBeHHbIC
npuiararenbabie. OOBEKTHBIN MaJekK JUYHBIX MECTOMMEHHUH U MX COOTBETCTBHUEC
PYCCKHUM MajIe)Kam.

Tema 13. Advertising Agencies.

- PasroBopusie hopmyibl: «Attracting Attention».

Tema 14. Advertising on different modes of transport.

- 'pammatuka: 4 ocHOBHBIE (POPMBI T1aroia U ux GyHKIUA. MoaabHbIC TJIATOJIBI
«can», «may», «musty. IlopsakoBbie uucnuTenbHble. OOCTOSATEIBCTBO LIEIIH,
BBIPAKEHHOE WHOUHUTHBOM.

Tema 15. Advertising in the Internet.

- PasroBopusie popmyisl: «Introductions and Conversation Openings».

Tema 16. Advertising and Public Relations.



- I'pammaTuka: Cuctema BpeMEH aHIVIMKWCKOrO si3blka. AKTHB U MaccuB (oOiiee
nonstue). Ilpocroe mnpomenmee Bpems. HeompeneneHHble MeECTOMMEHUS.
HNmennble 6e31uuHble TpeioxkeHus. Cl10KHOCOUMHEHHBIE MTPEAI0KECHHMSL.

Tema 17. Trade Fairs and Exhibitions.

- PasroBophsie hopmyisi: «Greetings».

Tema 18. Applying for a job.

- I'pammatuka: Pasnuiia B ynmoTpeOJeHUU MPOCTOTO HACTOSIIETO W HACTOSIIIETO
MPOIOKEHHOTO BPEMEH; MPOCTOTO MPOIIEAIIEro U MPOLISANIEr0 MPOAOIKEHHOTO
BpPEMEH.

- CnoBooOpazoBanue: cyhPuKCh UIMEH CYIIECTBUTEIBHBIX

«-er(or)»; «-eex»; «-ist»; «-eer(ier)»; «-ess»

3 cemecTp.
Tema 1. Negotiations.

- PasroBopusie hopmyibr: «Leave-talking.
- 'pammaruka. «[IpsiMasi 1 KOCBEHHAsI peUb.

Tema 2. Written Speech Patterns used in Business language.

- I'pammatuka: IIpocteie QopMbl npuuactii, ux ynorpebieHne, (YHKIUH.
Bpemena rpymmbsl «Perfecty. JlonmomHuTenbHbIC MPUAATOYHBIC MPEITOKCHHUS.
-CrioBooOpa3oBanue: CypGHUKCH MPUIaraTeIbHbIX «-abley,

«-ful», «-less».

Tema 3. The structure of Business Letter.

- PasroBopusie hopmyibr: «Congratulations and Wishes».

Tema 4. Types of PR Advertising.

- 'pammaruka: bynymme BpeMena. YnoTrpeOieHHe HACTOSIIETO MPOJAOHKEHHOTO
BPEMEHHU B 3HAYEHUH OYyIIEro.

- CnoBooOpazoBanue: cyppuKC HUMEH CYIMIECTBUTEIBHBIX  «-NESS» W
oeccydukcanbHbIN crIoco0 00pa3zoBaHUS.

Tema 5. Image-building Advertising.



- PasroBophsie hopmyisi: «Request. Asking Permission».

Tema 6. Financial Advertising.

- I'pammaruka: Bpemena rpynmbel Perfect B akTMBHOM M TAacCHBHOM 3aliorax.
CornacoBaHue BpEMEH.

- CnoBoobOpazoBanue: cyhPpukc CyecTBUTEIbHBIX OT TJIaroJioB

«-(t)ion»; «-ment».

Tema 7. Public Service Advertising.

- PasroBophsie hopmyisi: «Apologies».

Tema 8. Advocacy Advertising.

- TI'pammaruka: J{OMONHUTENBHBIE MPHIATOYHBIE IPEIIOKEHHS, BBOJUMBIC
coro3amu  «that», «what», «if», «whether». IIpsimas u KoCBeHHast peub.
[TpuaaTouHble MPEII0KEHUS IPUINHBL.

- CnoBooOpa3oBanue: MPehUKChl ¢ OTPHUIATEIbHBIM 3HAYCHHEM «UN-», «iN-», «-
dis»,«mis-», «non.

Tema 9. Announcement Advertising.

- PasroBopusie hopmyibl: «Suggestions. Advice».
- 'pammatuka. «O030p 6a30BBIX TPAMMATHUYECKUX UMEH).

Tema 10. Direct Mail.

- 'pamMatrka: DKBUBAJICHTHl MOJIAJBHBIX TIArojoB «to be able to...»; «to have
to...»; «to be to...». be3nuunbie riaarosel «t0 rain»; «to snowy. CpaBHHUTEIHHBIC
KOHCTPYKITUU UMCH MPHJIaraTeIbHBIX.

- CmoBooOpa3oBaHue: CyniecTBUTEIbHBIC ¢ cydhdukcamu «-ance(ence)».

Tema 11. Outdoor Advertising.

- PasroBopubie opmyier: «Appointments. Invitations».

Tema 12. TV and Radio Advertising.

- I'pammartmka: CreneHu  CpaBHEHHS  OpWIAraTelbHbIX W HApPEUYHUd.
BonpocurenbHo-oTprLaTenpHble NpeaioxkeHuss. Cucrema BpeMEH B aHIVIMHCKOM
a3pike. CTaHAapTHBIM TOPSAOK CJIOB B AQHIVIMIMCKOM  YTBEPAWUTEIBHOM,



BOTPOCUTEIFHOM M OTPULIATEIHHOM MPEAJIOKEHUSIX CO CKa3yeMbIM B Pa3HBIX
BUJIOBPEMEHHBIX (popMax.
- CnoBooOpazoBanue: cyQppukc Hapeuuit «-ly».

Tema 13. Newspaper and Magazine Advertising.

- PasroBophsie hopmynsi: «Offers. Warnings».

Tema 14. Mediatexts. Mediaproducts.

- rpaMMaTI/IKa: yHOTpC6JICHI/IC HaCTOAIICTO BPCMCHU B 3HAYUCHUU 6yz[ymer0 B
YCIIOBHBIX U BPCMCHHBIX ITPUAATOYHBIX ITPCAJIOKCHUAX.

Tema 15. Basics of Business Speech.

- FpaMMaTI/IKa: MOIIEU'IBHBIQ TJ1aroJibl 1 uX 3aMCHUTCIIN.

Tema 16. Speech-writing.

- I'pammartuka: Pasnuunbie ¢GopMbl HHOUHHATHBA, YIOTPEOJIEMbIC IOCIE
MOJIATBHBIX TJIarojioB. Pa3HWIIA B 3HAYCHWM HEOINPEACICHHBIX MECTOUMEHHIMA
«eachy», «everyy. [Ipennoru BpeMeHH.

- CrmoBooOpa3zoBanue: cyhPurcel r1aroiaoB «-ize(ise)»; «-fly»;

«-ate»; «-ew»,

Tema 17. Purposes, functions and specific features of advertising and PR texts.

- PasroBopusie popmyisl: «Reproach. Complaint».

Tema 18. Business Correspondence.

- 'pammatrika: OnpenenuTeabHbIe MPUAATOYHBIC TPEITOKCHUS.

- CnoBooOpa3oBanue: Npe(UKCHl BBIpaKAIOIIUE OTHOIICHHE MECTa, BPEMCHH,
CTCIICHHU «OUt-», «extra-», «ultra», «trans-», «over-», «super-», «under-», «sub-»,
«inter-», «pre-», «post-».

Tema 19. Conversational formulas in Speech Etiquette.

- PasroBopusie hopmyibl: «Agreement and Disagreement».

Tema 20. News release/Press release.

- I'pammartuka: I[IpousBogubie mectoumeHus U Hapeuus. O60poT «OObEKTHBIN
MajieX ¢ UHPUHUTHBOM.



- CioBooOpa3zoBaHue: MPEPUKCHI «I€-», «CO-», «BX-», «Pro-».

Tema 21. Slogan.

- PasroBopusie popmyinsl: «Approval and Disapproval».
5.4. llpakTHYecKkue 3aHATHS (CEMUHAPDI)

Howmep TemaTnka NpakTU4YECKUX 3aHATUN TpynoemkocTb
TEMbI IUCHUIUINHBI (cemunapos) (uacer)
(Momyist)
2 ceMecTp

1 [Mpaktrueckoe 3anstue Ne 1. At the airport. 2
doHeTHKa. APTUKIIb.

2 [Mpaktuyeckoe 3austre Ne 2. Travelling by plane. 2
[IpaBuina yreHus.

3 [Tpaktuyeckoe 3ausTre Ne 3. Aviation Business. 2
World Air Companies. I'marom «to be.

4 ITpaktryeckoe 3austre Ne 4. Business Appoint- 2
ment. Making an Appointment. Nms
CYIIECTBUTEILHOE.

5 ITpaktuyeckoe 3anstre Ne 5. Aeroflot and other 2
Air Companies of Russia. I'pammaTrika.

6 [Tpaktuyeckoe 3ausTre Ne 6. Business Trip. 2
[Ipemtoru HampaByIeHUS U JBYKCHHUS.

7 ITpaktuyeckoe 3austre Ne 7. Business Talk. Tel- 2
ephone Conversation. I'paMmmaTrKa.

8 ITpaktuyeckoe 3austre Ne 8. Discussing a Con- 2
tract. IIpoctoe HacTosiee BpeMms.

9 ITpaktruyeckoe 3ausTre Ne 9. Target Audience. 2
CrenanbHbIe BOITPOCHI K TPYIIIE IO JIEKAIIETO.

10 IMpaktrueckoe 3anstue Ne 10. General Require- 2
ments to Advertising. I'pammaTrka.

11 IMpaktrueckoe 3anstue Ne 11. Special features of 2
advertising.

12 IMpaktrueckoe 3anstue Ne 12. The main rules of 2
Advertising. I'pamMmmatuka.

13 [IpakTnueckoe 3ansarue Ne 13. PasroBopHas tema: 2
Advertising Agencies.

14 I[Mpaktuueckoe 3ausitue Ne 14. Advertising on dif- 2
ferent modes of transport. I'pammaruka.

15 [MpakTrueckoe 3anarue Ne 15. Advertising in the 2
Internet.

16 [MpakTrueckoe 3anarue Ne 16. Advertising and 2

Public Relations. I'pamMmaTuika.




Homep TemaTnka NpakTU4YECKUX 3aHATUN TpynoemkocTb
TEMBbI JUCIUTUINHBI (cemunapos) (dachrn)
(Monynis)

17 [Mpakrrueckoe 3ansarue Ne 17. Trade Fairs and 2
Exhibitions.

18 [Mpaktrueckoe 3ansarue Ne 18. Applying for a job. 2
I'pammatuka.

Hroro 3a cemectp 36
3 cemectp

1 [Mpaktrueckoe 3ansatue Ne 1. Negotiations. 2

2 [Mpaktrueckoe 3anstue Ne 2. Written Speech Pat- 2
terns used in Business language. I'pammaruka.

3 ITpaktuyeckoe 3austre Ne 3. The structure of 2
Business Letter.

4 [Mpaktrueckoe 3anstue Ne 4. Types of PR Adver- 2
tising. I'pammMaTuHKa.

5 [Mpaktrueckoe 3anstue Ne 5. Image-building Ad- 2
vertising.

6 IMpaktuyeckoe 3austre Ne 6. Financial Advertis- 2
ing. 'pammaruka.

7 ITpaktuyeckoe 3austre Ne 7. Public Service Ad- 2
vertising.

8 ITpaktuyeckoe 3ansTre Ne 8. Advocacy Advertis- 2
ing. 'pammaruka.

9 IMpaktuyeckoe 3ausTre Ne 9. Announcement Ad- 2
vertising.

10 ITpaktuyeckoe 3ausTre Ne 10. Direct Mail. 2
I'pammaruka.

11 ITpaktuyeckoe 3austre Ne 11. Outdoor Advertis- 2
ing.

12 IMpaktrueckoe 3anstue Ne 12. TV and Radio Ad- 2
vertising. I'pamMaruka.

13 IMTpaktrueckoe 3anstue Ne 13. Newspaper and 2
Magazine Advertising. I'pammaruka.

14 [Mpaktrueckoe 3anstue Ne 14, Mediatexts. Me- 2
diaproducts. I'pammaruka.

15 I[Mpaktuueckoe 3anstue Ne 15. Basics of Business 2
Speech.

16 IMpaktrueckoe 3anstue Ne 16. Speech-writing. 2
I'pammaruka.

17 [Mpaktuyeckoe 3anstue Ne 17. Purposes, func- 2
tions and specific features of advertising and PR
texts.

18 [Mpaktrueckoe 3anarue Ne 18. Business Corre- 2

spondence. I'pammaTuKa.




Homep TemaTnka NpakTU4YECKUX 3aHATUN TpynoemkocTb
TEMBbI JUCIUTUINHBI (cemunapos) (dachrn)
(Monynis)
19 ITpaktuyeckoe 3austre Ne 19. Conversational 2
formulas in Speech Etiquette.
20 [Mpaktrueckoe 3ansrue Ne 20. News release/Press 2
release. I'pammaruka.
21 [Mpaktrueckoe 3ansrue Ne 21. Slogan. 2
Hroro 3a cemectp 42
Hroro no mucuuruimmae (MOIyIrO) 78

5.5. JlabopaTopHbIil NPAKTHKYM

JlaGopaTopHbIi MPAaKTUKYM Y4eOHBIM IJIAHOM HE IIPEyCMOTPEH.

5.6. CamocTosiTeIbHAsSI padoTa

Howmep Temsl ) Beero
JTUCLUILTAHBI Bunel camoctositensHON paboThI
4acoB
(Momyist)
2 ceMecTp

1 UYrenue tekcra (yueOHHKA, MEPBOMCTOYHHKA, JOTIOJHUTEIHLHOMN
JUTEpaTypbl) ¢ COOIOJIEHUEM MPABHILHOTO MPOU3HOIIECHUS U
JeNieHUsl TPEAJIOKEHHUS Ha CMBICIOBBIE CHUHTarMbl M HX
MPaBUIILHOTO WHTOHAITMOHHOTO odopmiteHus.. [ 1, 3]

2 Pabora co cioBapsAMH U CIpaBOYHHKaMH. [4]

3 Hcnonb3zoBaHue ayiuo W/WIK BUICO3AMUCH.

1.2 4 TloBtopHasi pabota Haj ydyeOHBIM MaTepualioM (ydyeOHHUKa, 12

NEPBOUCTOYHUKA, JIOTIOJIHUTETHHO N JUTEpaTyphl u
aynuo3sarnucH). [1, 3]

5 Pabota ¢ OCHOBHOH U JIOTMOJHUTEIBHOW NuTepatypoii: [4], [5],
[6]

6 CocraBneHue pa3BEPHYTOTrO IUIaHA-KOHCIIEKTa 1O OCHOBHBIM
BOIPOCAM MPAKTUYECKOTO 3aHSITHSL.

7 TloaroToBka K yCTHOMY OIIPOCY U TECTY.

1 Yrenue tekcra (yueOHHMKA, NEPBOMCTOYHUKA, JOMOJHUTEIBHOM
JUTEPATyphl) € COONIOJICHHEM IMPABUIBHOTO HMPOU3HOIICHUS U
JIeTICHUs. TIPeJUIOKEHHUS Ha CMBICJIOBBIE CHHTAarMbl M HX

3 NPaBUIBHOTO MHTOHAIMOHHOTO odopmienus. [1, 3] 12

2 Pabora co crnoBapsiMH U CIIPaBOYHUKAMH. [4]

3 MHcnonp3zoBaHue ayano W/MIM BUACO3AMUCH.

4 TloBropHas paboTa Haj y4eOHbIM MarepuaioM (yueOHMKa,
NEPBOMCTOYHUKA, JONOJHUTEIBHOM JTUTEpPaTyphl u




Howmep tembr

. Bcero
JTUCIUTUTAHBI Bunsl camocTosATenbHOM paboThI
4acoB
(Monyns)
aynuo3sanucu). [1, 3]
5 PaboTa ¢ OCHOBHOUW U JOTOJHUTENBLHON JuTeparypou: [4], [5],
[6]
6 CocraBneHre pa3BEepHYTOTO IUIAHA-KOHCIIEKTa O OCHOBHBIM
BOIIPOCAM MPAKTUYECKOTO 3aHITHSL.
7 TloaroToBKa K YCTHOMY OIPOCY U TECTY.
1 UYrenue tekcra (yueOHUKA, MEPBOMCTOYHUKA, JIOMOIHUTEIHHON
JUTEPATYPHI) C COOJIOJIEHUEM MPABWILHOTO MPOU3HOIIEHUS U
JIeNIEHUsl TPEAJIOKEHUS Ha CMBICIOBBIE CHHTarMbl M HX
MPaBUWJILHOTO MHTOHAIMOHHOTO Oopmiterus. [ 1, 3]
2 PaboTa co ciioBapsiMu U CITpaBOYHUKaMU. [4]
3 MHcnonp3zoBaHue ayanuo /WM BUICO3AMUCH.
4-7 4 TloBtopHast pabGoTta Hajx ydeOHBIM MaTepuaioM (yuyeOHHKa, 15
MEPBOMCTOYHHKA, JIOTIOJIHUTETHHO N JTUTEPATYPHI "
aynuo3sanucu). [1, 3]
5 PaboTa ¢ OCHOBHOW M JOTOJHUTEIBLHOW JuTeparypoi: [4], [5],
[6]
6 CocraBneHue pa3BEpPHYTOrO IJIaHA-KOHCIIEKTa 10 OCHOBHBIM
BOIIPOCaM MPAKTHYECKOTO 3aHSATHSL.
7 TloaroToBka K yCTHOMY ONPOCY U TECTY.
1 UYrenue tekcrta (yueOHHKA, MEPBOMCTOYHHMKA, JOTIOJHUTEIHLHON
JUTEpaTypbl) ¢ COOIOJICHUEM MPABHJILHOTO MPOU3HOIIECHUS U
NeNIeHUsl TPEAJIOKEHUS Ha CMBICIOBbIE CHHTarMbl W HUX
MPaBUIILHOTO WHTOHAITMOHHOTO odopmiteHus.. [1, 3]
2 Pabota co cioBapsMH U CIIPaBOYHUKAMH. [4]
3 Hcnonb3zoBaHuE ayiMo W/WIK BUICO3AMUCH.
8-14 4 TloBTtopHasi pabota Haj ydyeOHBIM MaTepuajioM (ydyeOHUKa, 12
NEPBOMCTOYHUKA, JIOTIOJIHUTEIHHO N JTUTEpPaTyphl u
aynuo3anucu). [1, 3]
5 Pabota ¢ OCHOBHOH U JIOTMOJIHUTEIBHOW NuTepatypoii: [4], [5],
[6]
6 CocraBneHue pa3BEPHYTOTrO ILIaHA-KOHCIIEKTa 1O OCHOBHBIM
BOIPOCAM MPAKTUYECKOTO 3aHITHSL.
7 TlonroToBka K yCTHOMY OIIPOCY U TECTY.
1 Yrenue Tekcra (yueOHHMKA, NEPBOMCTOYHUKA, JONOJHUTEIBHOM
JUTEPATYphl) € COONIOJICHUEM IMPABUIBHOTO IMPOU3HOIICHUS U
JeNeHUsl TPEATOKEHUS Ha CMBICIOBBIE CHHTarMbl M HX
15-18 NPaBUIBHOTO MHTOHAIMOHHOTO odopmienus. [1, 3] 12
2 Pabota co croBapsiMU U CIIPaBOYHUKAMU. [4]
3 MHcnonp3zoBaHue ayano W/MIM BUACO3AMUCH.
4 TloBropHas paboTa Haj y4eOHbIM MarepuaioMm (yueOHMKa,

NEpBOUCTOYHUKA, JIOIIOJTHUTEIBHOM JIATCPATYPBI u




Howmep tembr

. Bcero
JTUCIUTUTAHBI Bunsl camocTosATenbHOM paboThI
(Moys) 4acoB
aynuo3sanucu). [1, 3]
5 PaboTa ¢ OCHOBHOUW U JOTOJHUTENBLHON JuTeparypou: [4], [5],
[6]
6 CocraBneHre pa3BEepHYTOTO IUIAHA-KOHCIIEKTa O OCHOBHBIM
BOIIPOCAM MPAKTUIECKOTO 3aHATHSI.
7 TloaroToBKa K YCTHOMY OIPOCY U TECTY.
Hroro 3a cemectp 63
3 cemectp
1 UYrenue tekcra (yueOHUKA, MEPBOMCTOYHUKA, JIOMOJTHUTEIHHON
JUTEPATYPHI) C COOJIOJIEHUEM MPABWILHOTO TPOU3HOIIEHUS U
JCTICHUST TIPEJUIOKEHHUS Ha CMBICIOBBIE CHHTAaIrMBI M HX
MPaBHJIBLHOTO HHTOHAIIMOHHOTO oopmieHus. [1, 3]
2 PaboTa co cioBapsiMH U CTIpaBOYHHKAMHU. [4]
3 MHcnonp3oBaHue ayano /WM BHICO3AIUCH.
1.5 4 TloBtopHast pabGoTta Hajx ydeOHBIM MaTepuaioM (yueOHHKa, 18
MEPBOMCTOYHHKA, TOTIOJTHUTEIBHOM JTUTEPATYPHI u
aynuosanucu). [1, 3]
5 PaboTa ¢ OCHOBHOU M JOTMOJHUTEIBLHOW JuTeparypoi: [4], [5],
[6]
6 CocraBineHue pa3BEepPHYTOIrO ILJIaHA-KOHCIIEKTa 10 OCHOBHBIM
BOIIPOCaM MPAKTHYECKOTO 3aHSATHSI.
7 TloaroToBka K yCTHOMY ONPOCY U TECTY.
5-10 1 UYrenue tekcra (yueOHHKA, MEPBOMCTOYHHMKA, JOTIOJHUTEIHLHON
JUTEpaTypbl) ¢ COOIIOJICHUEM MPABHILHOTO MPOU3HOIICHUS U
NeNieHUs] TPEAJIOKEHUST Ha CMBICIOBbIE CHHTarMbl M HX
MPaBUIILHOTO WHTOHAITMOHHOTO odopmiteHus.. [ 1, 3]
2 Pabota co cioBapsMH U CIIPaBOYHUKAMH. [4]
3 Hcnonbp3oBaHUE ayiMo W/WIK BUICO3AMHCH.
4 TloBtopHas pabGoTta Hajx ydeOHbIM MaTepuaioM (yueOHHKa, 18
NEPBOUCTOYHUKA, JIOTIOJIHUTETHbHO N JUTEpaTyphl u
aynuo3anucu). [1, 3]
5 Pabota ¢ OCHOBHOH U JIOTMOJHUTEIBHOW NuTepatypoii: [4], [5],
[6]
6 CocraBneHue pa3BEpPHYTOTO IUIaHA-KOHCIEKTa MO OCHOBHBIM
BOIPOCAM MPAKTUYECKOTO 3aHITHSL.
7 TlonroToBka K yCTHOMY OIPOCY U TECTY.
11-15 1 Yrenue Tekcra (yueOHHMKA, NEPBOMCTOYHUKA, JOMOJHUTEIBHOM
JUTEpaTypbl) ¢ COOMIOJIEHUEM MPABHILHOTO MPOU3HOIICHUS U
JeNeHUsl TPEATOKEeHUS Ha CMBICIOBBIE CHHTarMbl M HX 93
MPaBUJIBHOTO UHTOHAIMOHHOTO odopmiienust. [1, 3]
2 Pabota co croBapsiIMU U CIIPaBOYHUKAMU. [4]
3 Hcnonbs3oBaHUE ayAuO W/WIHA BUCO3ATHCH.




Homep Temel ) Beero
JTUCIUTUTAHBI Buner camocTosiTensHOM paboThI
4acoB
(Monyns)
4 TloBropHas paboTa Haj y4yeOHBIM MarepuanoMm (yueOHUKa,
NIEPBOUCTOYHUKA, JIOTIOJTHUTETBHO T JTUTEPATYPHI u
aynuo3sanucu). [1, 3]
5 PaboTa ¢ OCHOBHOUW U JOMOJHUTENBLHON JuTeparypou: [4], [5],
[6]
6 CocraBneHre pa3BEpHYTOTO IUIAHA-KOHCIIEKTa O OCHOBHBIM
BOITPOCaM MIPAKTHYECKOTO 3aHSATHSL.
7 TloaroToBKa K YCTHOMY OTIPOCY H TECTY.
16-19 1 UYrenue tekcra (yueOHUKA, MEPBOMCTOYHUKA, JIOMOJTHUTEIHHON
JUTEPATYPHI) C COOJIOJIEHUEM MPABWIHHOTO MPOU3HOIIEHUS U
JCNICHUs] TPEJIOKECHUS Ha CMBICIIOBBIC CHHTarMbl M WX
MPaBUWJILHOTO UHTOHAIMOHHOTO oopmienust. [1, 3]
2 PaboTa co ciioBapsiMH U CIIpaBOYHHKAMHU. [4]
3 MHcnonp3zoBaHue ayanuo /WM BHICO3AIUCH.
4 TloBtopHast pabGoTta Hajx ydeOHBIM MaTepuaioM (yueOHHKa, 18
MIEPBOMCTOYHHKA, JIOTIOJTHUTETBHO T JTUTEPATyPHI u
aynuo3sanuchu). [1, 3]
5 PaboTa ¢ OCHOBHOW M JOTOJHHUTEIBHOU JTepaTypoit: [4], [5],
[6]
6 CocraBneHue pa3BEepPHYTOrO ILJIaHA-KOHCIIEKTa 10 OCHOBHBIM
BOIIPOCaM MPAKTHUYECKOTO 3aHSATHSL.
7 TloaroToBka K yCTHOMY ONPOCY U TECTY.
20-21 1 UYrenue tekcra (yueOHMKA, MEPBOMCTOYHHMKA, JOTOJHUTEIHLHON
JUTEpaTypbl) ¢ COOJIIOJICHUEM MPABUILHOTO MPOU3HOIICHUS U
JeNIeHUs] TPEAJIOKEHUS Ha CMBICIOBbIE CHHTarMbl M HX
MPaBUIILHOTO WHTOHAITMOHHOTO odopmiteHus.. [1, 3]
2 Pabota co cioBapsMH U CIIPaBOYHUKAMH. [4]
3 Hcnonbp3oBaHUE ayiMo W/WIK BUICO3AMHCH.
4 TloBtopHas pabGoTta Hajx ydeOHbIM MaTepuajoM (yueOHHKa, 16
NEPBOUCTOYHHUKA, JIOTIOJTHUTEIHHON JTUTEPaTyphl u
aynuo3anucu). [1, 3]
5 Pabota ¢ OCHOBHOH U JOTMOJHUTEIBHOW NuTepatypoii: [4], [5],
[6]
6 CocraBneHue pa3BEpPHYTOTO IUIaHA-KOHCIIEKTa 1O OCHOBHBIM
BOIPOCAM MPAKTUYECKOTO 3aHITHSL.
7 TloaroToBka K yCTHOMY OMPOCY H TECTY.
Hroro 3a cemectp 93
6. YueOHO-MeTOAMYECKOE U HH(OpMAILMOHHOE odecrnieuyeHue

AUCHMIIMHBI (MOIYJIs1)

a) OCHOBHAas JHUTeparTypa:




1. bouxk  H.A. AHrnmuickuii  mar  3a  marom:  YueO0.us
By30B.PekoM.Munoop.P® [Tekcr]. T.1 / B 2 1. / H.A. bouk, N.U. JleBuna, N.A.
Bouk. — M.: Pocman, 2006. — 558 ¢. KonuuectBo sk3emiuisipoB — 150.

2. HoBblii nenoBoit anrnuiickuii: Yue6.auri.a3. [Texer] / Japsckas B.I'. u np.
— M.: Beue, 2008. — 672c. KonuuectBo 3x3emiuisipoB — 10.

3. XogmsipeBa E. b. Advertising Public Relations manual, y4eGHo-
Meroauueckoe mnocobue/E.b. Xoasipera, H.B. Kamuryna. — HHI'Y um. H.I.
Jlo6aueBckoro, 2020 — 4lc. — Tekct anekTpoHHbI // JlaHb: 31EKTPOHHO-
oubmuoreunas cucrtema. — URL: https://e.lanbook.com/book/144836 (mara
obpamenus: 30.08.2019)

0) 10MOJIHUTEJILHAS JIUTEepaTypa:

4, Meroauka oOyYeHUs] MHOCTPAHHOMY S3bIKY: YUEOHUK U TIPAKTHKYM IS
akagemudeckoro OakanmaBpuata / O. W. Tpybunuua [u gp.]; mox pen. O. W.
Tpybununoii. — M.: UsznarenbctBo IOpaiit, 2018. — 384 c¢. — (Cepus:
O6pazoBarenbubiii  mporecc). — ISBN  978-5-534-09404-6. — Pexum
noctyma:www.biblio-online.ru/book/D968D34F-16B7-41E0-941E-
1E299287B3BB.

5. Yuponora, . U. AHrIuicKuN S3bIK IJIA KYPHAITUCTOB: YYEOHUK IS

akanmemudeckoro OakamaBpuata / W. U. Yuponora, E. B. Ky3zemuna. — M.:
M3parensctBo IOpaiit, 2019. — 471 c. — (Cepus: bakanaBp. AkaaeMu4ecKuit
kypc). — ISBN 978-5-9916-3530-1. — Pexum goctyma: Www.biblio-

online.ru/book/0A53919C-E842-44E8-B22E-ASDD4439AF76.

6. IlommaBckas, T. B. Anrmmiickuii s3bIk. [IpoOieMbl KOMMYHUKAITUH:

yuebHoe mocobue nnsi By3oB / T. B. IlommaBckas, T. A. CsicoeBa. — M.:
N3narensctBo FOpaiit, 2018. — 175 c. — (Cepust: Yauepcurersl Poccun). —
ISBN 978-5-534-07461-1. — Pexum JOCTyTIa : www.biblio-

online.ru/book/822927F5-979F-4999-BF65-1AB29AA8AADO.

B) NepeYeHb pecypcoB HHGPOPMALUOHHO-TEIEKOMMYHMKALMOHHOH CETH
«AHTEepHEeT»:

7. Xypuan «['ymaHuTapHbie, COIMATHLHO-DKOHOMUYECKHE M OOIIECTBEHHBIC
HayKu» [DIeKTpOoHHBIH pecypc]. — Pexxum moctyna: http://www.online-science.ru/,
cBOOOHEIN (1aTa obpamenus: 29.01.2018).

8. Xypuan «Bompocsl ¢unocobun» [DnekTpoHHBIH pecypc]. — Pexum
nocryma: http://vphil.ru/, ceo6oaubIi (1aTa oopamenus: 30.08.2019).

9. Xypnan «Comuonoruyeckue HMCCIeIOBaHUsD» [DICKTPOHHBIN pecypc]. —
Pexum moctyna: http://www.isras.ru/, ceo6oaubrii (1ara oopamenus: 30.08.2019).



https://e.lanbook.com/book/144836
http://www.biblio-online.ru/book/D968D34F-16B7-41E0-941E-1E299287B3BB
http://www.biblio-online.ru/book/D968D34F-16B7-41E0-941E-1E299287B3BB
http://www.biblio-online.ru/book/0A53919C-E842-44E8-B22E-A5DD4439AF76
http://www.biblio-online.ru/book/0A53919C-E842-44E8-B22E-A5DD4439AF76
http://www.biblio-online.ru/book/822927F5-979F-4999-BF65-1AB29AA8AAD0
http://www.biblio-online.ru/book/822927F5-979F-4999-BF65-1AB29AA8AAD0
http://www.online-science.ru/
http://vphil.ru/
http://www.isras.ru/

10. AnMHHHCTPAaTUBHO-YNPABIEHYECKU MOpTall [DJIEKTPOHHBIA pecypc]. —
Pexum moctyna: http://www.aup.ru/, ceoboansiii (mata oopamienus: 30.08.2019).

11. Aviation Explorer [Dnextponnsni pecypc]. — Pexum mocryna:
http://www.aex.ru/, ceoboanbiii (nata oopamienus: 30.08.2019).

12. ®enepanpHOE areHTCTBO BO3AYIIHOTO TpaHcmoprta. PocaBuarus
[DnexTponHbIi pecypc]. — Pexxum moctyna: http://www.favt.ru/, ceodoauslii (1ata
obpamenus: 30.08.2019).

r) TnporpaMMmHoe obOecrniedyeHue (JMIEH3MOHHOE), 0a3bl JaHHBIX,
HH(OPMANIMOHHO-CIIPABOYHbIE H MOMCKOBBIE CHCTEMBI:

13. EnuHoe OKHO JOCTyma K 00pa3oBaTelbHbIM pecypcaM [DIeKTPOHHBIN
pecypc]. — Pexum gocryma: http://www.window.edu.ru/, cBoGomHbIi (maTa
obpamenus: 30.08.2019).

14. Koucynerant Ilmroc [DnexTpoHHbl pecypc]l: odUIMAIbHBIA CalT
kommanun Koncynasrant I[lmroc. — Pexxum gocrtyma: http://www.consultant.ru/,
cBoOoOHBIH (HaTa ooparnenus: 30.08.2019).

15. OmnextponHass OubOnuorexka HayuHbix nyOnukanuii «ELIBRARY.RU»
[DnexTponHblii pecype]. — Pexum moctyma: http://elibrary.ru/, ceoboanslit (gara
obpamenus: 30.08.2019).

16. Hayuno-undopmarnmonnoe mnpoctpanctBo Corpaner [DIeKTpOHHBIN
pecypc]. — Peskum moctyma: http://socionet.ru/, cBoGoaHbIi (IaTa OOpaIICHUS:
30.08.2019).

17. denepanbHblil 00pa3zoBaTeNbHbIN MopTad DCM [DneKTpOHHBIH pecypc]. —

Pexxum  gocrtyma:  http://ecsocman.hse.ru/, cBoOoaublli (maTa oOparieHus:
30.08.2019).

7. MaTepuajibHO-TeXHUYeCKOe o0ecredyeHrue TUCUUILIMHBI (MO1YJIfA)

HaumeHnoBaHue HaumenoBanue MOMEIICHU I st | Aapec  (MECTOTOJIOKECHHUE)
yU4EOHBIX NPOBE/ICHUS  BCEX BUJOB  y4eOHOM | MOMEIICHHHA TUIst
MPEMETOB, KYPCOB, | ICSTEIBHOCTH, MPEIYCMOTPCHHOM | MPOBEJICHUS BCEX  BHUJIOB
TUCIUTLTAH yu4eOHBIM  TUITAaHOM, B TOM  4YHCIE | yueOHOM NeSITeNIbHOCTH,
(Momyeit), MOMEIIEHUsT  JJs  CaMOCTOSITENIbHOM | IPeIyCMOTPEHHOM
MIPAKTHKH, UHBIX | pabOTB, €  yKa3aHWeM  MepeyvHs | y4eOHBIM IJIaHOM (B CiIydae
BUJIOB y4eOHOM | OCHOBHOTO  00OpYAOBaHMS,  YyueOHO- | pealu3aiuu
NeSITENEHOCTH, HATJSHBIX TOCOOMN M HCIOJIb3yeMoro | oOpa3oBaTelnbHOM
MPEeIyCMOTPEHHBIX | MPOTPAMMHOTO 0OECTICUEHHSI. nporpaMMbl B CETEBOM
y4eOHBIM  ILIAHOM dopme JIOTIOJTHUTETHHO
o0Opa3oBaTeNbHOI YKa3bIBAaETCsl HANMEHOBAHUE
MIPOrPaMMBI OpraHu3alui, ¢ KOTOpOi
3aKJII0YEH JOTOBOD)



http://www.aup.ru/
http://www.aex.ru/
http://www.favt.ru/
http://www.window.edu.ru/
http://www.consultant.ru/
http://elibrary.ru/
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HNHocTpaHHBIN A3bIK

Aya. 507a nns mpoBeleHMS 3aHATHUM
JIEKIIMOHHOT'O THIIA, 3aHATUH
CEMUHApPCKOTO0  THUIA, TPYIIOBBIX U
WHIUBUTyAJTbHBIX KOHCYJIbTAIIHH,
TEKYIIETO0 KOHTPOJISI W MPOMEKYTOUHOM
aTTeCTaIuy.

Jlocka MenoBas, NPOEKTOP, DKpaH,
HOYTOYK, 1 — CTOJ IIpernoaaBaTensckuid, 9
— HapT ABYXMECTHBIX CO CKaMelKkoH, 18 —
MIOCA/I0YHBIX MECT, KOMIUIEKT IUIaKaToB
HENpaBWIbHBIX TIJIaroJioB, HarJsiaHbIe
OCcOOus — IJIaKaThl.

Ayn. 509a nns mpoBeneHHsS 3aHATHM
JICKIITUOHHOTO THUIIA, 3aHSITHU
CEMHUHApPCKOTO THIA, TPYIIOBBIX U
WHIBHUIyaTHbHBIX KOHCYJIbTAIIHH,
TEKYIIETO KOHTPOJISI M MPOMEKYTOUHOU
aTTeCTallHH.

Jlocka MenoBasi, JOCKa MapKepHas,
npoektop (Benq), skpaH, HOYTOYK, 1
CTOJ TpEnoJaBaTeIbCKUuil, 8 — mapr
JIBYXMECTHBIX CO CKaMmMeWkou, 16 —
MOCAJIOUYHBIX MECT, KOMIUIEKT IJIAaKaTOB
HENPaBWIbHBIX TJIaroJiOB, HAarjsAHbIE
noCOOMS — MIaKaThl.

Ayn. 512 pansg npoBeneHUs 3aHITHH
JIEKIIMOHHOTI'O THIIA, 3aHATUH
CEMHUHApPCKOTO  THUIIA, TPYIIOBBIX U
VHAUBUIYaIbHBIX KOHCYJIbTAIIHH,
TEKYILIETO KOHTPOJS M MPOMEKYTOUHOU
aTTEeCTALMHU.

Jlocka MenoBasi, JIOCKa MapKepHasd,
npoektop (Acer), HOyTOyK, 3kpaH, 1 —
CTOJl TpenojaBaTeNbckuii, 15 — mapr
JBYXMECTHBIX CO CKameiikod, 30 —
IIOCAIOYHBIX MECT, KOMIUIEKT IIAKaTOB
HENPAaBWIBHBIX IJIaroJioB, HAarjsJHbIE
ocoOUs — MJIAKATHI.

Ayn. 518 nns mpoBeneHUs 3aHATUN
JEKIIMOHHOTO THIA, 3aHATUHI
CEMMHApCKOrO THIMA, TPYNIOBBIX U
WHAWBUyaIbHBIX KOHCYJIbTallUi,
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TEKYILEr0 KOHTPOJS U INPOMEXKYTOUHOMU
aTTeCTalUU.

Jocka MenmoBasg, JOCKa MapKepHasd,
npoektop (Benqg), HoyrOyk, skpan, 1 —
CTONl mnpenojaBatenbckuii, 10 — mapr
JIBYXMECTHBIX CO cKameukour, 20 —
[IOCAJIOUYHBIX MECT, KOMIUIEKT ILJIAKaTOB
HETPaBWJIBHBIX  TJIarojioB, HarJISAHbIC
OCOOuS — IJIaKaThl.

Ayn. 520 nns npoBeNeHUS 3aHATUN
JICKIITUOHHOTO THUIA, 3aHATUN
CEMHHApCKOTO THIMA, TPYIIOBBIX U
WH/IMBH Ty aTbHBIX KOHCYJIbTaIIHA,
TEKYIIET0 KOHTPOJISI M IMPOMEXKYTOUHOM
aTTeCTAIIHH.

Jlocka MenmoBas, JIOCKa MapKepHas,
mpoektop (Sanyo), HOyTOyK, 2 — crToja
MPENOIaBaTEIbCKUX, 10 — mapT
JBYXMECTHBIX CO  cTyaoM, 13 —
MOCA/I0YHBIX MECT, KOMIUIEKT IUIaKaToB
HEMpaBWIbHBIX TIJIaroJioB, HarJsaHbIe
MOCOOMS — MJIAKaTHI.

Ayn. 508 «Cekuus pyccKOro s3bIKa.
Pycckuii kak ”HOCTpaHHBIN».

Jlocka MernoBas, JOCKa MapKepHas,
npoekTop (Sanyo), HoyrOyk, 1 — cron
NPEero/IaBaTeIbCKUH, 8 —  mapr
JIByXMECTHBIX, 16 — TOCaJ0YHBIX MECT,
KOMIUICKT  IIJJAKATOB  HEMPAaBHJIbHBIX
IJIaroJIOB,  HAarJIsiJHbIE  mocoous  —
TUIAKATHI.

Aya. 507a nns mpoBeAeHMsS 3aHATUM
JIEKITMOHHOT'O THIIA, 3aHATHH
CEMUHApPCKOTO0  THUIA, TPYIIOBBIX U
WHJUBUTyaJIbHBIX KOHCYJIbTAIIHH,
TEKYIIErO0 KOHTPOJISI U MPOMEKYTOUHOU
aTTecTalluu.

Jlocka MenoBas, TNPOEKTOp, IKpaH,
HOYTOYK, 1 — CTOJ IpernoiaBaTenbCKuii, 9
— IapT ABYXMECTHBIX CO CKaMENKoH, 18 —
MIOCA/I0YHBIX MECT, KOMIUIEKT IUIaKaToOB




HCIIPAaBHUJIbHBIX  TJIAroJioB, HarJIsAJHBIC

nocoOus — IJIaKaThL.

8. Oopa3zoBaTebHbIe M HHPOPMAIMOHHbIE TEXHOJIOTHHU

Jucuumnmaa  «MHOCTpaHHBIA  A3BIK»  NPEAINOJAracT  MCIOJb30BAHUE
CIIEIYIOLIUX o0pa3zoBaTeIbHbBIX TEXHOJIOTHI: MPAKTUYECKHUE 3aHATHS,
caMocCTosiTeJIbHasi paboTa CTy/ICHTA.

IIpakTuyeckue 3aHATHS O AUCLHMUIUIMHE TPOBOASTCS B COOTBETCTBUU C
y4eOHO-TEMAaTHYECKUM IIJITAaHOM IO OTAeAbHbIM TpynmnaMm. Llens mpakTuueckux
3aHSATUN — 3aKpEIJICHUE TCOPETUUECKUX 3HAHUMN, TTOJIYICHHBIX 00YyJYaroIIMMUCS Ha
JEKUMSAX M B PE3YJIbTATE CAMOCTOSTEIIBHOTO M3YYEHHUSI COOTBETCTBYIOIIUX
pa3lesioB  PEKOMEHIYeMOM JHUTepaTypbl, a TaKXe MNPUOOpPETECHHUE HadaIbHBIX
MPaAKTUYECKUX HaBBIKOB MEKJIUYHOCTHOM KOMMYHUKaIIHH. Cemunap
npeaHa3HaueH i 6ojee riry00KO OCBOSHHS W aHAJIU3a TeM, H3y4aeMbIX B paMKax
JIAHHOM TUCILHUIIINHBEI.

CamocTosiTeqibHasi padoTa cTyneHTa (00ydYaroIIerocs) sBJIIETCS OCHOBHOM
4acThi0 yueOHOH paboThl. Ee OCHOBHOM 1enbio sABIsIETCS (OpMHUpOBaHUE HABBIKA
CaMOCTOSITEJILHOTO TMPUOOPETEHUS 3HAHUM 1O HEKOTOPBIM HE 0CO00 CIIOKHBIM
BOIIPOCAM TEOPETHUYECKOTO0 Kypca, 3aKpeIIeHHE M YriyOJICHHE IOJYUYEeHHBIX
3HaHUH, CaMOCTOATENbHAs paboTa CcO CHpPaBOYHUKAMH, IEPUOIUICCKUMHU
V3JAHUSIMU ¥ HAYYHO-TIOMYJISIPHOW JIUTEPATypOr, B TOM YMCJIEC HAXOIAIIMMHUCS B
I00aTbHBIX KOMIBIOTEPHBIX ceTsaX. CamocTosTenbHas padoTa IMoJpa3zyMeBacT
BBITIOJTHCHHE YICOHBIX 3aTaHUH.

Bce 3amanus, BBIHOCMMBIE Ha CaMOCTOSITEIBHYIO PaOOTy, BBITOJHSIOTCS
CTyJI€HTOM JIM0O B KOHCIIEKTE, JTUOO Ha OTAENbHBIX JucTax ¢opmara A4 (mo
yKkazaHuto Tmpernojapatessi). KoHTposib BBIMOJHEHUS 3aJlaHUM, BBIHOCUMBIX Ha
CaMOCTOSITEILHYIO PadO0Ty, OCYIIECTBISET MPENoJaBaTelib B paMKax y4eOHBIX
4acoB, OTBEJCHHBIX YYCOHBIM IIJIAHOM Ha MPAKTUUYECKOE 3aHATHE.

9. ®@oHI OUEHOYHBIX CPEICTB /JA TNPOBeJeHHs] TEKYIIEro KOHTPOJs
yCIeBAaeMOCTH U INPOMEKYTOYHON aTTrecTalMUd IO MTOraM OCBOCHUA
AMCIHMIIMHBI (MOIYJIs1)

@OH/I  OUEHOYHBIX CPEACTB  JIUCUUIUIMHBI  «VHOCTpaHHBIN  SI3BIK»
MpeCTaBIseT COO0M KOMIUIEKC METOAMYECKUX M KOHTPOJBHBIX M3MEPHUTEIBHBIX



MaTepualioB, MPEJHA3HAYECHHBIX JUIS ONpPENEJCHUs KayecTBa pe3yJIbTaToOB
oOy4eHHsI U YpOBHA C(HPOPMUPOBAHHOCTH KOMIETEHIMH, OOy4YarolUXCcs B XOAE
OCBOCHHS JIaHHOM AUCUUIUIMHBL. B CBOIO ouepenp, 3ajadaMd HCHOJIb30BaHUS
(oHIa OLEHOYHBIX CPEJCTB SIBJISIOTCS OCYIIECTBICHHME KaK TEKYILIEro KOHTPOJIS
yCIIEBAEMOCTH CTYACHTOB, TaK M MPOMEKYTOYHON aTTecTaluu B (hOpMe IK3aMeHa.

@DOHJT OLICHOYHBIX CPEACTB TUCUUILIMHBI «THOCTpaHHBIN S3bIK» BKIIIOYAET:
YCTHBIE OMPOCHI U TECTHI, TUCKYCCHH.

YcTHBIN ONPOC NPOBOANUTCA HA KaXKJIOM CeMHHape B TeueHue 5-10 MuUHYT ¢
LIEJIbI0 KOHTPOJISl YCBOEHUSI TEOPETUUECKOI'0 MaTepuana, U3J0KEHHOTO Ha JIEKIIUH.
[lepedyeHb BOMPOCOB OMpEEsSeTCs BONPOCAMU, U3YYEHHBIMU Ha JIEKIMH (ITyHKT
5.1)).

Tectr — cucrema CTaHAAPTU3MPOBAHHBIX  3aJaHUM, MO3BOJIAIONIAS
aBTOMAaTU3UPOBAaTh MPOLENYpPY M3MEpPEHUs YpPOBHS 3HAHUH U yMEHHH
oOyyaromerocst (myHkKT 5.1.).

JlucKyceust — IEJICHANPABICHHBIM W YNOPSAOYEHHBIM OOMEH HuIesMH,
CY)KIEHUSIMHA, MHEHUSIMU B Tpynmne paad (GOpMUPOBAHUS MHEHUS KaxIbIM
YYaCTHUKOM WJIM MOMCKAa UCTUHBI. [IpoBoUTCS B mpolecce mpoOIeMHON JEKIIUH
(myHKT 5.1.).

IIpomexyTouHasi arTecTallsl IMPOBOAUTCS B BHJE 3a4€Ta C OIIEHKOW B
KOHIIE 2, 3 CEMECTPOB.

3adeT C OUEHKOW MO3BOJIET OLICHUTh YPOBEHb OCBOEHUS KOMIIETCHIIMN 3a
BeCh Mepuoj; oOy4eHHs] NUCIMIUIMHBI. 3a4eT C OLIEHKOW MpejoiaraeT OTBEThl Ha
TEOPETHYECKHUE BOMPOCHI U PEICHUE 3a/1au.

K MomeHnTy cnaum 3auera ¢ OIeHKOM JOKHBI OBITH 0JIarOMOJYYHO MPOHISHBI
npenbaynme GopMbl KOHTPOJIS.

Meronuka ¢GopMHUpPOBaHUS PE3YJIbTUPYIONICH OICHKH B 00S3aTEIHHOM
MOPAJIKE YUUTHIBAET IIOCEHIAEMOCTh, AKTUBHOCTh CTYJEHTOB Ha 3aHATHIAX,
IIPaBWIBHOCTb ~ OTBETOB  BO  BpEMs  YCTHBIX  ONPOCOB,  BBINOJHEHUS
CaMOCTOSITEIbHBIX 33/IaHUN.

9.1. banJbHO-PeTHHIOBAs OLEHKA TEKYIIEro KOHTPOJS YCIeBAeMOCTH U
3HAHUM CTYJACHTOB

2 cemecTp

Tema /Buj yueOHBIX 3aHATHHA KonunuectBo Cpok [Tpumeu

(OLIEHOYHBIX 3aJJaHUI), 0aioB KOHTPOJIA aHue




MO3BOJISIIOIIMX CTYIEHTY MUHHMMAaJ] MakCuM | (TIOpSAKOBBIN

MPOIEMOHCTPUPOBATh JOCTUTHYTHIM | BHOE | ajJbHOE | HOMEP HEJENH

YPOBEHb CHOPMUPOBAHHOCTH 3HAY€HU| 3HAYEH C Hayana

KOMIICTCHIIUM e ue cemMecTpa)
[Mpaktuyeckoe 3anstue Ne 1. At the ) 3 1
airport.
[Ipaktuueckoe 3anarue Ne 2. Trav- 5 5 1
elling by plane.
[Mpaktudeckoe 3ansatue Ne 3. Avia- 3
tion Business. World Air Compa- 2 2
nies.
[Mpaktuyeckoe 3austre Ne 4. Busi- 5
ness Appointment. Making an Ap- 3 3
pointment.
[Ipaktuueckoe 3anstue Ne 5. Aero- 3
flot and other Air Companies of 2 4
Russia.
[MpakTrdaeckoe 3austue Ne 6. Busi- 3 3) 5
ness Trip.
[MpakTraeckoe 3austue Ne 7. Busi- 3
: 2 6

ness Talk. Telephone Conversation.
[Mpaktuyeckoe 3anstue Ne 8. Dis- 3 5 7
cussing a Contract.
[Tpaktrueckoe 3anstue Ne 9. Tar- 5 3 g
get Audience.
[Ipaktrueckoe 3anstue Ne 10. 3)
General Requirements to Advertis- 3 9
ing.
[Tpaktuueckoe 3anstue Ne 11. Spe- 3 3 10
cial features of advertising.
[MpakTrueckoe 3anstue Ne 12. The 5

. .. 3 11
main rules of Advertising.
[MpakTrueckoe 3austre Ne 13. Ad- 5 3 12
vertising Agencies.
[MpakTraeckoe 3anatue Ne 14. Ad- 5
vertising on different modes of 3 13
transport.
[TpakTraeckoe 3anstue Ne 15. Ad- 2 3 14




Tema /Buj yueOHBIX 3aHATHIM KomuuecTBo Cpok

(OLIEHOYHBIX 3aJJaHU), OaioB KOHTPOJIS
MO3BOJISIOLINX CTYJCHTY MUHUMaJ| MakcuM | (mopsinkoBeiit | [lpumeu
MPOIEMOHCTPUPOBATh JOCTUTHYTHIM | BHOE | albHOE | HOMEp HEJEeNH | aHue
ypOBeHb C(HOPMUPOBAHHOCTH 3HAYCHH| 3HAYCH C Hayana
KOMITETEHLIAM e ue cemMecTpa)
vertising in the Internet.
[Mpaktudeckoe 3austue Ne 16. Ad-
. . . 3 4 15
vertising and Public Relations.
IIpakTueckoe 3anstue Ne 17. 5 3 16
Trade Fairs and Exhibitions.
[Ipaktuueckoe 3anarue Ne 18. Ap- 3 4 17
plying for a job.
Utorn 1}0 00s13aTeTbHBIM BHUIAM 45 70
3aHATUH]
3a0 15 30
Nroro no gucturivae (MOYIIIO) 60 100

IepeBon 6aoB OATEHO-PEUTUHTOBOM CUCTEMBI B OIICHKY 110 5-TH OaJTHHOM
«aKaZeMUYECKOID) IIKae

Ouenka (110 5-tu 0aJUTbHON
Komuuectso 6au1os mo bPC ( .
«aKaJIeMU4eCcKOi» 1IKae)
90 u Gomee 5 - «OTIUYHO
75+89 4 - «XOpOIIO»
60+74 3 - «yJIOBIETBOPUTEIHHOY
MeHee 60 2 - «KHEYJIOBJICTBOPUTEIIBHOY
3 cemecTp
. KonunuecTBo Cpok
Tema /Buj yueOHBIX 3aHATUN
. OanoB KOHTPOJIS
(OLIEHOYHBIX 3aJJaHUN),
(mOpsiIKOB
MO3BOJISIIOIINX CTYACHTY MUHHMMaJ]| MaKCUMa | [Tpumeu
. bIil HOME
MPOJAEMOHCTPUPOBATH TOCTUTHYTHIN bHOE JBHOE Pl amme
HEJIETU C
OBEHb CPOPMUPOBAHHOCTH 3HA4YEeHH| 3HAYCHU
P opmip . Hayasia
KOMIIETEHIIU e e
ceMecTpa)
[MpakTrdaeckoe 3ansTue Ne 1. Negoti- ) 3 1
ations.
[IpakTuueckoe 3ansitue Ne 2. Written 5 3 1
Speech Patterns used in Business lan-




. KonmuecTBo Cpok
Tema /Buj yueOHBIX 3aHATUN
. Oa10B KOHTPOJIS
(OLIEHOYHBIX 3aJJaHU),
(mopsiIKOB
MO3BOJISIIOIIMX CTYIEHTY MHHMMa} MakCEMa | .~ [Tpumeu
MIPOJEMOHCTPUPOBATH TOCTUTHYTHIN bHOE JBHOE HeIeH 5 aHue
YPOBEHb CCI)OpMI/IpOBUaHHOCTI/I SHadeHW| 3HadeHd | oo
KOMIIETCHIIUM e e
cemMecTpa)
guage.
[Mpaktuyeckoe 3anstue Ne 3. The
. 2 4 2
structure of Business Letter.
ITpaktrueckoe 3austue Ne 4. Types 5 4 5
of PR Advertising.
[Ipaktuueckoe 3ansitue Ne 5. Image-
. . 2 4 3
building Advertising.
[Mpaktudeckoe 3anstue Ne 6. Finan-
. . 2 3 3
cial Advertising.
[Mpaktuyeckoe 3anstue Ne 7. Public
. . 2 3 4
Service Advertising.
[MpakTrueckoe 3ausatue Ne 8. Advo- 5 3 4
cacy Advertising.
ITpakTuueckoe 3anarue Ne 9. An- 5 3 5
nouncement Advertising.
[Mpaktuyeckoe 3anstue Ne 10. Direct
. 2 4 6
Mail.
[Ipaktuueckoe 3anstue Ne 11. Out-
. 2 4 7
door Advertising.
[Ipaktrueckoe 3ansitue Ne 12. TV 5 3 8
and Radio Advertising.
[Tpaktrueckoe 3anstue Ne 13. News- 5 3 9
paper and Magazine Advertising.
[Ipaktueckoe 3ausartue Ne 14. Me-
. : 3 4 9
diatexts. Mediaproducts.
[TpakTraeckoe 3ansTue Ne 15. Basics
. 3 3 10
of Business Speech.
IT Ne 16.
paKTI/I‘-Ie(fK-OC 3aHIATHE 3 3 10
Speech-writing.
[IpakTuueckoe 3ansitue Ne 17. Pur- 5 3 11
poses, functions and specific features




. KonmuecTBo Cpok
Tema /Buj yueOHBIX 3aHATUN
. Oa10B KOHTPOJIS
(OLIEHOYHBIX 3aJJaHU),
(mopsiIKOB
MTO3BOJISIOIINX CTYICHTY MUHHMal MakcHMa | - [Tpumeu
MIPOIEMOHCTPUPOBATH JOCTUTHYTHIH BHOC JBLHOE P anme
HEJIeTU C
OBEHB CHOPMUPOBAHHOCTH 3HAYeHHW| 3HAYCHH
P opmip . Hayasa
KOMITCTECHITHHA e e
cemMecTpa)
of advertising and PR texts.
[Mpaktuyeckoe 3ansitue Ne 18. Busi- 5 3 12
ness Correspondence.
[Ipaktuueckoe 3anstue Ne 19. Con-
versational formulas in Speech Eti- 2 3 12
quette.
[Ipaktuueckoe 3anstue Ne 20. News 5 4 13
release/Press release.
ITpakTrueckoe 3anarue Ne 21.
P 2 3 14
Slogan.
Wroru nmo o0s3aTeNIbHBIM BUIAM
. 45 70
3aHITHH
3a0 15 30
Nroro no gucnurimae (MOIYJIIIO) 60 100
IlepeBon 6aioB OATBHO-PEUTHHTOBOM CUCTEMBI B OIICHKY 10 5-TH OaJTHHOM
«aKaJIEMUUYECKOMD» IITKaJe
Orenka (o 5-tu GayUILHOM
Komuuectso 6aw1os mo bPC ( N
«aKaJIeMUYECKOM» 1IKaje)
90 u 6ornee 5 - «OTIIMYHO»
75+89 4 - «XOpOIIO»
60+74 3 - «YIOBIIETBOPUTEIBHO
MeHee 60 2 - KHEeYAOBIIETBOPUTEIHHO

9.2. MeToanyecKue peKOMEHIANNHU 10 MPOBEAEHUI0 MPOUeAyPbl OlIEHUBAHUS
3HAHMH, YMEHHH M HABBIKOB W (MJH) oONbITAa JeSATEJbHOCTH,
XapaKTePU3YHLIUX 3TANbl (POPMUPOBAHUA KOMIIETEHIIMH

B mpomecce mnpemomaBaHus JUCHUIUIMHBI  «IHOCTpAHHBIN S3BIK» IS
TEKyIIeH aTTecTalny 00yJarouXcsl UCIIOIB3YIOTCS CIASayIomune HOPMBI:

- 3aciylIMBaHME M OIICHKAa JOKJIaJ0B MO BOMpOCaM TEeM IMPAKTHUUYECKUX
3aHATHUM;



- IPOBE/ICHUE YCTHBIX OMPOCOB (MYHKT 5.1.);

- TecTUpoOBaHUE (MyHKT 5.1.).

[To uroram ocBOEHUsI AUCHUILIMHBI MPOBOJUTCS MPOMEKYTOUHAS aTTeCTAIUs
oOyyaromuxcs B popme 3auera ¢ OLICHKOM.

OCHOBHBIMU JJOKYMEHTAMH, PErJIAMEHTUPYIOUIUMH TOPSIAOK OpraHU3aluu U
MPOBEJICHUS TEKYILIEro KOHTPOJS YCIEBAEMOCTH M MPOMEKYTOYHOM aTTecTaluu
ctyneHTtoB, oOydatounuxcss B ['YT'A, sBustotcs: Ycerap CIIOIYT'A, yueOHnas
nporpaMma IO COOTBETCTBYIOLIEMY HAIpaBICHUIO MOATOTOBKU OakalaBpoB,
[Tonoxxenne o OaIBHO-PEUTHHTOBOM CHCTEME OIEHKH 3HAHWN U 00eCTeUCHUS
KayecTBa yueOHoro npouecca B ' YT'A.

Ha nepBoM 3aHsATHM TpenojaBaTeib JOBOAUT A0 CBEACHUS O00YyYaroluXcs
rpaduK TEKYIIETO KOHTPOJSI OCBOSHUS TUCIUILIMHBI U KPUTEPUU OIEHKU 3HAHUU
Opy  TEKyIIeM KOHTpOJieé YCIIEBAEMOCTH, a TakXe CpPOKM M  YCIIOBHUS
IPOMEKYTOYHOM UTOrOBOW aTTECTAIUH.

Peanuzannio HEnmpephbIBHOTO  KOHTPOJSL 3HAHUW  COTJIACHO  Tpaduky,
NpernojaBaTelb OCYIIECTBIAET 3a CYET YacoB, MPEIyCMOTPEHHBIX HOpPMaMH
BpPEMEHU Ha MPAKTHUYECKOE 3aHSATHE U MPOBEICHNE KOHCYIbTAIIUM.

[TokazaTensamu, XxapakTepU3yIOIIMMHU TEKYIIYI0 Y4eOHYI0 paboTy CTYJIEHTOB,
SABJISIIOTCS:

- aKTUBHOCTbH MOCEUIECHUS 3aHITHI U paOOTHI HA 3aHATUSX;

- OLICHKA OTBETOB Ha yCTHBIN onpoc (MyHKT 5.1.);

- recTupoBanue (myHKT 5.1.).

Cpoku TPOMEKYTOUHOM aTTeCTallud OMpenensieTca rpapukoM ydeOHOro
npouecca. [lo guciumuimuae «HOCTpaHHBINM A3BIK» MPEAYCMOTPEHBI 3a4ET C
orieHkou. JIyst momycka K HeMy HEOOXOJUMO MPETOCTaBUThH BCE TECTOBBIE PAOOTHI
(myHKT 5.1.), BBINOJHSIEMBIEC B TEYEHHUE CEMECTPOB.

3ayeT ¢ OLEHKOW MpOBOJATCS B (opMe YCTHOrO OTBETa Ha 3 Bompoca H3
npuBeAeHHOro HUXKe (9.6.) crincka.

9.3. TeMbI KYpCcOBBIX padoT (IPOEKTOB) MO TUCUMUILIMHE (MOLYJII0)
Hanucanue KypcoBbIX paboT (MPOEKTOB) yU4eOHBIM IUIAHOM HE TPETyCMOTPEHO.

9.4. KoHTpO/JIbHBIE BONPOCHI JIsi NPOBeAEHHSI BXOJAHOI0 KOHTPOJIA
OCTATOYHBIX 3HAHUM M0 00eCTIeYUBAOIIMM AUCIHUILIMHAM (MOIYJISAM)



HNucuumivaa Oasupyercss Ha cpeaHeM oOmeM oOpa3oBaHuu. BxomHoit
KOHTPOJIb HE TIPETyCMOTPEH.

9.5 Onucanue nokasarejed 1 KpUTEPpHEeB OLCHUBAHUS KOMIIETCHUMHA HA

Pa3JIM4YHBIX 3Tanax uxX (OPMUPOBAHUSA, ONIMCAHUE IIKAJ OLIEHUBAHUS

Komnerenuun Kpurepun ITokazarenu
VK-4 — Cnocoben | 3HaTh: 0a30Byt0 | 3HaeT:
OCYIIECTBIISITh 00111eyTTOTPEOUTEIHHY IO opdorpaduueckyro,
KOMMYHHUKAITHIO B | JICKCHUKY U CHCHHAIBHYIO | JCKCUYCCKYIO U
YCTHOW M TUCBMEHHOM | TEPMHHOJIOTHIO Ha PYCCKOM | TPaMMAaTHYECKYIO
dopmax HE | W MHOCTPAHHOM (BIX) SI3BIKE | HOPMY  COBPEMEHHOTO
roCy/apCTBEHHOM (ax), 0a30BBIC | PYCCKOTO U
s3pIke  Poccuiickoli | TpaMMaTHyYecKue WHOCTPAHHOTO  SI3BIKOB,
denepanun U | CTPYKTYpPBl PYCCKOTO M | CHCTEMY CTHJICH sI3bIKa,
UHOCTpaHHOM  (BIX) | MHOCTPAHHOTO (BIX) SI3bIKOB, | OCHOBBI JCJIOBOM PeUH M
sI3BIKE (aX). a TaKKe OCHOBHBIC | TIpaBWJIa  O(OpMIICHHMS
CUHTaKCUYECKUE JIOKYMEHTAIINH.
KOHCTPYKIIMHM, 3HAaKOM C
OCHOBHBIMU nprueMamMu
nepeBojia JUTEPATYPhl IO
CHEIUATBHOCTH, C
OCHOBaMH JI€JIOBOM PEUYH H
npaBujgaMu 0 OpPMIICHUS
JIOKYMEHTAIIHH. Ywmeer: BBISIBIISITH
YMeTh: BOCHPUHUMATH U | HEOOXOIUMYIO
aJIeKBaTHO pearupoBaTh Ha | MHGOPMAIIHIO,
YCTHBIE W  TNHUCBMEHHOEC | TPUMEHSET 3HaHUSI U
KOMMYHUKAIIHOHHOE HOPMBI PYCCKOTO SI3bIKa
MEXJITMYHOCTHOE u| mpu BBITIOJTHEHUU
MEXKYJIbTYPHOE YCTHOTO TIepeBojia ¢
B3aMIMO/ICHCTBHE HA | WHOCTPAHHBIX SI3BIKOB.

PYCCKOM U HWHOCTPAaHHOM
(bIX) sI3bIKE (aX), BBISBIISITH

HEOOXOIUMYIO

uH(popManuo, MNPUMEHSThH

3HAHUS U HOPMBI PYCCKOTO

S3pIKAa TPU  BBITIOJIHCHUU

YCTHOTO nepeBoia c | Bmameer: Bcemu Bumammu




Kommerennun

Kpurepun

[lokazarenu

HMHOCTPAHHBIX A3BIKOB.

Brnaners:
pEUEBOM AEATENBHOCTU Ha

BCEMH BHIAaMH

PYCCKOM H HHOCTPAHHBIX

pEUEBOM JIEATEIILHOCTU
Ha PYCCKOM 151
MHOCTPAHHOM  SI3BIKAX,

HaBbIKaMU O(OpMIIEHUS

SI3BIKAX, OCHOBHBIMH | JE€JIOBOI

HaBBIKAMU odopMIICHUS | JOKYMEHTAIINH,

JIOKYMEHTOB, BIaJeTh | (opMyllaMH  pPEUYEBOrO

OCHOBaMHU TyOJIMYHOW peuu | ITUKETA.

— COOOIIeHUsI, JOKIAabl, a

TaKKE OCHOBHBIMH

HaBBIKAMU IIMChMa,

HEOOXOTUMBIMU TUTSL

MOJATOTOBKH  MyOJIMKAIUH,

TE3UCOB U BEJICHUSA

MIEPEIUCKH.
OIIK-1 — Cnocoben | 3HAaTh: THIIOJOTHIO, IEJH, | 3HAET: OCHOBBEI
c03/71aBaTh byHKIHH, crienuuKy | JTUTEPATyPHOTO
BOCTpeOOBaHHBIE pexiiaMHBIX W PR-TEKCTOB, | pemakTUpOBaHUS u
OO0miecTBOM U | OCHOBBI JUTEPATYPHOTO | CHEIU(DHUKY PEKIaAMHBIX
UHyCTpUEH peIaKTHPOBAHMUS. n PR-TexcTOB.

MeIHaTEeKCThl U (WJn)

MEIUANpPOAYKThl, |
(nm)
KOMMYHUKaIIMOHHBIE
POIYKTHI B
COOTBETCTBUH c

HOPMaMH PYCCKOT'O0 H
MHOCTPAHHOT'O
SI3BIKOB,
0COOEHHOCTIMH HHBIX
3HAKOBBIX CHUCTEM.

YMeTh: NpUMEHSATh HABBIKU
CO3/IaHUsI TEKCTOB PEKJIaMBbI
u CBsI3eH c
00IIECTBEHHOCTEIO,
co311aBaTh
nH()OPMAIIMOHHBIMH TIOBOJI,

CTPYKTYPHPOBAThH u
ONTUMH3UPOBATH
UH(pOpPMAIIHIO B

3aBUCHMMOCTH oT Ocian
HammmcCaHus TCKCTa W THIIA

L[EJIEBOU ayAUTOPUHU.

Brnagere: cTunsMu - pedn
(muceMeHHOM)  crmocobamu
BbIpaXKCHUS
AMOIMOHATBHOTO

OTHOIIICHHUS B IMHCHBMEHHON

pcuu, HaBbIKaMH

Ywmeer: popmynupoBaTh
YHUKAJbHOE  TOPTOBOE
npeioKeHue, paboTaTh
C LICJIEBOM ayJIUTOPHUEN,
ONITUMU3UPOBATH
UH(pOPMAIIHIO B
3aBUCUMOCTH OT IIENU
HAIMCAHUS TEKCTA.

Bianeer: CTUJISIMHU
MMACBMEHHOMN peun,
HaBbIKAMU

KONUPANTHUHT A B

pexiame u PR.




Komnerenuun Kpurepun ITokazarenu

KOIIMPANTHUHTA.

XapaKTepUCTUKH NTKAJIbI OIICHUBAHUS MPUBEICHBI HIDKE.

MakcuManbHOe KOJIMYECTBO 0asuioB 3a 3aueT ¢ orneHkoi — 30. MunumManbHoe
(3a"eTHOE) KOJIMYECTBO OaUIOB («3aueT caan») — 15 6amnos.

[Ipu HaGope Menee 15 GamioB — 3a4eT C OLEHKOW HE CAaH MO NpUYUHE
HEJI0CTATOYHOI'0 YPOBHS 3HAHUMU.

3adeTHas OIEHKA BBICTABIISIETCS KAK CyMMa HaOpaHHBIX OAJIJIOB 3a OTBETHI HA
BOMPOCHI OujIeTa.

OTBeTHI Ha BOMPOCHI OMJIETa OLIEHUBAIOTCS CIEAYIOIIUM 00pa3oMm:

[ Oann: OTCYTCTBHE TPOJACMOHCTPUPOBAHHBIX 3HAHMA W KOMIICTCHIIMHA B
paMKax 00pa30BaTeNbHOrO CTaHAapTa (HET OTBETa HAa BOIPOC) WU OTKa3 OT
OTBETA;

2 obanna. HET YAOBJIETBOPUTEIHHOTO OTBETA HA BOIPOC, JIEMOHCTPAIIUS
dbparMeHTHBIX 3HAaHMK B paMKax o00pa30BaTEBHOTO CTaHJapTa, HE3HAHUE
JIEKIIMOHHOTO MaTepuaa;

3 6anna: HET YJOBJIETBOPUTEIHLHOTO OTBETa HA BOMPOC, MHOT'O HABOJSIIIUX
BOMPOCOB, OTCYTCTBHE OTBETOB 0 OCHOBHBIM TMOJOKEHHUSIM BOIPOCA, HE3HAHHE
JEKIIMOHHOTO MaTepHaa;

4 6anna: OTBET YAOBIETBOPUTENBHBIA, OIIEHMBAETCS KaK MHUHUMAJIbHO
HEOOXOIMMbIE 3HAHUW TIO0 BOIMPOCY, MPU ATOM CTYAECHTOM IPOJEMOHCTPUPOBAHO
X0Ts1 ObI MUHHMMAJIbHOE 3HAaHUE BCEX Pa3fesioB BOIPOCa B Mpejeax JeKIMOHHOTO
Marepuana. [Ipu 3ToM CTyJIeHTOM JAEMOHCTPUPYETCS TOCTATOYHBIM 00bEM 3HAHUMA
B paMKax 00pa3oBaTEIBHOIO CTAHIAPTA;

5 6annos: OTBET yNOBIETBOPUTEIbHBIN, JOCTATOYHBIC 3HAHUS B OO0BEME
y4eOHOU MporpamMMbl, OpUEHTUPOBAHHBIE HA BOCIPOU3BENICHHE, MCIOJIb30BAHHE
HAy4YHOU (TEXHMYECKOW) TEPMHUHOJIOTHH, CTHIUCTUYECKHA TPAMOTHOE, JIOTHUYECKHU
MPaBUIILHOE U3JIOKEHUE OTBETA HA BOMPOCHI, yMEHHE JI€TIATh BHIBOJIBI;

6 b6annos: OTBET yIOBICTBOPUTEIBHBIN, CTYJICHT JOCTATOYHO OPUEHTUPYETCS
B OCHOBHBIX aCIIEKTaX BOIPOCA, IEMOHCTPUPYET MOTHBIE M CUCTEMAaTU3UPOBAHHBIC
3HAaHMS B 00beMe yueOHOM MpOTrpaMMBl;

7 6annog: OTBET XOpOIMHA (JOCTaTOYHOE 3HAHWE MaTepuana), HO
TpeboBaIuCh HaBO/IAIIME BOIPOCHI, CTYJICHT JEMOHCTPUPYET
CUCTEMATU3UPOBAHHBIC, TITyOOKHE W TIOJTHBIC 3HAHUS MO BCEM paszienaM ydeOHOM
MPOTPAMMBIL;

8 6annos: OTBET XOpONIMH, OTBETOM JIOCTATOYHO OXBAuU€HBI BCE PA3IEIbI
BONIPOCA, CIWHWYHBIC HABOMSINNE  BOMPOCHI, CTYASHT JEMOHCTPHPYET
CIIOCOOHOCTh CaMOCTOSITEIFHO PEIIATh CIOXKHBIC MPOOJIEMBI B paMKax ydeOHOM
MIPOTPAMMBI;



9 6annog: CUCTEMATU3UPOBAHHbIE, TNIYOOKHE W TOJHBIE 3HAHHUS IO BCEM
pazgenam  yd4eOHOM  MporpaMMbl, CTYAEHT JEMOHCTPUPYET CIIOCOOHOCTH
CaMOCTOSITEJIbHO U TBOPYECKU PEIIATh CIOXKHBIE MPOOJEMbl B HECTAHAAPTHOU
CUTyalluu B paMKax yu4eOHOU POrpaMMBbl;

10 6annos: OTBET Ha BONPOC TIOJHBIA, HE OBUIO HEOOXOJMMOCTH B
JOTIOJIHUTENBbHBIX ~ (HABOJAIIMX  BOINpOCax),  CTYAEGHT  JIEMOHCTpUpPYET
CHUCTEMATU3UPOBaHHbIE, ITyOOKHE U TOJHBIC 3HAHUS IO BCEM paszjeiiaM y4eOHOM
MPOTrpaMMBbl, a TAK)KE TI0 OCHOBHBIM BOIIPOCAM, BBIXOASIIUM 3a €€ MPEAeIbl.

9.6. TumoBble KOHTPOJIbHBbIE 3aJaHUA ISl TPOBEACHHUS TEKYIIEro
KOHTPOJIA M TMPOMEXKYTOYHOH AaTTeCTAMM MO HTOraMm o0y4dyeHHs 110
aucuumiimae (Moay.aar). (Y cTHBIN onpoc, TecT).

IIpuMepHBIN NepeYyeHb KOHTPOJBLHBIX BONPOCOB 33JaHUM ISl NPOBeJeHMS
TeKylIero KOHTPOJISI YCIeBAeMOCTH 10 TeMaM NPAKTHYeCKHX 3aHATHi
(3apanus s yctHoro omnpoca (Y) u tecra).

2 cemecTp.

Tema 1.

[IpounTaiiTe TEKCT, cOONIOAAsl 3aKOHBI APTUKYJALMH, WHTOHAIIMM WM pUTMa
HEUTpaJIbHOMN pEUH:

Public Relations Specialists.

Although there are no defined standards for entry into a public relations ca-
reer, a college degree combined with public relations experience, usually gained
through an internship, is considered excellent preparation for public relations work.
The ability to write and speak well is essential. Many entry-level public relations,
journalism, advertising, or communications. Some firms seek college graduates
who have worked in electronic or print journalism. Other employers seek appli-
cants with demonstrated communications skills and training or experience in a
field related to the firm’s business-science, engineering, sales, or finance, for ex-
ample.

Creativity, initiative, good judgement, and the ability to express thoughts
clearly and simply are essential. Decision making, problem solving, and research
skills are also important.

People who choose public relations as a career need an outgoing personality,
self-confidence, an understanding of human psychology, and an enthusiasm for



motivating people. They should be competitive, yet flexible, and able to function
as part of a team.

Tema 2.

[IpounTaiiTe TEKCT, cOOMIOAAs 3aKOHbl APTUKYISLUU, HMHTOHAMK W pUTMA
HEUTPAJILHOMN peUM:

Public Relations Writer.

The ability to write well is a necessity for work in public relations. Writing
Is an integral part of the public relations process of research, planning, communica-
tion, and evaluation. It is most visible at the third stage, when a program is being
implemented and various messages are being communicated to key audiences im-
portant to the success of your program.

Effective writing is based on facts that are presented clearly, concisely, and
accurately. From this standpoint, both the public relations writer and the journalist
share a common ground. Indeed, there was a time when experience in newspaper
writing was practically a requirement for a job in public relations.

Although this is no longer true, emphasis remains on use of a journalistic
style in public relations writing. This is because much of what you write is directed
to the news media. A solid understanding of journalistic principles and concepts is
needed, but it is a mistake for public relations writers to consider themselves simp-
ly «journalists in residence».

A public relations writer differs from a journalist in at least three basic as-
pects: objectives, audiences, and channels.

Tema 3.

CrpocuTe CBOETO JIpyra, B KAKOM a’3poIopTy OH OBLT M KaKHUe CPEJICTBA adporopTa
(«airport facilities») on Tam BuIEN U AJI YETO OHU UCTIOIB3YIOTCS.

Tema 4.

Make up plural form of the nouns:
Man, boy, table, woman, child, flower, aircraft, wolf, flat, sheep.

Translate into English:
1. T'nme Tb1 Buepa ObL?
2. Kewm pabotaet TBO# Opat?



3. 'ne ceituac tBOI npyr? — OH HE ToMa.
4. Otkyna Bbl pogom?
5. BwI celiuac noma?

Tema 5.

[IpounTaiiTe npeaIoXkeHus, CcoOJOJasi HWHTOHALMIO  PA3JIMYHBIX  THUIOB
IIPEIIOKEHNN:

1. We are not going to the cinema tonight.

2. What does he usually do on Sundays?

3. Were they in Moscow or in Kiev last summer?

C}ICHaﬁTG MPCAJIOKCHUA OTPHULATCIIbHBIMU
1. Come to my place on Sunday evening.
2. Close the window and open the door.

Tema 6.

ComnocraBbTe auajor Ha Temy: «Business trip».

Tema 7.

CocraBbre auanor Ha Temy «Telephone Conversation» ¢ rmaromom «to have»,
HCIIOJIE3YS OTPHUILATENBHYIO, BOIPOCUTEIBHYIO U YTBEPIUTEIHHYIO (DOPMBIL.

Tema 8.

Translate into English.
1. 51 oObIuHO nenaro JOMalIHEe 3a1aHIE BEUEPOM.
Moii 1pyr )KUBET Ha CEBEPE.
Mos cectpa yUUTCS B MEIUIIMHCKOM KOJUIEXKE.
VY HHX J1Ba 3aHATHS] UHOCTPAHHBIM SI3bIKOM B HEJIEIIIO.
On Bceria HaBemaeT Hac, Koraa ObiBacT B MOCKBeE.
Bbl yacTo xoauTe B KHHO?
OHa HHUKOT]1a HE OTa3/bIBaeT.
A He yuy (paHIy3CKUM SI3BIK, SI Y4y HEMELKUI.
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Ee My 4acTo e31UT B KOMaHIUPOBKH ?
10. «Bo1 wyBcTBYETE uTO-HHOYAL?» - «HET, s HIYEro He YyBCTBYIO».

Tema 9.



3amaiTe BONPOCH K MOJIEKALIEMY.
Releases for Advertising and Promotion.

Using names and photos of people in advertising, product publicity, and
promotions requires special handling and extra legal attention. These situations are
not same as the «implied consent» that is given when someone poses for a news
story in the organization’s employee magazine or newsletter.

The courts have consistently ruled that a person’s right of privacy is violated
when photos or names of individuals are published without prior written consent
for commercial purposes or purposes of trade.

This situation reinforces the point that everyone whose picture, quote, or
name is being used in an advertisement or a sales brochure must give explicit writ-
ten consent. Courts have also ruled that product news releases are primarily for
«purposes of trade» and are covered under many of the same guidelines applied to
advertising.

In addition to a signed consent form, individuals are usually offered a cash
payment. If the person is prominent, the fee may be large, perhaps thousands of
dollars.

Tema 10.

CocraBbTe auaior ¢ rjarojamMu «to be» um «to have» B mpocTOM HacTOSIIEM
Bpemenn Ha Temy «General Requirements of Advertising».

Tema 11.
Answer the questions:

How is advertising used in PR?

Is advertising free? Whey?

May an organization not use advertising?
How is budget spent in advertising?
What does advertising appeal to?
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Tema 12.

Onumure cBoi 0(HC C UCIOJIB30BAHUEM CTPYKTYD «there is/arey.

Tema 13.
Give full answers to these questions:

1. What Advertising Agencies do you know in Russia? Abroad?



2. What is the main purpose of Advertising Agencies?
3. What is the usual staff in it?
4. What is their budget spent on?

Tema 14.

S mory urpats B GpyT0OONI.

OH MOXET KaTaThCs Ha KOHbKAX U JIbDKAaX.

MBI MOXEM HAaWTH APYTrON OTENb.

Thl MOKEIIb ITOUTH C HAMMU.

Omna He MOKET MOHSTH CMBICIIA.

MBI HE MOKEM HAWTH ITyTH Ha3a/l.

MoXHO JIn MHE BOCIIOJIb30BAaThCSI TBOUM TeJIePOHOM?
Bo3moxkHO, s TpoBeay CBOM KaHUKYJbI B Erurnre.
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B GubnuoTeke He pa3pernieHo rOBOPUTH TPOMKO.
10 MBI 105KHBI HOCUTB YHU(DOPMY.
11. Tel He JOMKEH OTBIEKATH 3pUTEIIEH.

Tema 15.

1. What facilities are there in the office?
Is your office for from the centre of the city?
3. How do you get there?
4. How many people work in your office ?
5. Who is the chief Executive officer in your company?
6. What are you responsible for in your office?

Tema 16.

Translate into English:

1. 5 BcTpeTtuna ero Buepa. Mel Oosiiich ono3aath Ha noe3n. K cuacteio, Ha
YIJly Halled yIMIbl Mbl YBUJIENIM TAKCU U NIPUEXAIN Ha BOK3aJ]1 BOBPEMS.

2. JleToM 51 BaM HE MHcalia, TaK Kak MOTEPsIIa Balll apec.

3. Ha nponuioii Heele s Hamucasia e ABa MMcbMa, HO OTBETA HE MOJTyJHIa.

4. Korza Bbl IEPEBENH 3TY TPYJIHYIO CTaThIO?

5. UTo BBI JieN1any BUEpa: NEPEBOJUIN CTAThIO WM MUCAIH COUUHEHUE?

6. Korma mos cectpa Obuta 370poBa, OHA BCETAa caMa Immaja IJiaThs cede u
MHE.



/. B mpouiom roay oHa ciuia MHE OY€Hb KPAaCUBOE IIATHE.

8. ITponuibiM 1€TOM MBI IOCETUIIM MHOTO MY3€EEB.

9. Buepa s He Moria NpUATH OMOIl BOBpeMs, MO3TOMY' s mooOejana B
CTOJIOBOM.

10. Korzaa BbI mosydusiv 3To mucbMo? — Buepa yTpoM.

Tema 17.

[MoaroToBkTe ycTHBIM MOHONOT Ha TeMy «Trade Fairs and Exhibitions».

Tema 18.
Translate into English:

1. Buepa B 5 yacoB Beuepa s Urpaj B TEHHUC.

Urto ThI nenan Buepa?

Korpa g npuiien 1omMo#, MOM 1arna CMOTPEN TEJIEBU30P.

B 10 Bpems, korja oHa roToOBHIIA Y>KWMH, OHA IOpe3aia mnajell.
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ToMm cTpout 10M B JaHHOE BpeMs.
3 cemecTp.

Tema 1.
[TpeobpasyiiTe psiMyI0 pedb B KOCBEHHYIO:

1. Oleg said, «<My room is on the second floor».

Tom said, «I have already had breakfast».

I said to them, «I can give you my uncle’s addressy.

«I have no time for lunch today», said the boy to his mother.
| asked Mike, «What will you do after dinner».

Ada said to me, «Where did you see such trees?».

She said to Boris, «When will you be back home?».
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Tema 2.
Translate into English:

1. OmHa crosna 3aAyMUuBO, IS5 B OKHO.

2. Bce cMoTpenn Ha TaHITYIONTYIO ICBOYKY.

3. Boiias B KOMHaTy, OHA BKIIOYHJIA CBET.

4. TlanpTO, KYIJIGHHOE B MPOIIOM TOAY, CIWIIKOM MAaJ€HBKOE Ji1 MEHS
cenuac.



5. OTO0 LEpKOBb, IOCTPOEHHAS! MHOTO JIET HA3a/.

6. CeronHs y Hac ObUIO J1Ba ypoOKa.

7. OH ye Bbly4nJ 3TO MPaBUIIBHO.

8. Tsl ynTan kakue-HuOynb pacckasbl Jxeka Jlonnona.
Tema 3.

Hanumwure ACJI0BOC IMMNCBMO O PE3CPBUPOBAHNUUN MCCT B CaMOJICTC.

Tema 4.
Translate into English:

1. Mos CeCTpa CO6I/IpaCTC$I BCTPCTUTH HAITY MaMy Had CTAHIIUU 3aBTpPA.

2. OH 3aBTpa mpHUIET K HAM Ha 00€e.

3. Ceiiyac s mocemiaro Kypchl ppaHIly3CKOTO SI3bIKa. ITO 04€Hb HHTEPECHO.
4. Korna on BepHeTcs B CaHkT-IleTepOypr, OH MO3BOHHUT HaM.

5. Uro TbI Oyaems Aenarh, €Clv 3aBTpa HOWAET JOXKIb?

Tema 5.

Explain the following phrase: Consumers don’t, just buy a product; they also buy
the company.

Tema 6.

OO0pazyiiTe CyIIeCTBUTENbHbBIE OT CAEAYIOIIMX TJIaroJoB:

Collect Entertain
Imagine Separate
Develop Celebrate
Tema 7.

Explain the following: «Public service advertisements provide information, tips
and how - to suggestion».

Tema 8.
Translate into English:

1. 5 He 3mHaro, 3aka3aj Ju OH OMJIETHI HA CaMOJIET.



2. Ou copocun, noeaeT i COKOJOB B aBT'yCTE B KOMaHIUPOBKY.

w

S 3Ha10, YTO OH cienaji 3Ty paboTy BUEpa.

4. Buepa npuien JOMOU MO3HO, IOTOMY YTO y HAc ObUI YPOK aHIJIMHCKOTrO
A3bIKA.

5. Ckaxwute MHe, MOXajyiicTa, 4TO Hamucajia (upma B CBOEM MHCHME O

HAaIIeM 3aIpoce.

Tema 9.
HOCT&BBTC I'J1aroJibl B Hy)KHOM BpeMeHI/I.

1. She (to read) the whole evening yesterday.

2. When | (to go) to school the day before yesterday, | met Mike and Pete.

3. They (to listen) to the news on the radio when the telephone (to ring).

4. She already (to do) her homework for two hours; but she (not yet to do)
half of it.

5. He (to run) now. He (to run) for ten minutes without any rest.
6. You (to go) to Great Britain last year? — No, | (to go) to France.
Tema 10.

Translate into English:

1. OmHa He CMOXET BOBpPEMS T0OPAThCS JI0 a3poropTa.

2. TbI cMOXeIIb OTIIPABUTH €MY JICKTPOHHYIO MTOUTY CETOHS BeUepoM?

3. Buepa s HE cMoOTr OBHIATH AUPEKTOPA, T.K. OH ObUI HAa KOH(GEPEHIIUH, HO
CEeTOJIHS MocJIe PabOTHI 1 CMOTY 3TO CHIeTaTh.

4. MHe npuIuIoCch HAITMCATh 3TY CTATHIO K Cpejie.

5. Ha aroii Hefere HaM TPEJCTOUT BCTPETUTHCS C H3BECTHBIMU YICHBIMHU.

Tema 11.

CoctaBbTe MOHOJIOT Ha TeMy «Outdoor Advertising».

Tema 12.
[lepeBenure npeanoKeHUs:

1. Bol Mosioke Bamieit cectpsl? — HeT, st Ha ABa roja crapuie ee.
2. DTOT pacckas ele HHTEPECHEe TOTO, YTO MBI YUTAJIHA BUEPa.
3. Hamr cajz camblil MaJIEHBKHHA U30 BCEX.

4. OH TpaTUT MEHbIIIE BPEMEHHU Ha JJOMAIIHIOK padoTy, YeM .
5. OHa He cTapiie CBoei JBOIOPOIHON CECTPHI.



6. Ham TeneBu30p B 1Ba pa3a MEHbLIE BaUIETO.

/. 2TOT TEKCT B JiBa pasza TpyAHEE, 4eM TOT, KOTOPBIH MbI TOJBKO YTO
MIPOYUTAIH.

8. Ero teneBuzop He xyxe Hamero. Ho oH 3aHuMaer B JBa pasza Ooiiblie
MecTa.

9. DTa KOMHaTa B JIBa pa3a MEHbIIIEC BalleH.

Tema 13.

HazoBute NpeCUMynIcCTBa U HCAOCTATKH PCKIIAMBI B I'a3€Tax M KypHaJIax.

Tema 14.
Translate into English:

1. Ecom TBI Oyzenib 3aHsT, 5 CAeIal0 3TO OJIHH.

2. Ecnu THI He Oyeinb paboTaTh CUCTEMATHYSCKH, ThI IPOBAJIHIID SK3aMCH.
3. Ecnu GBI 51 KU1 0KOJIO Jieca, s Obl cOOMpa MHOTO TPHUOOB.

4. Ecnu Obl OHa 3HAa aHTJIUHCKUNA, OHa ObI TIOIBITAIACh B YHUBEPCUTET.

5. Korna y mens Oynet Bpems, s MO3BOHIO TeOe.

Tema 15.
[IepeBeaure mpeIOKEHUS:

1. Het He0OXOIMMOCTH MTOBTOPSITH OJTHO U TO Ke. I mpocTo HE MOTy cAenaTh
TO, YTO BbI XOTHUTE.

2. MHe npuxoauTcs BbIE3KaTh CAMbIM PAHHUM I0€3/10M, HHAYE 51 ONa3/IbIBaI0
Ha TIEPBBIN YPOK.

3. OHa noHsi1a, 4To € MPUAETCS MEPErOBOPUTh C HUM 00 3TOM JeJe.

4. Yto mHe HazeTb? — MOKHO HaJIeTh HOBBIM KOCTIOM.

5. MoxxHO OBIIO clienaTh  Jiydie. Bel He cTapaauce.

Tema 16.

1. OH momxeH ObUI MepenaTh JEHbIUM CEKPEeTapro, HO s HE YBEPEH, UYTO OH
CMOT 3TO CHENATh.

2. B Taky1o COHEYHYIO MOro/ly OH HE MOXET 00XOAUTHCA 0€3 TEMHBIX OYKOB.
Bpau ckasan, oH JOJDKEH 3aluuiaTh ria3a oT ipKOro CBeTa.

3. Bbl MOXeTe HE €CTh CyI, HO BTOPO€ BbI IOJIKHBI OMPOOOBATH.



4. Bel ycnenu npouuTath KHUTY? BBl HE cMmoxkeTe 00CyXAaTh 3Ty KHUTY,
IIOKa HE IIPOYTETE €€ 10 KOHLA.

5. MBI AOTrOBOPWINCH, YTO TOT, KTO NMPUAET MEPBBIM, JOJDKEH 3aHATh MECTa
IUISL OCTaJIbHBIX.

Tema 17.
Translate into English:

1. PekmaMa He Jo/kHAa TOOYXKIaTh TpakJaH K HACWIUIO, arpecCcHu,
BO30YKJ1aTh MAHUKY, a TAKKE K ONACHBIM JIEWCTBUSIM.

2. Pexiama He JobKHA MOOYXAaTh K ACHCTBUSIM, HApyIIAIOIMIUM
IPUPOJOOXPAHHOE 3aKOHOAATEIBCTBO.

Tema 18.
Translate into English:

1. D10 yunTeNnb, KOTOPHIH MHE HPABUTCH.

2. DTO KHUTA, KOTOPYIO 5 X0UYy.

3. Tom Kynui1 )KakeT, KOTOPbIA MbI BUEIIH BU€Epa.

4. Monooil 4enoBek, ¢ KOTOpPHIM s padoTaro, HUKOT/a HE MpeKpaiiaer
TOBOPUTb.

5. MyuunHa, KOTOPBII )KUBET MO COCEACTBY, MPHUILIE]T HABECTUTh MEHSI BUEPA.

Tema 19.

CocraBbre auanor Ha Temy: «IIpenmosxxeHre HOBOro ToBapa».

Tema 20.
IIepeBenure npeanoKeHus:

1. S xody, 4TOOBI THI OCIIYIIIAT MEHS OYCHb BHUMATEIIHHO.

OHn noskenai, 4ToObl TOT JICHD JITTUJICS BEYHO.

Mpg1 Ob1 X0TENH, 4TOOBI paboTa ObLIa CACIaHa KO BTOPHUKY.

S mro6iro, KOT/Ia BEIIH KJIAyT OOpPaTHO HA UX MECTA.

MBI 0’KHTalTA, YTO HAIlla KOIITKA BEPHETCS JOMOM.

ITpodeccop mocumrair, uTo Mosi paboTa OblIa BRITOJTHEHA XOPOIIIO.

No Ok~ wh

Mono10#i 4emoBeK cuuTaj ceOs 01aropo HBIM 10 TTPOUCXOKICHHUIO.

Tema 21.

CoctaBbTe MOHOJIOT Ha TeMy: «Slogan».



IlpuMepHBIE TeOpeTHYECKHE BONMPOCHI, BLIHOCHMbIE HA 324eT ¢ OIEHKOW BO
2 cemecTpe.

Tema 1. At the airport.

Here are some of the questions the immigration officer may ask you. Put the words
into correct order to make a question.

1. How Britain long stay you intend do to in?

The purpose what of your is visit?

Intend do you to work do any for which are paid you in the UK?
Your is to this visit first London?

You in which hotel staying are?

Are what from country you?

Your is occupation what?

You do friends have relatives any or in London?
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Tema 2. Travelling by plane.
Make sure you know how to talk about all aspects of travelling.

1. Are you fond of travelling?

Where do you usually spend your holidays?

Where did you spend your last holiday?

Where would like to spend your next holiday?

What is your idea of an ideal holiday?

Some people prefer to travel on their own and hate travelling in a group.
What about you?

What do you see aviation in the future?

. How do you see aviation in the future?

9. What would the world be like if we couldn’t fly?
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Tema 3. Aviation Business. World Air Companies.

Name the most famous world Air Companies and go into details about one of
them.

Tema 4. Business Appointment. Making an Appointment.
JlaitTe pa3BepHyTbIE OTBETHI HA CIEAYIOLIUE BOIPOCHI:

1. How do you make appointment with foreign representatives?

2. What do you usually do to get ready for talks?

What do you do when the seller’s goods don’t meet your requirements?

In what case do you take part deliveries?

What materials must you go through before you place an order with a for-
eign firm?

What must you do to place an order with a firm?

. On what terms do you usually buy goods from foreign firms?
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Tema 5. Aeroflot and other Air Companies of Russia.
Answer the following questions:

1. What is your favourite Russian Airline? Why?

Do you belong to a frequent flyer program?

Do you collect air miles on a program?

Do you choose an airline because of air miles?

Have you ever travelled in business class?

Has an airline ever upgraded you to a better seat?

Where do you prefer to sit?

Why is Aeroflot considered to be one of the best Russian Companies?
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Tema 6. Business Trip.
Make a story about your imaginary business trip:

How do you introduce/greet/say goodbye to friends/business people in your

country and in other countries? Do you...

... shake hands?

... bow?

... exchange business cards?

... hug them?

... kiss them on the cheek/hand?

... ask about business acquaintances families?

.. ask about their colleagues?



... Invite business contacts to your home?

Tema 7. Business Talk. Telephone Conversation.

CocraBbTe mquanor Ha Temy «Business Talk» ¢ ucmons3oBaHHEM pa3roOBOPHBIX

dbopmyn o Teme.

Tema 8. Discussing a Contract.

CocraBbTe CUTYyalllH, YIOTPEOUB CIEAYIOIINE CI0BA U BhIPAKECHUS:

1) an offer, to consider, to find, somewhat, to ask, to give a 5 per cent discount

off the price, to be not of the latest design, to reduce by...

2) to discuss, points, to clear up, to sign, to get ready, to invite, to accept.

Tema 9. Target Audience.

IlepeBequre cneayronme NpeaOKECHUS HA aHTJIMUCKAN S3bIK:

1.

Tak kak Kaxjas peyb HalleJIeHa Ha KOHKPETHYIO ayJIMTOPHIO, Bbl JOJIKHBI
3HaTh Kak MOXHO OoJiblie o Bamed. Takue (axTopbl Kak BO3pacT, PO
3aHATHM, TIOJ, PEJIIMruo3Hasi TPUHAJIEKHOCTh, OOpa3oBaHUE, MECTO
KUTEIbCTBA, UHTEPECHI, 3HAHUS, MOJIUTUUYECKUE B3TJISAIbI, UX T0XOJ, MOTYT
MOBJIUATH HA TO, YTO OYJIET AJIsi HUX UHTEPECHBIM.

Jns  ycmexa BBICTYIUICHMS KpailHE BaXKHO YYHUTBIBATh CIEUUDUKY
ayJUTOpHH, HACTPOM H OXHWAAHHUS CIYyIIATENIEH, KOTOPhIE MOYKHO
MOYYBCTBOBATh B HEMOCPEACTBEHHOM KOHTAKTE C ayJUTOPHUEH.

Tema 10. General Requirements to Advertising.

IIepeBeaure cneayronye NpPeaI0KECHUS HA aHTJIMACKAN S3bIK:

1.

Pexiama momkHa OBITH pacmo3HaBaecMa 0€3 CHEIUANbHBIX 3HAHUN U 0e3
IIPUMEHEHHUS] TEXHUUYECKUX CPEJICTB.

He nomyckaercs peknama TOBapoOB, 3alpelICHHBIX K HPOU3BOJACTBY U
peann3anum.

Hcnonp3oBanue B pekiamMe OOBEKTOB MHTEIIEKTYalbHOW COOCTBEHHOCTH
JOIYCKAETCA B MOPSAJKE, IPETYCMOTPEHHOM 3aKOHOIATEIILCTBOM.

Pexnama o0 camoM peknaMmojarene, HE UMEIOLIEM CIEHHAIbHOTO
paspelieHus (JIMIEH3UN) Ha JIeSITeIbHOCTb, HE I0MYCKAETCsl.

Pexnama He pJomkHa mOOYXKIaTh TpaxaaH K HACUIIWIO, arpeccuw,
BO30YXJaTh MAHUKY, a TAKXKE MOOYKJIaTh K OMACHBIM JCHCTBUSIM.

Tema 11. Special features of advertising.



HGpCBGI{I/ITC TEKCT 00 OTJIMYHTEILHBIX qcprax PCKIaMbl M BBICKAKHUTE CBOC
JIMYHOC MHCHUC:

The American National Advertisers and Publishers Information Bureau suggests
several characteristics that distinguish public relations advertising.

1. It must educate or inform, the public regarding the companies, policies,
functions, facilities, objectives, ideals and standards.

2. It must create a climate of favourable opinion about the company by stress-
ing the competence of the company’s management, accumulated scientific
knowledge, manufacturing skills, technological progress and contribution to
social advancement and public welfare.

3. It must build up the investment qualities of the company’s securities or im-
prove the financial structure of the company.

4. It must sell the company as a good place in which to work, often in a way
designed to appeal to graduates on people with certain skills.

Tema 12. The main rules of Advertising.
[lepeBenuTe HA AaHTIIMHUCKUAN SA3BIK.
OcHOBHBIE TIpaBuiIa PEKJIIAMHOMN JIESITEIbHOCTH:

a) pekjiaMa JJOJKHA BbI3bIBATh HHTEPEC;

0) pexiiama JOKHA OBITH MPaBAWBOM: 0OMaHyB OJMH pa3, MOKHO HaBCETa

NOTEPSITh JOBEPUE;

B) peKjIaMa JIOJKHA OBITh KOPPEKTHOM MO OTHOIICHHUIO K IPYTUM (prupMam;

') peKiiama J0JKHA ObITh TAKTUYHOMN, HEHABS3UHBOM.
CrnenoBatenbHO, pekiiaMa — 3TO OIJIAY€HHOE NMPUCYTCTBUE B CPENICTBAX MACCOBOM
uHbopmaIu cBefeHU o Qupme, ToBape (yCIyre Wi HJee), UMEIOIIee IIeNIbI0
YBEJIMYUTH U3BECTHOCTH (DUPMBI U €€ 0OOPOTHI.

Tema 13. Advertising Agencies.

Pacckaxxure 00 OJHOM pEKJIAaMHOM areHTCTBE, KOTOpPO€ MOMYJSpHO B HalIen
CTpaHe.

Tema 14. Advertising on different modes of transport.

JlaiiTe onpeneneHus CIeAYIONIMM BUIAM TPAHCIIOPTHOW PEKJIaMBbl:
transit advertising
a wrapped taxi



an ad inside a bus

an ad on the rear of a bus

a bus shelter advertisement
an ad inside a train

Tema 15. Advertising in the Internet.

Pacckaxkute 0 caMbIX pacnpOCTpaHEHHbIX (opMmarax pekiambl B MHTepHere, a
HNMCHHO:

- banners

- buttons

- skyscrapers

- POp-ups
- microsites
- rich media formats

Tema 16. Advertising and Public Relations.
OTBeThTE Ha CICOYIOMNUEC BOIIPOCHI:
1. Is PR a form of advertising?
Is PR an «unpaid-for advertising»?
Can PR use advertising?
Why is PR more extensive than advertising?
Why is PR not free?
May an organization not use advertising?

How is the budget spent in advertising?
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What is the money spend on in PR?

Tema 17. Trade Fairs and Exhibitions.

CoctaBbTe AUaJIOru, OCHOBAHHBIC HA JAHHbIX 3aJaHUAX:

1. At the exhibition of British agricultural machinery, you got interested in a
new model of tractor, which was on display in the British pavilion. You saw
the machine in operation and decided that it would meet the requirements of
your clients. Contact the firm and ask them to make you an offer. Discuss
the problem of a discount.



2. One of your friends has been on business to London and has just come back.
He signed a contract there. Ask him questions about his stay in London and
the business talks he had there.

Tema 18. Applying for a job.
OTBeTHTE HA CIEAYIOIIME BOIIPOCHL:

1. What must you do to be successful in a job interview?

2. What kind of clothes should you wear to the interview?

What information should you include ina CV?

What information should you include in a CV? What order should it be in?
What should you do just before you enter the interview room?
What should you do and say when you meet the interview?
How long should your answers to questions be?

How should you answer questions?

. What should you do if you arrive very early?

10. What should your general attitude in the interview be?

11. What should you do after the interview?
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IIpuMepHBIC TeOpeTHYECKHEe BOMPOCHI, BLIHOCHMBbIE HA 3a4YeT ¢ OLEHKOW BO
3 cemecTpe.

Tema 1. Negotiations.
[lepeBeaute TEKCT:

The five rules of negotiators.

1. Be clear about what you want. Before you negotiate, decide:

a) what you must have.
b) what you would like, but is not essential.

2. Make sure you have things to offer the other person, as well as things you
want.

3. Keep calm and responsible in your voice and behavior. Do not let emotions
take over. Be aware of your body language.

4. Listen carefully and ask questions. It’s important to really understand what
the other person is saying. Listening to someone shows respect. That person
will fell valued and important and is more likely to listen to you.

5. Try to find a «win-win» situation. Both sides should feel happy and success-
ful when the negotiation is finished.



Tema 2. Written Speech Patterns used in Business language.

IlepeBequte TeneOHHBIN Pa3roBOp, UCIONIb3Ys PEUEBBIC IITAMIIBI, HCIIOIb3YEMBbIE
B JIEJIOBOM SI3BIKE.
- Mory st noroBopuTh ¢ rociofuHOM bpayHom?
- borock, 4YTO OH Ha COBEIIAaHMU B JAHHBIA MOMEHT. UTO eMy mnepenars?
- Ot1o Helen Smith. S momymaina, He Mor Obl OH MHE IO3BOHHTH, KOTIJa
0CBOOOAUTCS.
- Xopomo. Kakoii y Bac Homep?
- 5l nymaro, y "Hero ecte Mo Homep. Ho s Bam ero ocrasimro Ha BCAKUU
ciyyait 402-64-19.
- MoxHoO y3Hath, 4yTo Bac untepecyer?
- lla. O1o kacaetcs guibma o Heptu B CeBepHoM Mope. OH J0KEH 3HATD,
0 YeM MOWJIET peyb.
- Xopomo. Torga Bce B OPSAKE.
- bonwmmoe criacu6o. Jlo cBuganus.
- Jlo cBugaHus.

Tema 3. The structure of Business Letter.

What is the usual structure of Business letter?
Give an example of a letter of Appointment.

Tema 4. Types of PR Advertising.

Ha3zoBute n3BecTHpIe BaM THIIEI PR PCKIIaMbI U OIIMIIUTC OAWH THUII B ACTAJIAX.

Tema 5. Image-building Advertising.

[lepeBequTe HA AHTJIMHACKHM SA3BIK:

«lIpecTrxkHas pexsiama SBIIETCS CaMOW TPYAHOM, U3 BCEX BUJOB PEKJIAMBbI, YEM
CKOpe€e BCETo, U 00BACHSIETCS TOT (PaKT, 9TO OYEHbh MHOTHE BO3MOXXHOCTH B HEH HE
HCNOJIB3YIOTCA. ECTh 1Ba OCHOBHBIX BHJIa MPECTUKHOU pekiambl. 1lepBbiid cTaBuT
nepes coboit 3aaauy MHGOPMHUPOBATH OOMIECTBEHHOCTh O TOM OOJIBIIIOM BKJIAJIC,
KOTOpPBIM BHOCUT KOMIIaHMsI B 0JIarOCOCTOsIHUE Halluu. BTOpo# BUA mpecTux HOMN
pEKJIaMbl HCHOJIB3YET MEHEE OTKPBITBIM MMOAXOJ M 3aKIYAeTCI B TOM, 4YTO
OOIIECTBEHHOCTh YTO-TO Y3HAET WJIU TMOJy4aeT WHPOPMAIIHIO 110 WHTEPECYIOMUM
€€ BOMpOcaMm IpU MPOCTOM YIIOMHUHAHUU KOMITAHUHU-CIIOHCOPA.

Tema 6. Financial Advertising.

OTBeThTE HA CIAEAYIOLINE BOIIPOCHI:



What is the financial advertising targeted to?

What is its main objective?

What is such advertising mostly used?

What is the target audience for financial advertising?

In what cases does the necessity in financial advertising arise?

ok wnE

Tema 7. Public Service Advertising.

OO0BsicHuTE clienyromyto ¢pasy:

«Public Service, advertisements provide information, tips, and how to sugges-
tions».

What kind of organizations use such advertising? Give examples.

Tema 8. Advocacy Advertising.

Speak on the primary goal of advocacy advertising and give examples.

Tema 9. Announcement Advertising.

Bcrasbre mpemsioru, rae Heooxoaumo (if, after, in, about, for, at) B npemiokennsx
Ha JaHHYIO TEMY:

1. Announcements can be used any category of public relations adver-
tising.

2. Theirs primary use is to inform the public promptly _ smth. That affects
_______everyone.

3. Recalling a product, explaining a failure services are appropriate an-
nouncements.

4. «Sears» used announcement advertisements to tell has auto owners could
apply rebates.

Tema 10. Direct Mail.

IlepeBenuTe Ha PyCCKOM SI3BIKE TEKCT O MPEUMYLIECTBAX MPAMBIX PACCHUIOK.

The advantages of direct mail

Targeted: focus on your specific audience, directing your campaign (or mail-
shot/mailing) to the market you want to reach.

Personal: address customers by name. Write specific messages for them and per-
sonalize your message.

Flexible: a variety of formats, including letters, postcards, or brochures. Be crea-
tive with colours and graphics. Offer a free sample of your product.



Tangible: customers can hold your mail piece. Coupons or free samples included in
your mail piece help encourage customer interaction by getting them to
use the product.

Measurable: track the results of your Direct Mail campaign by counting the re-
sponses or inquiries it generates. Work out the cost per response for
each campaign or go a step further and calculate the cost in terms of
direct mail spending.

Cost-effective: your targeted message goes directly to the people you want to
reach.

Tema 11. Outdoor Advertising.

What types of outdoor Advertising do you know? How effective are they? (Kakue
BUJIbI «yJIMYHOM» peKiamsbl Bbl 3HaeTe? Hackoibko oHU 3 (HEKTUBHBI?)

Tema 12. TV and Radio Advertising.

3aIoJIHUTE TEKCTHI O PEKIaMC Ha TBu paano, UCIo0JIb3ys CJIOBa U3 Ta6J'II/II_IBI:

channels listeners programmes reaching station

TV plays a huge rale in our lives and even in these days of 200 - plus :
ITVI continues to be the most watched. In 2005, a massive 885 of the 1 000 high-
est-rating were shown on ITVI.

Classic FM is the largest commercial radio in the UK, almost 6
million people every week. Most of the station’s ___ are not connoisseurs of
classical music and come to us because of the way Classic FM makes them feel,
regardless of age, sex or income.

Tema 13. Newspaper and Magazine Advertising.
IlepeBenure TEKCT C PyCCKOTO SA3bIKA HA AHTJIMHACKUUN SI3BIK:

[Tonmurpaduyeckne BO3MOKHOCTH KYPHAJIOB rOpa3io MUpe, 4eM razer. BeiOupas
KypHaNl JUisi MyOJIMKAlMU PEKJIaMbl, YYUTHIBAIOT HE TOJBKO ayAUTOPUIO, HO H
4acTOTY BBIXOJla KypHalia, BO3MOXKHOCTb pa3MellleHus martepuana. KoHeuHo,
BEJIMYMHA JIa)K€ CaMoro OOJIbIIOrO OOBSIBICHUS B JKypHajJe HE MOXKET
CONEPHUYATH C pa3MepaMu Ta3eTHBIX PEKJIaM, HO 3aTO CaMO KauyeCTBO MOJauu
pekiiaMHOro Marepuaia (ot Oymaru 7o 1IB€Ta) 3/1eCh ropa3/o BhIIIE.



Bcro razeTHO-XypHaJbHYIO PEKIaMy KIAaCCU(PUUUPYIOT MO CIEAYIOUUM Ipynnam:
1) pexinama B TpaJMIIMOHHBIX ra3eTax;
2) pekiama B I[BETHBIX WILITIOCTPUPOBAHHBIX XKYypHAJIaX;
3) pekiama B CHEIMATIbHBIX PEKIAMHBIX U3IAaHHSIX;

4) PEKiIIaMa B PpCTUOHAJIBHBIX U MCCTHBIX U3JJaHHUAX.

Tema 14. Mediatexts. Mediaproducts.

I[aﬁTe ONPCACICHUC, YTO TAKOC MCAMUATCKCT W MCOUAIPOAYKT W IIPHUBHAUTC
IMPUMCPLI HA AHTJIMICKOM SI3bIKE.

Tema 15. Basics of Business Speech.
Translate the following:

It is important to know the basic structure of an effective speech and imperative to
incorporate these concepts into every speech you prepare.

- Use personal pronouns like «you» and «we». This lets your listeners know
that you are talking to them.

- Avoid jargon. Do not talk about the «acquisition range» of an F-16 jet fight-
er talk about an F-16 jet that can shoot down another plane 10 miles away.

- Don’t use long figures. Don’t say «243, 699, 384 Americans», say more than
240 million Americans».

- Use simple words to communicate. Don’t say «print media» when you mean
«newspaper». Don’t say «perish» when «die says» the same thing. Don’t say
«possess», when «have» is what you mean.

- Use active verbs. Say «l think» not «it is my conviction that...»

- Use short sentences. Don’t use clauses between the subject and the predicate
of'a sentence. Don’t put clause at the end of a sentence; start a new sentence.

- Use comparisons or contrasts. Compare exotic locales with others that are
familiar. (Use «New Zealand has about the same land area as California, but
it has only 3 million people as compared to California’s 31 milliony).

Tema 16. Speech-writing.

Render the following text in English:

UtoObl OOlIEHHE ¢ ayIUTOpUEH OBLIO aKTyaJlbHBIM M YOEAUTENIbHBIM, HAJ0
Mpexae BCEro codpaTh O HEW KaK MOXXHO OoJblie MHPOpMAIUU: POJ 3aHSITHUH,
oOpa3zoBaHue, MOJI, KYJbTYpHas W ATHUYECKAS] MPUHAICHKHOCTh, MOJTUTUUYECKUE



CUMIIaTUH, BaXHEHUIINE MECTHBIE MPOOJIEMbl U YCTAHOBKH. DTO MOMOKET MOHSTH,
YTO CIyLIaTeNd JyMarT, YYyBCTBYIOT, y3HaThb WX YOEXKIEHHUS U MOTHUBBHI.
HacTpoeHHOCTH Ha KOHKPETHYIO ayAUTOPHUIO CIIY)KUT KIIIOUYEBBIM YCIOBUEM
MPaBUJIBHOTO JIOHECEHUsI HEOOXOAMMOM HH(POPMALIUH.

Hcnonp3yiite OMOp, NMOAXOMSAIIMN Ui Balled TeMbl U KyJbTYPHBIX TpPaIULIUN
aynutopud. CkazaHHasi K MECTY IIIYTKa CIIOCOOCTBYET JydllleMy TOHUMAaHHUIO TOTO,
0 Y€M BBl TOBOPHUTE.

Tema 17. Purposes, functions and specific features of advertising and PR texts.

Translate into English:
OYHKIUM PEKJIaMBI:
1) mapketuHroBas (IIPOJABHKCHHE TOBapa U MOTPEOUTEIIO).
2) unpopmaTuBHas (MHPOPMHUPYET MOTPEOUTENCH O TOBape).
3) skoHOMHYECKAs (CTUMYIIUPYET MPOIAXKH).
4) oOpa3oBatenibHas (YCKOPSICT TEMITbl HAYYHO-TEXHUYECKOTO TIporpecca).
5) commanpHas (aneuIMPyeT K OOIIEYEIOBEYSCKUM IIEHHOCTSIM: 3JI0POBBIO,
3a060Te 0 OJIMDKHUX U T.1.).
6) moauTHYECKasl.

Tema 18. Business Correspondence.

What types of business correspondence can you name?

Tema 19. Conversational formulas in Speech Etiquette.

CocraBbTe KOpOTKHE amaimor Ha Temy «Making an Appointmenty, ucmoas3ys
pasroBopHbIe GOPMYJIBI THIIA:

«l was wondering if Mr. Brown could see me».

«l would like to make an appointment».

«He has several other appointments this afternoon».
«Will Friday at 3.15 suit you?»

«That suits me very well».

«That’s agreed!»

«I’m afraid I’m busy».

Tema 20. News release/Press release.

[TepeBenute cieayromryro HHOOPMAITHAIO O TIPECC-PEIn3e:
Writing a good press release
1. Keep thing real.




2. See the story from the reporter’s point of view.
3. Create a headline that will grab your reader’s attention.

4.
S.

Proofread carefully.
Keep it short.

Tema 21. Slogan.

Translate into English:
OCHOBHBIMH 3aJadyaMU CJIOTraHa sSABJIAKOTCHA:

1)
2)
3)
4)

NpUBJICYEHNE BHUMAHUSI IOTPEOUTEIIS;

(dopMHpoBaHUE U 3aKpEIJICHUE MTO3UTUBHOTO UMUJIKA (DUPMBI;
CO37laHUE Y3HABAEMOCTH (PUPMBIL;

CIIOCOOCTBOBAaHUE 3aIIOMUHAHUIO TOPTOBOM MapKHU.

CroraH J10JKEH OBITh:

1)
2)
3)
4)
5)
6)
7)

110 BO3MOYKHOCTH KPaTKHM;
COOTBETCTBYIOIIUM UMHUJIKY (PHUPMBI;

OPUTHHAIBHBIM W 3aIIOMHUHAIOIIAMCS

10 BO3MOYKHOCTH C FOMOPOM;

PacCUYMTAHHBIM Ha JJIUTEILHOE MCIOJIb30BaHHCE;,

TIOCTOSIHHO B OJTHOM T'pa)MueCcKOM HCIIOTHCHUY;

IIOMEIIaeMbIM, KaK TIPAaBHIJIO, B OJHOM M TOM K€ MECTE MaKeTa pa3jIuvHbBIX
pPEKJIaMHBIX COOOIIICHHMIA.

TunoBblie 33JaHNUS JJIS1 IPOBEAEHUS IPOMEKYTOUYHOM ATTECTAIIMH

3ananme 1.

Answer the following questions:

1.
2.

© N> UAw

How is advertising used in public relations?

In what way does the success in public relations affect the economic success
of the organization?

What are the five types of public relations advertising?

What is image-building advertising designed for?

What can you say about financial advertising?

What sort of information does public service advertising supply?

What is the purpose of advocacy advertising?

What does announcement advertising focus on?

3aganmue 2.



Render the following in English.
OTINYATEITLHBIMU qcpTaMH PCKIAMBbI SABJIAIOTCA:

1. Henuunoe mnpexactaBieHue uHPopManuu  (MCHOJB30BAaHHE  CPEJCTB
PEKIIaMBl);

2. [lnaTHOCTH pacmpocTpaHeHus: HH(GOpMAIIIY;

UeTkoe ykazaHue pekiiamojiatens (3aKka3uuka);

w

4. TloGyxaeHne 00beKTa KOMMYHUKALUUA K KOHKPETHBIM JIEHCTBUSM.

OOmue 1enu pekjiaMbl COBMANAIOT C MEISIMH MAapKETHHTa, OJHAKO KaK AJIEMEHT
CHUCTEMBbl KOMMYHHUKAIIM{ peKJlaMa HMEET CBOW IeNH: WH()OpPMUPOBaHHE,
yOexIeHre, HalIOMUHAHKE.
1) Co3nanue OCBEIOMICHHOCTH O CYIIECTBOBAHUY TOBAapa WU MAPKHU;
2) Co3zmanne «oOpasa Mapku» HWJIM  OJaronpusATHOW  SMOIMOHAIBHOMN
NPEPACIIOIOKEHHOCTH K MapKe;
3) Bueapenue nHbopMaIiy 0 BHITOAAX U MPEUMYIIECCTBAX MAPKHU;
4) YMeHue OTpa3uTh WU MOA0PBATh YTBEPIKICHUSA KOHKYPEHTOB;
5) CrocoOHOCTh ~ UCTPaBIATh  NPEBpPATHBIC  MPEJCTABJICHUS,  pa3BesATh
HENPABWIbHYIO HHPOPMALIUIO U YCTPAHATh JPYTHe IIOMEXU COBITY;
6) YMeHue MOOMTHCS TPU3HAHHUS M JIETKOW Yy3HABAEMOCTH YIAKOBKH HIIN
TOPTOBOW MapKu;
7) YmMeHnue co3aath 00pa3 GUPMBI U JOOUTHCS OJarONPHUITHOTO OTHOIICHHS K
HEH;
8) YMeHue 3a10KUTh «(PYHIAMEHT permyTal[di» JUIs MOCISAYIOIIero BhIX0aa
Ha PBHIHOK C HOBBIMU MapKaMH WJIM HOBBIMHU TOBAPHBIMU TPYyMIaMHU;
9) Bueapenne B CO3HaHME IOTPEOHOCTEH  YHHUKAJIBHOIO  TOPrOBOIO
PEITIOKEHNUS;
10) [ToaroroBka MOTEHIUATBHBIX MMOTPEOUTENICH K BU3UTY KOMMHBOSDKEPA.

3apanue 3.

IIpeacTaBbTe COOOIIEHHE BHU/Ie MOHOJIOTA HA 32JaHHYIO TEMY:

2 cemecTp

1. B a»ponopry.

2. IlyremectBue Ha caMoOJIeTe.

3. ABuanlMOHHbIN Ou3HEeC. MUpPOBBIE aBUAKOMITAHUH.
4. lenoBas BcTpeua. HazHauenue nenoBor BCTpEYH.
5. Aspodrot u npyrue aBuakomnanuu Poccun.

6. JlenoBas moe3aka.



7.
8.
9.

10.
1.
12.
13.
14.
15.
16.
17.
18.

HenoBoii pasroBop. Tenedonnas Oecena.
OO6cyxaeHne KOHTpaKTa.

Ilenesas aynuropus.

OO6mue TpeOoBaHMs K peKIame.

OcoOble XxapaKTepHbIE YEPTHI PEKIAMBI.
OCHOBHBIE TpaBUIIa PEKIAMHPOBAHUSI.
Pexiiamubie areHTcTBa.

Peknama Ha pa3HBIX BUIaX TPAHCIIOPTA.
Pexiiama B UnTEepHeTE.

Pexnama u cBsI3u ¢ 0OIIECTBEHHOCTHIO.
[TpodeccuonanbHbIe SPMAPKU U BHICTABKH.
[Tonava 3asiBiIEeHUs O MpUeMe Ha padoTy.

3 cemecTp

O 3 N i A W N =

. IleperoBopsl.

. [luceMenHbIe peueBble 00pasiibl, UCIOJIb3yEMbIE B JIEJIOBOM SI3bIKE.

. CTpyKTypa J1e10BOro MuchMma.

. Tunet pexnamsl B PR.

. IIpectrkHas pexiama.

. GuHaHCOBas peKiiama.

. Pexiama tuna «oOpaiieHue Kk 00eCTBEHHOCTH.

. PazbsicHUTENBHO-TIpONIAraHAUCTCKAs PEKIIaMa.

9. Pexiama mo GpICTpOMY PacCIpOCTPAHEHHIO BAKHOW MHPOPMAIIUU B TTOIB3Y

VPMBL.

10.

11

12.
13.
14.
15.
16.
17.
18.
19.
20.
21.

3a

[Ipsimas peknama.

. HapyxHas pexnama.

TeneBu3noHHas pekyiamMa U paiio peKiiama.
["azeTHO-KypHaNbHAS peKIama.

MenunaTtekctel. MennanpoayKThl.

OCHOBBI J€10BOU peyu.

Hanucanue peuei.

Henn, pynkimm u cnenuduka pekiaMmubix 1 PR TekcToB.
JlenoBas mepenucka.

PasroBopHsbie (hopMyIibl B pE€YEBOM ITUKETE.
HoBocTtHoit (tipecc) penus (cooOlieHue s nevyaTu).
Croras.

nanue 4.



IIpouuraiite, nepeBeguTEe TEKCT, MEPECKAKUTE OCHOBHYIO H/I€I0:

Whether you’re the president of your local school board or the president of
the United States, you use the same tools to communicate with the public.

There’s a lot of truth to the old joke that public relations is «the care and
feeding of reporters». That’s the essence of public relations: informing and per-
suading the public not one person at a time, but by the thousands or millions
through newspapers, radio, television and the web.

Some people — elected leaders, professional athletes, actors, rock stars —
need public relations to handle the daily crush of media requests. But any organiza-
tion, however big or small, can use the same tools to get out your message.

TunoBble 3aJaHUA 10 JHAJIOr MY eCKOH pean JJIS IIPOBEACHUSA

MPOMEKVTOUHOM ATTECTAIIMH

Dialogues

3aganue 1.

Listen to the conversation between Sue and Bill. Are the following statements
correct?

1. It’s not necessary for Sue to go to the meeting.

She has to telephone John.

Bill has to go to the meeting.

Sue must present the report to the meeting.

Fred thinks it is not necessary for him to have the report.

o s wn

3ananmue 2.

A customer is making arrangements with a phone company. Listen to the dia-
logue and answer the questions:

1. When will the conference take place?

2. How many invitations will be sent out?

3. How many Sue must present the report to the meeting.
4. Fred thinks it is not necessary for him to have the report.

3aganue 3.

Listen to the dialogue and answer the following questions:



Are they discussing financial problems?

What do they want tables for?

Do they want to have an overhead projector and sound system installed?
Who is going to check their work?

What is the capacity of the room?

ok wnE

3ananue 4.
You are going to listen to a manager from a market research company.
Listen to her talk.

What type of newspaper is most widely read, and what type does she recom-
mend advertising in?

Write down all the numbers you hear. Reproduce the phrases in which they
are used.

3amanmue 5.
You going to hear some people talking about things that happen at meetings.

Decide which are the worst things and which don’t really matter.

Oo0pa3sen 0MyeTa I8 NPOMEKVTOYHOU aTTeCTAIINH
EXAMINATION CARD
1. Read the text, translate and retell.

The Role of PR in modern life

Public relations is one of the main actively developing elements of the con-
temporary civilized marketing mechanism connected directly with the investiga-
tion and formation of persistently changing demand and offer for goods, produc-
tion and services in all branches of world economy. In consequence, PR influences
the increase in effectiveness of industrial and commercial activity and satisfaction
of human requirement in other spheres of social life.

Success of every firm depends on PR technology. In spite of this fact, most
Russia companies and firms do not realize the advantages of a well-planned and
well-organized PR system. PR activity is one of the functions of management that
helps to establish and maintain relations, mutual understanding, inclination and
collaboration between an organization and its public. PR include solving different
problems, using information about public opinion, working out proper measures.
PR technology helps:




- the managers of the company to satisfy public interests as well as their own;
- the whole company (the managers and the staff) to be ready to adopt to the
changes of the surrounding world: PR predict events in advance;
- the company to build a positive image and avoid negative rumors.
If an enterprise is good at creating a positive opinion of the target audience
(including the employees of the enterprise). This success makes it a great deal eas-
ler to achieve the goals set by the managers.

2. Prepared topic:

Advertising Agencies.

3. Translate the following into English:

1. HccnenoBanus mokaszaiu, YTO KECTUKYJISALMS U MUMUKA JOHOCAT HauOoJsee
3alOMUHAIOIIYIOCS  MH(POpPMALIMIO, KOTOPYIO TOJydaeT ayauTopus W
KOTOpPOM OHA BEPUT.

2. CnoBa mWpeACTaBIAIOT COOOH JUIIb OKOJO 7 TMPOLEHTOB TOrO, 4YTO
3aIIOMHUHAETCS ayAUTOPUU U BHYIAET €l JOBEPHUE.

Open the brackets using the correct tense of the verb:

She is very glad: (to finish) her essay at last.

He (to translate) the whole text by 11 o’clock.

| (not to see) you for ages! | am very glad to see you.
You ever (to be) to Trafalgar Square?

el AN

IlpuMepHLIi  NepedYeHb TECTOBLIX 3adaHui. JlekcHKo-rpaMmMaTHdeckue

TECTHI.

Task 1. Read the text and fill in the gaps.

Travelling by air.

Nowadays people who go 1) mostly travel by air, as it is the
fastest means of traveling. Here are some hints on air travel that may be helpful.
Passengers are requested to arrive 2) the airport two hours be-

fore departure time on international flights and an hour before on domestic flights
as there must be enough time to complete the necessary airport formalities.
Passengers must register their tickets, weigh in and register the luggage.
Most airlines have at least two classes of travel, first class and economy class,
which is 3) . Each passenger of more than two years of age has free lug-



gage allowance. Generally this 4) Is 20 kg for economy class passengers
and 30 kg for first class passengers. 5) luggage must be paid for ex-
cept for some articles that can be carried free of change.

Each passenger is given a 6) to be shown at the departure gate
and again to the stewardess when boarding the plane.

Watch the electric sign flashers when you are on 7) . When the
«8) Seat Belts» sign goes on, do it promptly, and also obey the «No
Smoking» signal.

Do not forget your personal effect when leaving the plane.

Landing formalities and customs 9) are more or less the same in
all countries.

When these formalities have been completed the passengers goes to 10)
______ for an examination of his luggage.

As a rule personal belongings may be brought in 11) . If the trav-
eler has nothing to 12) he may just go through the «green» section of
the Customs.

In some cases the Customs inspector may ask you open your bags for in-
spection. It sometimes happens that a passenger’s luggage is carefully gone
through to prevent 13)

Keys: 1 —on business, 2 — at, 3 — cheaper, 4 — limit, 5 — excess, 6 — boarding
pass, 7 — board, 8 — fasten, 9 — regulations, 10 — Customs, 11 — duty-free, 12 — de-
clare, 13 — smuggling.

Task 2. Choose the right variant:

1. If you carry too much luggage, the airline will charge an bag-
gage fee.
a) additional b) excess C) extra d) over

2. British Airways the departure of Flight 375 to ST Petersburg.
a) advertise b) advise c) announce  d) notice

3. The check time at the airport was 10 o’clock.
a) by b) in C) out d) up

4. Much stricter must now be taken at all airports against hijack-
ing.

a) alarms b) precautions C) protections d) warnings



5. The from St Petersburg to New York takes eight hours.

a) flying b) journey C) passage d) voyage
6. I’m afraid our luggage is ten kilos ; you will have to pay extra.
a) above b) excess c) heavy d) overweight
7. Nobody that airplane crash.
a) died b) lived c) recovered  d) survived
8. Our was delayed owing to bad weather conditions.
a) airline b) airway c) flight d) runaway

9. When our flight was delayed, we all had a meal at the airline’s

a) account  b) cost C) expense d) finance
10. We to announce a further delay in the departure of flight SU-
717.
a) apologise b) mourn C) regret d) repent
11. If you want a cheap air ticket you must well in advance.
a) book b) buy C) engage d) reserve
12. He couldn’t his fear of flying.
a) overcome b) succeed c) triumph d) win
13.Water at 100 degrees.
a) boils b) will boil c) is boiling d) will have been
14. The weather hotter and hotter.
a) gets b) is getting ¢) has been getting d) get
15. The first modern Olympics in Athens more than a hundred years
ago.

a) were taking place b) have taken place c) took place d) had taken place

16. Long ago they most houses out of wood.

a) built b) were building c) have built d) had built
17. 1 to you ever again.

a) don’t speak b) hasn’t spoken

€) am not going to speak d) will have been spoken

18. His grandfather from his job a year ago.



a) has retired b) retires C) was retiring d) retired

19. Last night | home at 11. | supper and then _ to
bed.
a) have come, had, went b) came, have had, went
c) came, had, went d) came, had, have gone
20. you many cities when you were in France.
a) did visit b) are visiting c) have visited d) do visit
Kiaroun:

1.b2c3b4b5b6.d7.d8.c9.cl10.cll.al2.al3.aldbl5.clb.a
17.¢ 18.d 19.d 20.a
Task 3. Choose the right variant:

1.

She took her at Harvard University.

a) degree b) grade ¢) qualification d) standard
When Mrs. Green was at college, she won the first for good re-
sults.

a) present b) price C) prize d) reward

| go the University _ tram.

a) in, on b) to, by c) in, by d) to, with

Jim did not like his first at college at all.

a) course b) period C) presence d) term

All need some of psychology.

a) parent, knowledges b) parent, knowledge

c) parents, knowledges d) parents, knowledge

New students must for classes before term begins.

a) enroll b) enter C) join d) teach

That work is needed by next Tuesday, so make sure toy keep to the

a) deadend b) deadline c) deadlock d) dead stop
Ann is interested foreign languages.
a) for b) in c) about d) on



9. Please find a copy of the letter I received from the college.

a) contained b) covered c) enclosed d) included
10. He asked his teacher’s about going to the University.

a) advice b) experience ¢) information d) knowledge
11. Mathematics is a subject at college.

a) forced b) compulsory C) required d) must
12. What problems at the lecture yesterday?

a) did you discuss b) did you discussed

c) were you discussing d) discussed you
13. A is all the different courses that are taught in a college.

a) curriculum b) scheme c) timetable d) schedule
14. Your In an examination or piece of written work is the mark you

get that indicates your level of achievement.

a) score b) grade c) degree d) qualification
15. Kelly is an excellent student and she’s never ___ truant from college.

a) played b) left C) been d) tried
16. She English since she entered University.

a) is studying b) has been studying  c) studies d) has studying

17. She was sure that everything right in time.
a) will come out b) would come out
) came out d) would came out
18. There aren’t easy ways of learning a foreign language.
a) some b) any C) no d) few
19. He interviewed at the moment.
a) Is b) is being ¢) has been d) is been

Task 4. Insert the prepositions «to», «in», «for», «to», «at», «of», «on», «by»
where necessary:

1. My father always comes ... home late.

2. |like to listen ... the news ... the morning.



My brother leaves ... school ... 8 o’clock a.m.

I come ... the University on time.

My mother goes ... the theatre every week.

I leave ... home ... the University ... half past 7.
My mother comes ... home early.

It takes him 20 minutes to get ... the swimming-pool.
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It is very cold. Put ... your fur-coat.

10. ... breakfast I often watch ... TV.

11. The classes are over. Go ...home.

12. I leave my coat ... the cloak-room and go ... the lecture hall.

13. It is very pleasant to listen ... the music ... the evening.

14. 1t is so warm. Let’s go ... a walk.

15. Give me tea instead ... coffee.

16. Lots of students ... our faculty take part ... amateur art activities.
17. He is very punctual. He is always ... time.

18. Most students go ... the University ... bus.

Task 5. Choose the right variant:
1. My parents were very glad to meet
a) he b) him ¢) his d) he’s

2. No we the first year students.

a) are b) is C) - d) to be

3. 1go the University _ tram.

a) in, on b) to, by C) in, by d) to, with
4. The news from Mary very good.

a) be b) are C) - d) is

5. All need some of psychology.

a) parent, knowledges b) parent, knowledge

c) parents, knowledges d) parents, knowledge

6. house is very big.



a) my parent’s b) my parents’ C) my parents’s d) my parents

7. Thisis amusing film. I like it very much.

a) a b) an c) the d) -
8. Ann is interested foreign languages.

a) for b) in c) about d) on
9. | enjoyed very much at Ann’s party.

a) oneself b) my C) me d) myself

10. | think that he speaks English than Ann.

a) bad b) badly ) worse d) worst

11. George always and before eating.

a) is shaving, dressing b) shaves, dresses

¢) had shaved, dressed d) shave, dress

12. What problems at the lecture yesterday?

a) did you discuss b) did you discussed

c) were you discussing d) discussed you

13. My niece is____ student. She studies at... Oxford University.
a) -, the b) a, the C) a, an d)a, -

14, Jane look beautiful today?

a) doesn’t b) isn’t C) aren’t d) don’t
15.  television when I phoned you.

a) were you watching b) did you watch

¢) did you watching d) are you watching

16. I haven’t finished my drawing

a) already b) before C) just d) yet
17. he interested in psychology?

a) did b) does c) do d) is

18.There aren’t casy ways of learning a foreign language.

a) some b) any C) no d) few

19. Its third time youask me __ same question.

a) the, the b) the, a C) a, the d) the, -



20. He goes to the University on

a) car b) bus C) tram d) foot

Task 6. Put the words into the right order:
1. at end the month my get | the of salary

2. busy a have This week to Monday from schedule Friday |

3. insurance of a benefit job this is Health

4. 1 work year | promotion hard a will If get this

5. with many I responsibilities don’t job want a

6. 5 only applicants 1000 for There are positions

7. or you teamwork leadership at Are better?

8. People salaries more earn with qualifications higher

9. Good making at Are decisions you?

10. Job things say negative interview about last your your at Don’t

11. a lot unemployment There is of nowadays

12. going When to retire are you?

Keys:
1. | get my salary at the end of the month.



This week | have a busy schedule from Monday to Friday.
Health insurance is a benefit of this job.

If | work hard this year | will get a promotion.

[ don’t want a job with many responsibilities.

There are only 5 positions for 1000 applicants.

Are you better at leadership or teamwork?

People with more qualifications earns higher salaries.
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Are you good at making decisions?
10. Don’t say negative things about your last job at your interview.
11.There is a lot of unemployment nowadays.

12. When are you going to retire?

Task 7. Test:

1. Nowadays the market demands in this petroleum product more
and more.

a) are increasing b) has increasing c) were increased  d) is increased

2. The contract at the board meeting now.

a) is discussed b) was discussed c) is being discussed d)was being discussed
3. Wait a minute! The document by the secretary at the moment.

a) isbeingtyped b) hasbeentyped  c)wastyped  d) is typed

4. The papers by the Managing Director yet. He is on business
trip.

a) haven’t been signed b) aren’t signed

) weren’t signed d) weren’t being signed

5. She the Head of the Information Systems Department two
months ago.

a) is being appointed b) was appointed

C) is appointed d) has been appointed

6. Ina few minutes | will for their call for three hours already.

a) be waiting b) have been waiting c) have waited d) wait

7. My colleague’s words made me uncomfortable.



a) feel b) to feel c) feeling d) felt

8. We expect our partners later than usual.

a) arrive b) to arrive C) arriving d) be arriving
9. I have to get my photograph for a new passport.

a) taking b) take c) to take d) taken

10. What makes you such rash actions?

a) do b) to do c) doing d) done

11. | watched his secretary the letters. | wanted to have my letters

as soon as possible.

a) typing, typed b) type, type ) to type, typing d) typed, to type

12. The director allowed his guests in his room.

a) smoke b) to smoke ¢) smoking d) smoked

13. Few people will to deny this fact.

a) found b) find c) be found d) be finding

14. Things seemed ina hurry.

a) to have been packed  b) to be packed  c) to have packed d) packed

15. I’ve got nothing __ you.

a) to have offered  b) to offer c) to be offered d) to have been offered

16. Everybody believed him long ago.

a) to have died b) to die c) to be die d) to have been died

17. T don’t like this way.

a) to have treated b) to treat  c) to be treated d) to have been treat-
ing

18. | was made the report.

a) to rewrite b) rewrite c) and rewrote d) rewriting

19. For a job you should wear the right clothes.

a) interview b) talk C) conversation d) chat

20. When you start looking for a job, make sure that your IS up-

to-date.

a) biography b) curriculum vitae  c) self-advertisement  d) notice



10. MeTtoauyeckue peKOMEHAAUMH sl O0Y4YalOUIUXCH 10 OCBOCHUIO
AUCUMILIUHBI.

B pamkax KOMIETEHTHOCTHOIO MOJIXOJla OCHOBHOW 3ajiauell oOpa3oBaHUs B
00JJaCTH MHOCTPAHHOTO $3bIKA SIBISETCS Pa3BUTHE KIIOYEBON KOMIETEHTHOCTH
CTYyJICHTOB — oOpa3oBartenbHOM. OOpas3oBaTeibHas KOMIETEHTHOCTh B JIaHHOM
MpOrpaMMe paccMaTpUBAETCA KaK WHTETPATUBHBIA JIMYHOCTHBIM KOMIUIEKC,
NpEeICTABISAIOMNM CO00M €IMHCTBO TEOPETUYECKON U MPAKTUUECKON TOTOBHOCTH U
CIIOCOOHOCTH CTYJIEHTa K OCYIIECTBICHUIO 00pa3oBaTeIbHON AesTenbHocTH. 3YH,
MOJIYYE€HHBIE CTYJIEHTaMH B paMKax 00pa30BaTeIbHON KOMIETEHIIUH, IEPEHOCITCS
Ha UX COOCTBEHHYIO I€SITEIbHOCTh OCPEJCTBOM PA3IUYHBIX TEXHOJIOTUH.

3HaHus, ymeHus, HABLIKU, oOcausaemvle 00YYAOWUMUCT NPU U3VYEHUU
OUCUUNTUHBL:

—  BJaJeHHE  JIEKCMYECKMM  MHHMMYMOM B  COOTBETCTBHUU  C
XapaKTepUCTUKON CIIOBAPHOTO 3amaca U yrnoTpeOsieHus cioBaps aiisi ypoBHs B2+:
XOpOIIMK CIIOBAapHBIA 3amac 1Mo MnpodecCHOHATbHON/TIPEICTABIISIIONICH HWHTEpEC
TEMaTUKE U Ha OOIIIME TEMbI; B OCHOBHOM BBICOKHH YPOBEHb BIIAJICHUS JIEKCUKOM;

—  pa3BUTHE CIYXOBOTO BOCHPHSTHUS M IOHMMAaHHUS €CTECTBEHHOU
(ayTeHTHYHOM) peuu;

—  3HAHUE MpPaBWJI PEYEBOTO ATUKETA M YMEHHE HCIIOJIb30BaTh HUX B
Pa3TUYHBIX CUTYALUAX JUYHOTO U MPO(PECCHOHATBEHOTO OOIIEHNS;

—  (¢opMHpOBaHHWE HABBIKOB JIOTHUECKOTO W  KOMIIO3UIIMOHHOTO
o opMIICHUSI TUCBMEHHOTO ¥ YCTHOTO BBICKA3bIBAaHUS;

—  yMEHHE BecTH Oecely-nuanor mpo(ecCHOHATLHOTO XapaKTepa;

—  (¢opMHpOBaHUE HABBIKOB BEJEHUS IHUCKYCCHM B pamMKax H3ydaeMou
TEMAaTHKHU U MPOOJIEMaTUKH;

—  (opmupoBaHHE HaBBIKOB OETJIOr0, 03HAKOMHUTEIBHOTO, TOUCKOBOTO U
AHAJIUTUYECKOT0 YTEHUS] OPUTMHAJIBHBIX HEAalITHPOBAHHBIX TEKCTOB CO CIIOBAPEM
u 0Oe3 croBaps C LEJbI0 IOMCKA, CHUCTEMAaTH3allMd, aHajih3a U CHHTE3a
uH(pOpMAINH, OCTISAYIONEH HHTEPTIPETAMEH U IEPEBOIOM HA PYCCKHM SI3BIK;

—  3HaHHE KYJbTYpPbl U OCHOBHBIX 3TallOB UCTOPUHU CTPAH.

Lenp paHHOro osrama oOy4YyeHHUS — OBJAJCHUE KOMMYHHKAaTHUBHBIMU
KOMIETEHIUAMHU [0 AaHMVIMICKOMY SI3bIKY 1O YEThIpEM BHJAM PEYEBOM
JEeSATENbHOCTH (TOBOPEHUIO, ayJWpPOBAaHUIO, UYTEHUIO M IIMCbMY) Ha YpOBHE,
COOTBETCTBYIOIIEM ypoBHIO B2 («uponBuHyThIll» B  0OIIEEBPONEUCKUX
KOMIETEHIUAX BJIaJICHUSI MTHOCTPAHHBIM SI3BIKOM).

3amaun:



-  ®opMupoBaHHE Yy CTYJIEHTOB JIMHIBUCTUYECKOM KOMIIETCHIIUU B
mpoIiiecce OBIaJCHUSI OCHOBAMH SI3bIKA

- OBnazeHue CTyJEHTaMH MPAKTUUYECKUMH HaBBIKAMU JICJIOBOM, YCTHOMU
U THUChMEHHOW KOMMYHMKAIIMM [JIs JaJbHEUIIET0 HCMOJb30BaHUS S3bIKA B
yuyeOHOM, HaydyHOH u TpodecCHOHATBHON JeATeabHOCTH U (POpMHUPOBAHUE
OTJICJIHBIX DJIEMEHTOB MPO(PECCUOHATIBHON KOMIIETECHIIUH.

- Pacmupenue kpyrozopa CTYIEHTOB, NPUOOpPETEHHE HWMHU HOBBIX
3HaHUW B 00JIACTU TYMAHUTAPHBIX HAYK U MCKYCCTB, U3Y4YCHHUS! KYJIbTYpPbl CTpaH
u3y4aeMoro s3blka; (opMupoBaHue oOIIElH KyJIbTYphl U COIUOKYJIBTYPHOMU
KOMITETCHITU Y.

K xonIty manHoro stana o0y4eHuUs CTYJICHT JIOJKEH:

— OBnageTh JIGKCUKOM N0 HM3Y4YEHHBIM TEMaM, yMETh TPaMOTHO U
YMECTHO MCTIOJIb30BaTh €ro JJIsl aJICKBATHOTO BBIPAKEHHUS MBICICH B OBITOBBIX U
npoeCcCHOHATBHBIX CHUTYaIUsAX OOIIEHUS, AaKTUBHO TIPUMEHSS YCTOMYMBBIC
JIEKCUKO-CUHTAKCUYECKUE CTPYKTYphl PEUYEBOTO B3aUMOJICHCTBHS, MOHMMATh U
UCITIOJIH30BaTh HAaMOOJIee YIOTPEOUTENbHBIE UANOMBI U ()Pa30BbIE TJIATOJIbI.

—  YCOBepIIeHCTBOBAaTH  BOCHPUSTHE H  MOHMMaHWE Ha  CIyX
€CTECTBEHHOW aHTJIMMCKOW peud, BHE 3aBUCMMOCTH OT aKIEHTa W BHEIIHUX
dbakTOpoB.

— YMeThb u3BJI€Yh U3 YCTHOW M TMHCBMEHHOM pedd HEOOXOJIUMYIO
uHDOpMalMIO ¢ TeM, YTOOBI 3aTeM CBS3HO, APTYMEHTUPOBAHO M TPaMOTHO
U3JIOKUTh €€ KaK B YCTHOW, TaK W B INHUChbMEHHOHW (opMe B COOTBETCTBUU C
MTOCTABJICHHOW KOMMYHHKATUBHOW 3a/1a4YEH.

—  JleMOHCTpUpOBATh HaBBIKU CTPYKTYPHO O(OPMIICHHOTO U JIOTHYECKHU
BBIBEPCHHOI'O TMHCBMEHHOTO M YCTHOTO BBICKA3bIBaHUS, IPHUMEHSS HAaBBIKU
KPUTHUYECKOTO MBIIIJICHUs, 0TOOpa U cHUCTeMaTu3anuu HHGopMaIuu. TBOpPUYECKH
UCIONb3ys IIA0JIOHBI, HAYYWUTHCS MEPEXOAUTh K MPOAYLUUpOBaHUIO Oosee
HE3aBUCUMOW U €CTECTBEHHOM PEUU.

- IlpunumaTe BO BHUMAHHUE COIMOKYJIBTYPHYIO COCTAaBISAIONIYIO
MHOCTPAaHHOTO $3bIKa, HE HapyllaTb MpaBUJ KYJIbTYpbl pEYH, OCO3HAHHO
MCIIOJIb30BaTh MOJIYYEHHBIE 3HAHUSI B CUTYalMSIX JJUYHOTO U MPOPECCHOHATBHOIO
oOIIeHusI.

- bnaromaps OCBOEGHMIO pPa3MYHBIX BHUJIOB UTEHHS, HAYYUThCA
W3BJICKATh HY)XHBIC TAHHBIC, AaHAIM3UPOBATh, CHHTE3UPOBATh, KIACCUDUIIUPOBATH,
UHTEpHpeTupoBaTh nHPopmanuio. Kpome Toro, HauaTe BOCIIpUHUMATh TEKCTHI Ha
S3bIKE KaK JIOMOTHUTENIbHBIN UCTOYHUK MHPOPMAIIUU O CTPAHE U3y4aeMOro sS3bIKa
1 0COOCHHOCTSIX MBILIJICHUS U MUPOBO33PEHHUSI JIFOAEH, UCTIONB3YIOIIUX €TO0.



JlocTrkeHue NOCTaBIECHHBIX Leleil HEBO3MOXXHO 0€3 camocmosimenvhoil
pabomsl  cmyoenmos, KOTOpas NPENNoNaraeT payuoHaIbHYI0 Op2aHU3AYUIO
00yUeHUsl 3a CUET:

- YeTKOro IUTAHUPOBAaHUSA padOThl CTyJAEHTa. 3/eChb BaKHA MOMOIIb
npenojasarens: oOydeHHs NIpueMaMm padoThl CO CIPAaBOYHOM JIMTEpaTypoid,
COCTaBJICHME aHHOTALMU U T.11.;

- 3a CUeT UCHOJIb30BaHUs 00yYarOIINX MPOrpaMM;

- 3a cueT 3Q(EKTUBHOrO HMCHOJIb30BAHUS BPEMEHU Ha ayJUTOPHBIX
3aHATHSIX.

OpraHuzanusi CcaMOCTOSTENbHOM paboOThl CTYIEHTOB (ayAUTOPHOU H
BHEAYJAUTOPHOI) 00ecTeunBaeT pelieHre CleIyonX 3a1au:

- IIOCTENEHHOW TOJArOTOBKM CTYJIEHTOB K TMEpeX0oJqy OT YTEHHUs
crenuanbHO 00pabOTaHHBIX TEKCTOB K OPUTHHAIBHOU JTUTEPATYPE;

- 00yueHus CaMOCTOSITEIBHO aHAJIM3UPOBATbD, o0CyX/1athb,
CUCTEeMaTU3UpOBaTh  MaTepuaj, BbIACHSATh  IJIABHOE,  JeliaTb  BBIBOJIBI,
apryMeHTHpPOBATh.

AynutopHas camocTosiTelbHast paboTa BKIIOYAET:

- CaMOCTOSTEIbHOE U3YUYECHUE TEM;

-~  BBINOJIHEHNE UHAMBUIyaJIbHBIX 33JJaHUI U TECTOB;

- BneaynutopHas camocTosATeabHas padoTa BKIIOYAET:

- U3y4Y€HHUE TEKCTOB, TEM, FA3€THBIX CTaTEH IO TeMaM IPOTrpaMMBbl;

-  TOArOTOBKa CoOOIIeHuH, pedepaToB, JOKIAJOB IO TEeMaM
IpOTrpaMMBl;

-  3aHATUS B MYJIbTUMEIUHHOM KOMITBIOTEPHOM KJIacce.

JUis pa3BUTHS JIEKCMUECKHUX HABBIKOB CTYJIEHTaM HEOOXOAMMO PEryJsipHO
BECTH paboyHii CIIOBAPb.

JUIs1 COBEpIIEHCTBOBAHUSI HABBIKOB BOCIIPUATHUS M MOHUMAaHUS COACPKAHUS
pPEUEBbIX OTPE3KOB, MPOM3HOCHUMBIX HAa WHOCTPAHHOM SI3bIKE B OOBIYHOM TEMIIE
peun (JeKmui, JOKIAJOB W Ap.) TO MNpodeCCHOHAIBHOMW, CTPaHOBEIYCCKOU
TEMATUKE PEKOMEHYETCS HCIIOIb30BaTh ayAHO - U BUJEOKYPCHI.

Ocoboe BHUMaHHE ClEAyeT YACIUTh YETKOMY IUIAHUPOBAHUIO IpHU
OpraHu3aluu CaMOCTOSTEJILHON NOJATOTOBKHU K ammecmayuoOHHbIM
mecmuposanusim, KOTOPbIE SBISIOTCA HEOOXOIMMOM COCTAaBISIOIIEH s
MIOJIYYE€HHSI UTOTOBOM OLIEHKH 10 AUCIUIUIMHE.



PaBoyas nporpamMma MCLMILIMHBI (MOJIyJIst) COCTAB/IEHA B COOTBETCTBHH C
Tpeosanusmu GI'OC BO no Hanpasiennio moarotosku 42.03.01 «Peknama u
CBSA3H ¢ 0011eCTBEHHOCTBION.
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