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1. lean ocBoeHUS TUCHUIJINHBI (MOXYJISA)

emamu  ocBoeHus  gucuMIUIMHBL  «MIHOCTpaHHBIM  S3BIK»  SABIISIIOTCS
IIOBBILLIEHUE UCXOJHOIO YPOBHS BJIAJACHUS AHIVIMMCKUM SA3BIKOM, JOCTUTHYTOI'O Ha
IpeabIaylel CTylleHn 00pa30BaHusl, a TAKXKE OBJIaJIeHUE CTyJeHTaMu 1 u 2 Kypca
HEOOXOIUMBIM M JOCTATOYHBIM YPOBHEM KOMMYHHMKATUBHON KOMIETEHIIMH IS
pELIeHHs] COLMAaTbHO-KOMMYHUKATUBHBIX 3371a4 B Pa3IMYHBIX 00JacTsIX OBITOBOMH,
KyJIbTYpHOH, Tpo(decCHOHaIbHOM W Hay4yHOW JAESITEeNIbHOCTH MpH OOILIEHUH C
3apyOeKHBIMU KOJIJIETaMU, a TAKKe I JaJIbHEHIIEro caMoo0pa3oBaHHUs.

JIns nocTKeHUsl Lejied B paMKax JUCHUIUIMHBI PEIIaloTCsl CISAYIOIINE
3a/layu:

dbopMupoBaHUE U COBEPIICHCTBOBAHUE CIYXO-TIPOU3HOCUTEIILHBIX HABBIKOB
IPUMEHUTEIIBHO K HOBOMY SI3BIKOBOMY U PEYEBOMY MaTepuay;

U3YY€HHWE OCHOBHBIX 3aKOHOB CTPYKTYpbl aHTJIMMCKOTO SI3bIKA, €T0
MOP(OJIOTUU U CUHTAKCHUCA;

KOPPEKIIUS U Pa3BUTHE HABBIKOB MPOJYKTUBHOTO HCIOJIH30BAHHS OCHOBHBIX
rpaMMaTHYecKuX (HOpM U KOHCTPYKIIHUM.

Jucrumuinaa o0ecreynBaeT MOATOTOBKY BBIMTYCKHHUKA K MapKETHMHTOBOMY,
aBTOPCKOMY, OpPTaHU3AIMOHHOMY M TIPOEKTHOMY BHJaM MpOQeCCHOHATBEHON
JEeSITEHHOCTH.

2. MecTo nucuuninnbl (MoayJs) B ctpykrype OIIOII BO

HNucnuminaa «VHOCTpaHHBIN  SI3BIK» TIPEJCTaBIACT COOOW JHUCIHMILIMHY,
OTHOCSIIYIOCS K 00s3aTenbHol yacTu bioka 1. Jluciurummasl (Mogyn)
JlanHas  aucruiiiHa —Oasupyercs Ha cpeaHeM  o0meM  oOpa3oBaHHH
oOydJaromerocs.
JucuuniauHa «/HOCTpaHHBIM S3BIK» ABISAETCS OOECHEUYUBAIOIICH IS
nucuuiuinH: «Teopus u npaktuka pexiiamby — b1.0.15 u «PedyeBbie KOMMyHUKaUu
Y KOMUPAUTHHT B PEKJIaMe U CBA3SX ¢ 00mecTBeHHOCThIoN - B1.0.17.

JucuuminHa uzydaercs Ha 2 U 3 cemecTpax.



3. Komnerennuu odyuarwuerocsi, popmupyembie B pe3yjbTare 0CBOCHHUSA

AUCHUIUIMHBI (MOIYJIsI)

[Iporecc ocBoeHUs] AUCHUILIMHBI (MOAYJIsI) HampamieH Ha (GopMupoBaHUE
cnenyromux komnereHuuit (as GI'OC BO 3++):

Ko xommerennimn

PG3YJH)TaT O6y‘-I€HI/I$[I HAaNMMCHOBAHUC KOMIICTCHIIMHW; HHANKATOPbL
KOMIICTCHIINU

YK-4

Crioco0eH OCyYIIECTBIIATh JEJIOBYH0O KOMMYHHUKAIIMIO B YCTHOH H
MMCBMEHHOM (Qopmax, Ha TOCYJapCTBEHHOM si3blke Poccuiickoit
®denepalii U MHOCTPAHHOMY(BIX) SI3bIKE (aX).

U1 (YK-4)

JleMoHCTpHUpYET yMEHHE BeCTU OOMEH JIeJI0BOY uHpOopMaIeil B yCTHOM
U  THMCBMEHHOW  ¢opMax C  HCHOJB30BAHHMEM  COBPEMEHHBIX
WH(POPMAITMOHHO-KOMMYHUKATUBHBIX CPEJCTB JUISi KOMMYHHKAIlUU Ha
TOCYJIapCTBEHHOM SI3BIKE.

W12 (YK-4)

JleMoHCTpHpYET yMEHHE BeCTH OOMEH J1eJI0BOM MHGOpMaIeld B yCTHON
U  THMCBMEHHOW  (dopMax C  HCHOJb30BAHMEM  COBPEMEHHBIX
MH(POPMAITMOHHO-KOMMYHHKATUBHBIX CPEJICTB Ui KOMMYHHUKAIIUH HE
MEHEE YeM Ha OJTHOM WHOCTPAHHOM SI3BbIKE.

W] 3 (YK-4)

Ucnonbzyer COBPEMEHHBIE MH(OPMALIMOHHO-KOMMYHUKATHBHbIE
CpEeICTBA Il KOMMYHUKAIIUH.

OIIK-1

CnocobeH co3gaBaTh BOCTpPeOOBaHHBIC OOIIECTBOM W HWHIYCTpUEH
MEIUATEeKCThl W (WJIM) MEAMANpPOAYKTHI, W (WJIM) KOMMYHUKAITMOHHBIC
MPOIYKTHl B COOTBETCTBHM C HOPMAaMH PYCCKOTO M HHOCTPAHHOTO
SI3BIKOB, OCOOCHHOCTSIMU MHBIX 3HAKOBBIX CUCTEM.

W] 1 (OIIK-1)

BoisiBnisier oTnuMuMTeNbHBIE OCOOCHHOCTH MEAMATEKCTOB, U (HJIN)
MEAMANIPOAYKTOB, M (MJIM) KOMMYHUKAIIMOHHBIX MPOIYKTOB pa3HbIX
MEIMACErMEHTOB U MIaT(GopMm.

11 2 (OIIK-2)

OcymiecTBisieT MOArOTOBKY TEKCTOB peKiIaMbl U (WIM) HMHBIX
KOMMYHUKAIIMOHHBIX TMPOJYKTOB PA3lMYHBIX XaHPOB U (OpMaTOB B
COOTBETCTBUM C HOPMaMU PYCCKOTO U HWHOCTPAHHOTO  SI3BIKOB,
0COOCHHOCTSIMU MHBIX 3HAKOBBIX CHCTEM.

HJ'IaHI/IpyeMLIC pPE3yiabTaThbl U3YUCHUA JUCHUIIJINHBI:

YK-4

3uatb:  opdorpaduueckyro, (GOHETUYECKYIO,  JEKCHYECKYI0 U
rPpaMMaTUYECKYI0 HOPMY COBPEMEHHOIO0 PYCCKOTO M HMHOCTPAHHOTO
SI3BIKOB Ha BBIOOp, CHCTEMY CTHJIEH sI3bIKa, €NUHUIIBI TEKCTa, OCHOBHBIC
KOMITO3UITMOHHO-pedYeBbie (OPMBI M OCOOEHHOCTH WX IOCTPOCHHS B
YCTHOM M NHCBMEHHOM peYM, OCHOBBI JI€JIOBOM peyd U MpaBuia
odopMIIeHHS TOKYMEHTAIHH.

YMeTh: aHaTM3UPOBaTh MOBEPXHOCTHYIO U TTYOMHHBIE CTOPOHBI TEKCTA,
BBISIBIISITh HEOOXOTUMYI0 HH(POPMAIUIO, TPUMEHATh 3HAHUS U HOPMBI
PYCCKOTO $I3bIKa MPH BBINOJIHEHUH YCTHOTO IMEPEBOJA C MHOCTPAHHBIX
SI3BIKOB.




Brnazgers: BceMu BUJAMHM PEYEBOM NESATEILHOCTH HAa PYCCKOM
U MHOCTPAHHBIX S3bIKaX, HaBBIKAMU OMOPMIICHHS JEIOBOMN
JOKyMEHTAINK, (OpMYJIaMU PEUEBOr0 ITUKETA.

3HaTh: TUIOJIOTUIO, LIETH, PYHKINH, CIIEHU(PUKY PEKIaMHbBIX
u PR-TekcToB.

YMeTh: ¢GopMyaupoBaTh YHUKaJIbHOE TOPrOBOE MpPEAJIoxkKe-
HUE, CO3/1aBaThb MH(POPMALIMOHHBIN MOBOJ, CTPYKTYpUPOBATh
U ONTUMHU3HPOBATh MH(OpPMAIUIO B 3aBUCUMOCTH OT LEIU
HAaIlMCaHUs TEKCTa U TUIIA LIEJIEBOU ayAUTOPUH.

Bragers: cTunsiMu NUCBMEHHON peud, crocoOamu BbIpaXe-
HHS1 DMOLIMOHAIIBHOI'O OTHOILIEHUS B IMCbMEHHOU peyH.

4. O0beM IUCUMILVIMHBI (MOAYJI) U BBl y4eOHOH padoThI
OO0was Tpy10eMKOCTh AUCUUIIINHBI «MIHOCTpaHHBIN SA3bIK» COCTaBIsET 7 3a-
YeTHBIX €OUHUI], 252 aKkaJeMHUUEeCKHUX Jaca

Bcero CemecTpsl
HaunmenoBanue
4acoB 2 3
OO6mr1ast TpyI0EMKOCTh JUCITUTUIINHBI (MOYIIS) 252 108 144
KonraktHas pabora: 79 36,5 425
JICKITAN - - -
MIPAKTUYECKUE 3aHSATHUS 78 36 42
CEMUHapPhI - - -
nabopaTopHbIe pabOTHI - - -
KypCOBOM TIPOEKT (pabora) - - -
CamocrosiTenpHas paboTa CTy/IeHTa 156 63 93
[IpomexxyTouHas aTTecTanus 18 9 9
KOHTaKTHas paboTta 1 0,5 0,5
CaMOCTOSITEIbHASI TIOJITOTOBKA K TPO- 17 8,5 8,5
MEKYTOYHOM aTTeCTallUU 3auer ¢ 3auer ¢
OLIEHKOM | OLECHKOM

5. Conep:xanue TUCIHIIJIMHBI
5.1. CoorHeceHue TeM QUCUMILIUHBI M (POPMHUPYEMBIX KOMIIeTEHIIUI

Tembl AUCIUTITUHBI (MOIYJIS)
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Tema 1. T At the airport» («B 4 I3
Tema 1. Tema « porty» (« N V. T, Jle
a’ponopTy»). ' pammaruka. CPC
Tema 2. Tema «Travelling by plane» 4 3
(«ITyTemecTBrE HA CAMOJIETEY). + CPC vV, T, Jc
I'pammatuka.
Tema 3. Tema «Aviation Business». 4
World Air Companies I13
« vp » + y’ T, Hc
(«ABuaroHHbIH Ou3HEC. MUpOBBIE CPC
aBHaKoMITaHUm»). [ pammaruka.
Tema 4. Tema «Business appointment. 8
Making an appointment I13
BcTpeya. HazHaueHune nenoBou CPC
BcTpeun»). [ pammaruka.
Tema 5. «Airport and other Air Compa- 8
nies of Russia» («A I13
» («AspodutoT 1 Apyrue N V. T, Jlc
aBHakoMImanuu Poccum»). CPC
I'pammatuka.
Tema 6. T Business Tri 8 113
ema eMa « p» N V. T, Jle
(«denoBas moe3aka»). ' paMmmaruka. CPC
Tema 7. Tema «Business Talk. Telephone | 8
Conversation i . I13
» («JlemoBoit pasroBop N V. T, Jle
Teneponnas 6ecenar). CPC
I'pammaruka.
Tema 8. Tema «Discussing a Contract» 5
113
(«O6cyx1eHne KOHTPAKTay). + CPC Vv, T, Hc
I'pammaruka.
Tema 9. Tema «Target Audience» S I13 V. T, Jle
(«LleneBas ayautopus»). ' pammaruxka. + CPC T
Tema 10. Tema «General Requirements 5
to Advertising» («O6mrue TpeboBaHus K I13
Y, T, Hdc
peKiIame). + CPC
I'pammaruka.
Tema 11. Tema «Special futures of Ad- 5 03
vertising» («OcoOble XapakTepHbIe N CPC VY, T, c
4epThl pekiIambl»). [ pammaTuka.
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Tema 12. Tema «The main rules of Ad- 5 3
vertising» («OcHOBHBIE TIpaBHJIa N CPC Vv, T, dc
pexinamMupoBaHus»). ' pammaruka.
Tema 13. Tema «Advertising Agencies» 5 I13
+ Y, T, Hdc
(«Pexnamuble areHTCTBa»). [ paMMaTuka. CPC
Tewma 14. Tema «Advertising on different 5
modes of transport» («P I13
port» («Pexiama Ha N V. T, Jlc
Pa3HbIX BHJIAX TPAHCIIOPTAY). CPC
I'pammatuka.
Tema 15. Tema «Advertising on the In- 4 3
ternet» («Pekiama B HTEpHETEY). + CPC Vv, T, Idc
I'pammatuka.
Tema 16. Tema «Advertising and Public 4
. I13
Relations» («Peknama u cBsi3u ¢ + CPC vV, T, Hc
00111eCTBEHHOCTHIO»). [ paMmMaruka.
Tema 17. Tema «Trade Fairs and Exhibi- 4
. I13
tions» («IIpodeccuonanbuble spMapku U + CPC VY, T, Ac
BBICTaBKW»). [ pammaTuka.
Tema 18. Tema «Applying for a job» 4 3
(«ITomava 3asBICHUS O TIPHIEME HA + CPC v, T, Ac
paboty»). ' pammatuka.
3 cemectp
. 3
Tewma 1. Tema «Negotiations» N 113 V.T. 11
ceme c
(«ITeperoBopsi»). 'pammarHka. erp CPC T
Tema 2. Tema «Written Speech Patterns 4
Used in Business Language» 3
(«ITcbMeHHBIE pedeBbie 00pasIlbl, + CPC VY, T, Hc
UCIIOJIb3yeMbIE B IEJIOBOM SI3BIKEY).
I'pammaruka.
Tema 3. Tema «The structure of Business | 4 03
Letter» («CtpykTypa 1€10BOTO + CPC v, T, Ac
nuceMay). ['pammaruka.
Tema 4. Tema «Types of Public Relations | 4 m3
Advertising» («Twurmbl pexiambl B PR»). + CPC VY, T, Ac
I'pammaruka.
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Tewma 5. «Image building Advertising» 4 3
(«ITpecTmkHas pekaaMa). + CPC VY, T, c
I'pammatuka.
Tema 6. Tema «Financial Advertising» 4 113
+ v, T, Ac
(«PunaHcoBas pekiamay). ' paMmaruka. CPC
Tema 7. Tema «Public Service Advertis- 4
in P 0 I13
g» («Peknama Tuna «oOpaieHue K N V. T, Jle
0OIIIECTBEHHOCTIY). CPC
I'pammatuka.
Tema 8. Tema «Advocacy Advertising» 4 3
(«Pa3bsicHUTETLHO-TIPOTIATraH UCTCKAS + CPC vV, T, Hc
peknamay). ['pammaTuka.
Tema 9. Tema «Announcement Advertis- 4
in P 0 I13
g» («Pexnama 1o I)ICTpS)My N V. T, Jle
pacpoCTpaHCHHUIO BaXKHOW HH(POPMAITUH CPC
B MOJB3y GUPMBI»). [ pamMmmaruka.
Tema 10. Tema «Direct Mail» («IIpsimast 4 3
peKiama). + VY, T, Hc
CPC
I'pammatuka.
Tema 11. Tema «Outdoor Advertising» 4 13
+ VY, T, Ac
(«Hapyxnas pexiamay). 'pammaruka. CPC
Tema 12. Tema «TV and radio Advertis- 4 03
ing» («TeneBu3noOHHAS peKiiama U + CPC Y, T, Ac
paauopexiamay). ['pammaTuka.
Tema 13. Tema «Newspaper and maga- 4 m3
zine advertising» («I"a3eTHo- + CPC VY, T, c
KypHallbHas pekinamay). [ paMmmaruka.
Tema 14. Tema «Mediatexts. Mediaprod- 4 03
ucts» («MearaTeKCTHI. + CPC vV, T, dc
Menuanpoyktel»). ' pammaTuka.
Tewma 15. Tema «Basics of Business 4 03
speech» («OCHOBBI JA€TOBOM peun»). + CPC Vv, T, Hc
I'pammaruka.
Tema 16. Tema «Speech-writing» 4
H iy). «Styles of I13
(« aanaH_H_e pedeii»). «Sty ) N V. T, Jlc
Speech-writing» («CTtuiau TUCbMEHHOM CPC
peun»). ['pammartuka.




Komnerenuu
8 Q
3 T o
) == 3o
Qo o 8 E E
TeMbl TUCUMIUIUHBI (MOTYJIs1) é < - § 5 2 =
o) o o o T o 2
= > B 2 5 SR
= o o & @)
S O
= o
Tema 17. Tema «Purposes, functions and 4
specific features of advertising and PR 3
texts» («Llemu, pyHKIMH 1 cenuduka + CPC Vv, T, Ic
pekiaMHbIX 1 PR TeKCcTOBY).
I'pammatuka.
Tema 18. Tema «Business correspond- 4 3
ence» («/lemosas mepenucka). + CPC YV, T, ¢
I'pammatuka.
Tema 19. Tema «Conversational formulas | 4
in Speech Etiquette» («P I13
p q » («Pa3zroBopHbIe N V. T, Jle
(hopMyIIBI B PEUEBOM ITHUKETEY). CPC
I'pammatuka.
Tema 20. Tema «News release/Press re- 4
I13
leasey» («IIpecc-penns/CoobuieHue st + CPC vV, T, Hc
neyatu»). [ paMmmaruka.
Tema 21. Tema «Slogan» («C : 4 113
eMa ema «Slogany («Cnorany) N V. T, Jle
I'pammaruka. CPC
Wroro o gucuuruinae 234
[IpomexxyTouHas aTTecTarus 18
Bcero no aucuumninnae (Mo1ymio) 252

Cokpamenus: 113 — mpaktudeckoe 3anstue, CPC — camocrositenpHas pabora
CTyJeHTa, Y — yCTHbIU onpoc, T — tecT, J{c — TUCKyCCuu.

5.2. Tembl (pa3aenabl) AMCHUNIMHBI (MOTYJIS) M BUIbI 3aHATHI

HaumenoBanue TeMbl P m TP CPC KP Bcero
JTUCIUTUIAHBI 110 MOTYITIO 4acoB
2 cemecTp
Tema 1. «At the airport» 2 2 4
Tema 2. «Travelling by plane» 2 2 4




HaumeHoBaHMe TeMbI b 3 P CPC KP Bcero
AUCHUIUIMHBI I10 MOYJIHO qacoOB
Tema 3. «Aviation Business World 2 2 4
Air Companies»
Tema 4. «Business appointment. 2 6 8
Making an appointment».
Tema 5. «Aeroflot and other Air 2 6 8
Companies of Russiax.
Tema 6. «Business trip». 2 6 8
Tema 7. «Business Talk. Telephone 2 6 8
Conversation».
Tema 8. «Discussing a Contract». 2 3 5
Tema 9. «Target Audience». 2 3 5
Tema 10. «General Requirements to 2 3 5
Advertising».
Tema 11. «Special features of Ad- 2 3 5
vertising».
Tema 12. «The main Rules of Ad- 2 3 5
vertising».
Tema 13. «Advertising Agencies». 2 3 5
Tema 14. «Advertising on different 2 3 5
modes of transport».
Tema 15. «Advertising in the Inter- 2 2 4
net».
Tema 16. «Advertising and Public 2 2 4
Relations».
Tema 17. «Trade Fairs and Exhibi- 2 2 4
tions».
Tema 18. «Applying for a job». 2 2 4
Hroro 3a 2 cemectp 36 63 99
3 cemectp
Tema 1. «Negotiations». 2 2 4
Tema 2. «Written Spech Patterns 2 2 4
Used in Business Language».
Tema 3. «The structure of Business 2 2 4
Letter»
Tema 4. «Types of PR Advertis- 2 2 4
ing».
Tema 5. «Imagebuilding Advertis- 2 2 4
ing».
Tema 6. «Financial Advertising». 2 2 4
Tema 7. «Public Service Advertis- 2 2 4
ing».
Tema 8. «Advocacy Advertising». 2 2 4




HanmenoBaHue TeMbI Bcero

AUCHUIUIMHBI I10 MOYJIHO 1 H3 P CPC KP qacoOB
Tema 9. «Announcement Advertis- 2 2 4
ing».
Tema 10. «Direct Mail». 2 2 4
Tema 11. «Outdoor Advertising». 2 2 4
Tema 12. «TV & Radio Advertis- 2 2 4
ing».
Tema 13. «Newspaper & magazine 2 2 4
Advertising».
Tema 14. «Mediatexts. Mediaprod- 2 2 4
ucts».
Tema 15. «Basics of Business 2 2 4
speech».
Tema 16. «Speech-writing». 2 2 4
Tema 17. «Purposes, functions and 2 2 4
specific features of advertising and
PR texts».
Tema 18. «Business correspond- 2 2 4
ence».
Tema 19. «Conversational formulas 2 2 4
in Speech Etiquette».
Tema 20. «News release/Press re- 2 2 4
lease».
Tema 21. «Slogan». 2 2 4
Hroro 3a 3 cemectp 42 93 135
Hroro 3a 2 u 3 cemectp 234
HpOMe}KYTOIIHa}I arTecrauusa
Hroro no aucuurummae (MOIYIIO) 252

5.3. Coaepxxanue TUCUMIIMHBI (MOLYJIA)

2 cemecTp.

Tema 1. At the airport.

- ®oHeTuka. ApTUKIIb.

- Crnemuduka apTUKYISIIIUN QHTIUHACKUM 3BYKOB, WHTOHAIIMM M PUTMA PEUYd B
M3y4aeMOM sI3bIKE. UTeHME TPAHCKPUIILIUU.

- Anrnuiickuit andaBut. UTeHne riacHbIX OYKB B OTKPBITOM CJIOTE.

- [TonaTue o0 aptukiie. HeonpeneneHHbli apTUKIIb.

- O0uue cBeeHus O MPOCTOM MPEMJIOKEHHH.

10



Tema 2. Travelling by plane.

[IpaBuina urenus. YTeHHe TTIaCHBIX B 3aKPBITOM ciore. OTCYTCTBUE apTUKIIS MEepeT
CYIIECTBUTEIBHBIMU C  MOCIEAYIOUUM  YHUCIUTENbHBIM.  KolnuecTBeHHBIC
YuCIUTENbHBIE. 4 OCHOBHBIX (hopMbI Tiarona (oOmas undopmanus). 1-as ¢popma
riarona — UHGUHUTUB. Y TBEpAUTEIbHAS (pOpMa MOBEIUTEIHLHOTO HAKIIOHCHHUS.

Tema 3. Aviation Business. World Air Companies.

- I'maromn «to be».

- [IpaBuna urenust OyKB U COYETAHUI.

- OnpenesieHHbIA apTUKIIb. Y Ka3aTEIbHbIE MECTOMMEHMS.

- ['maron «to bey. [IpocThie HepacPOCTPAHEHHBIC MPEIOKCHUSI.

Tema 4. Business Appointment. Making an Appointment.

- Ims cymecTBUTENBHOE.

- [IpaBuna ureHust OyKB U COYETAHUS.

- Po 1 4nC10 MMEH CyIIeCTBUTENbHBIX.

- JInuHbIE MECTOUMEHUSI U UX POJIb B TIPEJIOKEHUH.

- O61Ke U creluaiIbHbIe BOMPOCHI C ri1aroyiom «to be.

Tema 5. Aeroflot and other Air Companies of Russia.

- ' pammaruka.

- [IpaBuna urenus. UHTOHALMSA YTEHUS PA3JIMYHBIX TUIIOB MPEJIOKECHUN.
- AJIbTepHATHBHBIE BOITPOCHI C TJ1arojioM «to be».

- OtpunatenbHasi GopMa MOBEIUTEIHHOTO HAKIOHEHUSI.

Tema 6. Business Trip.

- [Ipennoru HanmpaBiIEeHUS U IBUKEHUS
- [IpuTsxaTenbHbIN Na/1€K UMEH CYIIECTBUTEIIbHBIX.
- [Ipenyoru HampaBiICHUS U ABH>KCHHS.

Tema 7. Business Talk. Telephone Conversation.

- 'pammaruka.

- [IpaBuina yreHusl.

- [IputspraTelIbHBIC MECTOMMEHHSI. 3HAUYCHUE TIpe yiora «0f» B aHIIHIICKOM sI3BIKE.
- CI10KHBIE KOJINYECTBEHHBIE YUCIUTEIbHBIE.

- 'maron «to have».

11



Tema 8. Discussing a Contract.

- [IpocToe HacTosimiee BpeMs (YTBEpAUTENbHAS, BONPOCUTEIbHAS, OTPUIIATEILHBIC
(dopmbI).

Tema 9. Target Audience.

- CriennasibHbIE BONPOCHI K TPYIINE MOJIEKAIIETO.

- IlpaBuna urenus. Mrorosas Tabmuia 2-X TUIOB YTEHHS TJIACHBIX B YAApHBIX
clIorax.

- CrienrasibHbIE BONIPOCHI K TPYIIE MOAJIEKALIETO.

- MecTto Hapeunii B IPEIIIOKEHNUH.

Tema 10. General Requirements to Advertising.

- I'pammaruka: 4 ocHoBHBIE (opMmbI riarosia (o6mas uHpopmamus). 2as Gopma
riarojoB. I'marossl «t0 be», «to have» B mpocToM HAcCTOAIIEM BpEMEHH.

Tema 11. Special features of advertising.

- PasroBopusie hopmyiter: «Forms of Address».

Tema 12. The main rules of Advertising.

- I'pammatuka: 4 ocHoBHbIe ¢Gopmbl Timarona. 3 u 4 dopmel rinarona. TaGiuia
HEeTpaBWIbHBEIX T1arojoB. KoHcrpykiust «There is (are)...». KomndyecTBeHHBIC
npuiararenbabie. OOBEKTHBIN MaJekK JUYHBIX MECTOMMEHHUH U MX COOTBETCTBHUEC
PYCCKHUM TMajieKam.

Tema 13. Advertising Agencies.

- PasroBopusbie hopmyibl: «Attracting Attention».

Tema 14. Advertising on different modes of transport.

- 'pammatuka: 4 ocHOBHBIE ()OPMBI T1aroia U ux GyHKIUA. MoaabHbIC TIIATOJIbI
«can», «may», «must». IlopsiakoBbie uucauTenbHble. OOCTOSATEIBCTBO LIEJIH,
BBIpa)KEHHOE MH(PUHUTHUBOM.

Tema 15. Advertising in the Internet.
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- PasroBopusie popmyisl: «Introductions and Conversation Openings».

Tema 16. Advertising and Public Relations.

- I'pammatuka: Cuctema BpeMEH aHTJIMKWCKOrO si3blka. AKTHB U MaccuB (oOiiee
nonstue). Ilpocroe mnpomenmee Bpems. HeomnpeneneHHble MECTOMMEHUS.
HNmennblie 6e3nuunble npeaioxkerHus. Cll0)KHOCOUMHEHHbBIE MTPEII0KEHHUS.

Tema 17. Trade Fairs and Exhibitions.

- PasroBophsie hopmyiisi: «Greetings».

Tema 18. Applying for a job.

- I'pammaTtuka: Pa3nuna B ymoTpeOJEeHUU MPOCTOTO HACTOSIIETO W HACTOSIIIETO
MPOIOJDKEHHOTO BPEMEH; MPOCTOTO MPOIISANIETO U MPOMISIIIETO MPOI0KEHHOTO
BPEMCH.

- CnoBooOpazoBanue: cyhPpuKChl UIMEH CYIIECTBUTEIBHBIX

«-er(or)»; «-ee»; «-ist»; «-eer(ier)»; «-ess»

3 cemecTp.
Tema 1. Negotiations.

- PasroBopusie hopmyier: «Leave-talking.
- ' pammatuka. «IIpsiMmast 1 KOCBEHHas peUby.

Tema 2. Written Speech Patterns used in Business language.

- I'pammatuka: IIpocteie QopMbl npuuactii, ux ynorpebieHne, (YHKIUH.
Bpemena rpymmst «Perfect». JlomonauTeIbHBIC TPUIATOYHBIC TIPETOKCHISL.
-CiioBooOpasoBanue: CyQpQPUKCH MpHIaraTesIbHbIX «-abley,

«-ful», «-less».

Tema 3. The structure of Business Letter.

- PasroBopusie hopmyie: «Congratulations and Wishes».

Tema 4. Types of PR Advertising.

- I'pammaruka: byayimine BpemeHa. YHoTpeOJeHUE HACTOSIIETO MPOJI0IKEHHOTO
BPEMEHHU B 3HAYCHUH OYYIIEro.
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- CnoBooOpa3zoBaHue: cyhpuKC UMEH CYIIECTBUTEIBHBIX  «-NESS» U
OeccyddukcanbHblil c1ocod oOpa3oBaHUs.

Tema 5. Image-building Advertising.

- PasroBophsie hopmyisi: «Request. Asking Permission».

Tema 6. Financial Advertising.

- I'pammaruka: Bpemena rpymmnel Perfect B akTHBHOM W MACCHMBHOM 3aiorax.
CornacoBaHue BpEMeEH.

- CnoBooOpazoBanue: cyhPukc CynecTBUTEIbHBIX OT TJIaroJioB

«-(t)ion»; «-ment».

Tema 7. Public Service Advertising.

- PasroBophsie hopmyiasi: «Apologies».

Tema 8. Advocacy Advertising.

- TI'pammaruka: JIOMOJHUTEIBHBIE MPHIATOYHBIC MPEAIOKEHUS, BBOJUMBIC
coro3amu «that», «what», «if», «whether». TIpsmas u KoCBeHHast peub.
[IpuaaTounble MPEII0KCHUS IPUINHBL.

- CinoBooOpa3oBaHue: MPEHUKCHI ¢ OTPHUIATEILHBIM 3HAYCHHEM «UN-», «iN-», «-
dis»,«mis-», «non».

Tema 9. Announcement Advertising.

- PasroBopusbie hopmyiel: «Suggestions. Advice.
- 'pammatuka. «O630p 6a30BBIX TPAMMATHYECKUX UMEH).

Tema 10. Direct Mail.

- 'pamMmMatrka: DKBUBAJICHTHl MOJIAJIBHBIX TIArojoB «to be able to...»; «to have
to...»; «to be to...». be3nuunbie riaarosbl «t0 rain»; «to snowy. CpaBHHUTEIHHBIC
KOHCTPYKITUU UMCH MPHJIaraTeIbHbIX.

- CrmoBooOpa3oBaHue: CyliecTBUTEIbHBIC ¢ cydurcamu «-ance(ence)».

Tema 11. Outdoor Advertising.

- PasroBopubie  (opmyiier: «Appointments. Invitations».
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Tema 12. TV and Radio Advertising.

- I'pammarmka: CremeHn cpaBHEHHS  OpUJIAraTelbHBIX H  HAPCUHIA.
BonpocutenbHo-oTpunatenbabie npeasioxkenns. Cucrema BpeMEH B aHTIUHCKOM
s3pike. CTaHIApPTHBIM TOPSAOK CIOB B AHIJIMICKOM  YTBEPIUTEIBHOM,
BOMIPOCUTEIIFHOM W OTPHUIATEIIBHOM MPEIJIOKCHUSIX CO CKa3yeMbIM B pa3HBIX
BUJIOBPEMEHHBIX (popMax.

- CnoBooOpazoBanue: cyppukc Hapeuuit «-ly».

Tema 13. Newspaper and Magazine Advertising.

- PasroBopusbie hopmynsi: «Offers. Warnings».

Tema 14. Mediatexts. Mediaproducts.

- rpaMMaTI/IKa: yHOTp€6JICHI/IC HaAaCTOAICTO BPCMCHU B 3HAYUCHUU 6y,)1yIII€I“O B
YCIIOBHBIX H BPCMCHHBIX ITPUAATOYHBIX ITPCAJIOKCHUAX.

Tema 15. Basics of Business Speech.

- FpaMMaTI/IKa: MOIIEU'IBHBIG rJj1arojbl 1 UX 3aMCHUTCIIN.

Tema 16. Speech-writing.

- I'pammaruka: Paznuunbie (opMbl HHOUHUTHBA, YHOTPEOISIEMBbIC MOCTE
MOJIAJIbHBIX TJIAroJioB. Pa3HWIla B 3HAUYCHUM HEOMPEICICHHBIX MECTOMMCHHIA
«each», «everyy. [Ipeayiorn BpeMeHH.

- CrmoBooOpa3zoBanue: cyhPurcel rmaroiaoB «-ize(ise)»; «-fly»;

«-ate»; «-ew»,

Tema 17. Purposes, functions and specific features of advertising and PR texts.

- PasroBopusie popmyisl: «Reproach. Complaint».

Tema 18. Business Correspondence.

- 'pammatrika: OnpenenuTeabHbIe MPUAATOYHBIC PEITOKCHUS.

- CnoBooOpa3oBanue: Npe(UKCHl BBIpaKAIOIINE OTHOIICHHE MECTa, BPEMEHH,
CTCTIICHU «OUt-», «extra-», «ultra», «trans-», «over-», «super-», «under-», «sub-»,
«inter-», «pre-», «post-».

Tema 19. Conversational formulas in Speech Etiquette.

- PasroBopusie hopmyibl: «Agreement and Disagreement».
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Tema 20. News release/Press release.

- I'pammartuka: IlponsBognbie MectoumeHus: U Hapeuus. O60poT «OO0BEKTHBIN
nagex ¢ UHPUHUTHUBOM).
- CiioBooOpa3zoBaHue: MPEUKCHI «I€-», «CO-», «BX-», «Pro-».

Tema 21. Slogan.

- PasroBopusie popmyinsl: «Approval and Disapproval».
5.4. llpakTHyeckue 3aHATHS (CEMUHAPHI)

Howmep TeMaTnka NpakTU4YECKUX 3aHATUN TpynoemkocTb
TEMBbI JTUCIUTUINHBI (cemunapos) (uacer)
(Momyist)
2 ceMecTp

1 [Mpaktrueckoe 3anstue Ne 1. At the airport. 2
doHeTHKa. APTUKIIb.

2 [Mpaktuyeckoe 3austre Ne 2. Travelling by plane. 2
[IpaBuna yreHus.

3 ITpaktuyeckoe 3ausTrie Ne 3. Aviation Business. 2
World Air Companies. I'marom «to be.

4 ITpaktryeckoe 3austre Ne 4. Business Appoint- 2
ment. Making an Appointment. s
CYIIECTBUTEILHOE.

5 ITpaktuyeckoe 3austre Ne 5. Aeroflot and other 2
Air Companies of Russia. I'pammaTrika.

6 IIpakTuyeckoe 3ausTre Ne 6. Business Trip. 2
[Ipetoru HampaByIeHUS U ABVKCHHS .

7 ITpaktuyeckoe 3ausTre Ne 7. Business Talk. Tele- 2
phone Conversation. I'paMmmaTrka.

8 IMpaktrueckoe 3anstue Ne 8. Discussing a Con- 2
tract. IIpoctoe HacTosee Bpems.

9 IMTpaktrueckoe 3anstue Ne 9. Target Audience. 2
CreranbHbIe BOITPOCHI K TPYIIIIE MMOIJISKAIIIETO.

10 [Mpaktuueckoe 3anstue Ne 10. General Require- 2
ments to Advertising. I'pammartuka.

11 IMpaktuueckoe 3anstue Ne 11. Special features of 2
advertising.

12 [Mpaktuueckoe 3ausitue Ne 12. The main rules of 2
Advertising. I'pammaruka.

13 [IpakTnueckoe 3anarue Ne 13. PasroBopHas tema: 2
Advertising Agencies.
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Homep TemaTnka NpakTU4YECKUX 3aHATUN TpynoemkocTb
TEMBbI JUCIUTUINHBI (cemunapos) (dachr)
(Monynis)

14 [Mpaktrueckoe 3ansarue Ne 14. Advertising on dif- 2
ferent modes of transport. I'pammaruka.

15 [Mpaktrueckoe 3anstue Ne 15. Advertising in the 2
Internet.

16 [Mpaktrueckoe 3ansrue Ne 16. Advertising and 2
Public Relations. I'pammaTuKa.

17 [Mpaktrueckoe 3anstue Ne 17. Trade Fairs and 2
Exhibitions.

18 [Mpaktrueckoe 3anstue Ne 18. Applying for a job. 2
I'pammatuka.

Hroro 3a cemectp 36
3 cemectp

1 [Mpaktrueckoe 3anstue Ne 1. Negotiations. 2

2 [Mpaktrueckoe 3anstue Ne 2. Written Speech Pat- 2
terns used in Business language. I'pammaruka.

3 ITpaktuyeckoe 3austre Ne 3. The structure of 2
Business Letter.

4 ITpaktuyeckoe 3austre Ne 4, Types of PR Adver- 2
tising. I'pammaruka.

5 ITpaktuyeckoe 3anstrie Ne 5. Image-building Ad- 2
vertising.

6 ITpaktuyeckoe 3ausTre Ne 6. Financial Advertis- 2
ing. 'pammaruka.

7 ITpaktuyeckoe 3austre Ne 7. Public Service Ad- 2
vertising.

8 ITpaktuueckoe 3ansTre Ne 8. Advocacy Advertis- 2
ing. 'pammaruka.

9 [Mpaktrueckoe 3anstue Ne 9. Announcement Ad- 2
vertising.

10 IMTpaktrueckoe 3anstue Ne 10. Direct Mail. 2
I'pammaruka.

11 [Mpaktrueckoe 3anstue Ne 11. Outdoor Advertis- 2
ing.

12 I[Mpaktuueckoe 3ausitue Ne 12. TV and Radio Ad- 2
vertising. I'pammaruka.

13 IMTpaktrueckoe 3anstue Ne 13. Newspaper and 2
Magazine Advertising. I'pammaTuHKa.

14 [Mpaktrueckoe 3anarue Ne 14. Mediatexts. Me- 2
diaproducts. I'pammatuka.

15 [MpakTrueckoe 3anarue Ne 15. Basics of Business 2

Speech.
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Homep TemaTnka NpakTU4YECKUX 3aHATUN TpynoemkocTb
TEMBbI JUCIUTUINHBI (cemunapos) (dachr)
(Monynis)
16 [MpakTrueckoe 3ansatue Ne 16. Speech-writing. 2
I'pammatuka.
17 [Mpaktuyeckoe 3anstue Ne 17. Purposes, functions 2
and specific features of advertising and PR texts.
18 [Tpaktuyeckoe 3anstre Ne 18. Business Corre- 2
spondence. I'pammaruka.
19 [Tpaktuyeckoe 3austre Ne 19. Conversational 2
formulas in Speech Etiquette.
20 [Mpaktrueckoe 3ansrue Ne 20. News release/Press 2
release. I'pammaruka.
21 [Mpaktrueckoe 3anstue Ne 21. Slogan. 2
Hroro 3a cemectp 42
Hroro mo mucuuruimae (MOIYITIO) 78

5.5. JlaGopaTopHbIil NPAKTHKYM

JlaGopaTopHbIi MPAKTUKYM Y4eOHBIM IUIAHOM HE MPETyCMOTPEH.

5.6. CamocTosiTesibHas padoTa

Howmep tembr ) Beero
JUCLUILTAHBI Bunel camocTositensHON paboThI
(Moy15) 4acoB
2 ceMecTp
1 UYrenue TEeKCTa (yueOHMKa, MePBOMCTOYHHKA,
JOTIOTHUTEIBHOU TUTEPATYPBhl) ¢ COOMIOICHIEM TPABUILHOTO
NPOU3HOIICHUS W JAETCHUS TMPENIOKEHUS Ha CMBICIOBBIE
CHUHTAarMbl U UX MPaBUJILHOTO WHTOHALIMOHHOTO O(OPMIICHHSL.
[1, 3]
2 Pabota co caoBapsiMH U CIIpaBOYHHKaMHU. [4]
3 MHcnonp3zoBaHue ayano W/MIM BUICO3ANUCH.
1-2 4 TloBropHas paGoTa Haj ydeOHBIM MaTepuaioM (ydeOHUKa, 12
HepBOMCTOYHUKA, JOTIOTHUTETHHON JTUTEepaTyphl u
aynuo3anucu). [1, 3]
5 PaboTta c 0OCHOBHOM U OTOMHUTEIBHOU uTeparypoi: [4], [5],
[6]
6 CocraBineHue pa3BepHYTOIO IJaHA-KOHCIIEKTa 10 OCHOBHBIM
BOIPOCaM MPAKTHUECKOTO 3aHSATHSL.
7 TloaroToBka K yCTHOMY OIPOCY U TECTY.
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Howmep tembr

. Bcero
JTUCIUTUTAHBI Buner camocTosiTensHOM paboThI
(Moys) 4acoB
1 UYrenue TEKCTa (yueOHuKa, MIEPBOUCTOYHHKA,
JOTIOJIHUTEIILHOM JTUTEPATYPhI) C COOIOACHHEM TIPABUIBLHOTO
MPOU3HOIICHUS] M JICJICHUS TPEAJIOKCHUS Ha CMBICIOBBIE
CUHTArMbl U UX TPAaBHJILHOTO WHTOHAIIMOHHOTO O(OPMIICHHS.
[1, 3]
2 PaboTa co crioBapsiMu U CIIpaBOYHHKAMHU. [4]
3 MHcnonp3zoBaHue ayano W/WIIH BUICO3AMUCH.
3 4 TloBtopHast pabota Haj y4yeOHBIM MarepuaioM (yueOHUKA, 12
TePBOMCTOYHHKA, JOTIOJTHUTETHHON JTUTEPaTyphl u
aynuo3samnucu). [1, 3]
5 PaboTa c 0CHOBHOI U TOTIOJIHUTENLHOM JuTepaTypoit: [4], [5],
[6]
6 CocraBieHre pa3BepHYTOTO IJIaHA-KOHCIIEKTa 10 OCHOBHBIM
BOIIPOCAM MPAKTUYECKOTO 3aHATHSI.
7 TloaroToBKa K YCTHOMY OTIPOCY H TECTY.
1 Yrenue TEKCTa (yueOHuka, IIEPBOMCTOYHHKA,
JOTIOJTHUTEITLHOM JTUTEPATYPhI) C COOIOICHHEM TIPABUILHOTO
MPOU3HOIICHHUS] U JAENEHHUS TMPEUIOKEHHUS] Ha CMBICIOBbBIE
CHUHTAarMbl U UX MPaBUJILHOTO WHTOHALIMOHHOTO O(OPMIICHHUSL.
[1, 3]
2 Pabota co cioBapsMH U CIIPaBOYHUKAMH. [4]
3 Hcrnonw3oBaHue ayuo W/WIM BUICO3AIMCH.
4-7 4 TloBTtopHas pabota Haa y4eOHBIM MaTepHaioM (ydeOHHKa, 15
NEPBOUCTOYHUKA, JIOTIOJTHUTEIHbHON JUTEpaTyphbl u
aynuosanuchu). [1, 3]
5 PaboTa c 0CHOBHO# M IOTIOJIHUTENILHOM iuTepaTypoi: [4], [5],
[6]
6 CocraBneHue pa3BepHYTOro IJIaHA-KOHCIIEKTa MO OCHOBHBIM
BOIPOCAM MPAKTUYECKOTO 3aHSITHSL.
7 TloaroToBka K yCTHOMY OMPOCY M TECTY.
1 UYrenue TEeKCTa (yueOHuka, MePBOMCTOYHHKA,
JOTIOTHUTEIBHOU TUTEPATYPBhl) ¢ COOMIOICHIEM TPABUILHOTO
NPOU3HOIICHUS W JEJCHHS MPEJIOKEHHUS] Ha CMBICIOBbBIE
CHUHTAarMbl U UX MPaBUJILHOTO WHTOHAIIMOHHOTO O(OPMIICHHS.
[1, 3]
8-14 2 Pabota co croBapsiIMU U CIIPaBOYHUKAMU. [4] 12
3 Hcnonws3oBaHUE ayiMo W/WIK BUICO3AMHCH.
4 TloBropHas paGoTa Haj ydyeOHBIM MaTepuaioM (ydeOHUKa,
MePBOMCTOYHHKA, JIOTIOTHUTETHHON JUTEpaTyphl u
aynuo3anucu). [1, 3]
5 PaboTta c 0OCHOBHOM 1 OTMOMHUTEIBHOU uTeparypoii: [4], [5],

[6]
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Homep Temel ) Beero
JTUCIUTUTAHBI Bunsl camocTosATenbHOM paboThI
4acoB
(Momyis)
6 CocraBineHne pa3BepHYTOIO IJIaHA-KOHCIIEKTA 110 OCHOBHBIM
BOIIPOCAM MPAKTUYECKOTO 3aHITHSL.
7 TloaroToBKa K YCTHOMY OIIPOCY M TECTY.
1 Yrenue TEKCTa (yueOnuka, IIEPBOMCTOYHHKA,
JOTIOJIHUTEIILHOM JTUTEPATYPhI) C COOIOACHHEM TIPABUIBLHOTO
NPOM3HOIICHUST M JEJCHHUS NPEIJIOKEHUS] Ha CMBICIOBBIC
CHHTarMbl ¥ UX MPaBHJILHOTO HHTOHAIIMOHHOTO O(OPMIICHHS.
[1, 3]
2 Pabota co ciioBapsIMHU U CITpaBOYHUKaMU. [4]
3 MHcnonp3zoBaHue ayano W/WMIIM BUICO3AMUCH.
15-18 4 TloBtopHast paboTta Hajx ydyeOHBIM MarepuasioM (ydeOHHUKa, 12
MIEpBOMCTOYHHKA, TOTIOJTHUTEIHHOM JUTEPATYPHI "
aynuosanuchm). [1, 3]
5 PaGoTa c 0CHOBHOI M TOTIOJIHUTENLHOM JuTepaTypoi: [4], [5],
[6]
6 CocraBieHne pa3BepHYTOTO IJIaHA-KOHCIIEKTa 10 OCHOBHBIM
BOIIPOCaM IPAKTHYECKOTO 3aHSATHUSI.
7 TloaroToBka K yCTHOMY OIPOCY U TECTY.
Hroro 3a cemectp 63
3 cemecTp
1 UYrenue TEeKCTa (yueOHMKa, MePBOMCTOYHHKA,
JOTIOTHUTEIBHOU JTUTEPATYPhl) ¢ COOMIOICHIEM TPAaBUILHOTO
IOPOU3HOIICHUS W JEJCHHs TPEJIOKEHUsS Ha CMBICIOBBIC
CUHTAarMbl U UX MPaBUILHOTO WHTOHALMOHHOTO O(OPMIICHHUSL.
[1, 3]
2 PaboTa co cioBapsMH M CIIpaBOYHUKAMH. [4]
3 Hcnonb3zoBaHue ayiMo W/WIK BUICO3AMUCH.
1-5 4 TloBtopHas pabota Haj y4yeOHBIM MarepHaioMm (yueOHUKA, 18
NEPBOUCTOYHUKA, JOTIOTHUTETHHON JUTEpaTyphl u
aynuo3anucu). [1, 3]
5 Pabota c OCHOBHOH U TOTIOJHUTENBHOM IUTEpaTypoii: [4], [5],
[6]
6 CocraBneHue pa3BepHYTOro IJIaHA-KOHCIIEKTa MO OCHOBHBIM
BOINPOCAM MPAKTUUYECKOTO 3aHATHUS.
7 TloaroToBka K yCTHOMY OIPOCY U TECTY.
5-10 1 Yrenue TEKCTa (yueOHuka, IIEPBOUCTOYHHKA,
JIOTIOJTHUTEIBHOM JIUTEPATYpPhl) C COOIOCHNEM MIPAaBUIBLHOTO
IOPOM3HOIICHUsT M JEJIeHHUS NPEJIOKEHUs Ha CMBICIOBbIE
CUHTAarMbl U UX MPAaBHJILHOTO WHTOHAIIMOHHOTO O(OPMIICHHSL. 18
[1, 3]
2 Pabora co cnoBapsMH U CIIPaBOYHUKAMH. [4]
3 MHcnonp3zoBaHue ayano W/MIM BUACO3ANUCH.
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Howmep tembr

. Bcero
JTUCIUTUTAHBI Bunsl camocTosATenbHOM paboThI
(Moyns) 4acoB
4 TloBropHas paboTa Haj ydeOHBIM MaTepuasoMm (y4deOHHKA,
IIEPBOMCTOYHUKA, JOTIOJTHUTEIHHOM JUTEPATYPHI u
aynuo3sanucu). [1, 3]
5 PaboTa c 0CHOBHOI M IOTIOJIHUTENBHOM JuTepaTypoit: [4], [5],
[6]
6 CocraBineHne pa3BepHYTOTO IJIaHA-KOHCIIEKTA 110 OCHOBHBIM
BOIPOCAaM MPAKTUIECKOTO 3aHATHSI.
7 TloaroToBKa K YCTHOMY OTIPOCY H TECTY.
11-15 1 Yrenue TEKCTa (yueOHuka, IIEPBOMCTOYHHKA,
JOTIOJTHUTEILHOM JTUTEPATYPhI) C COOIOICHHEM TIPABUIBLHOTO
MPOU3HOUICHUS W JENICHHs] TPEUIOKEHUS Ha CMBICIOBBIE
CHHTarMbl ¥ UX MPaBHJILHOTO HHTOHAIIMOHHOTO O()OPMIICHHS.
[1, 3]
2 PaboTa co cioBapsiMH U CTIpaBOYHHKAMHU. [4]
3 MHcnonp3oBaHue ayano W/WITH BUICO3AIUCH.
4 TloBropHas paGoTa Haj y4eOHBIM MaTepuasioMm (ydeOHUKa, 23
MEPBOMCTOYHUKA, JOTIOJTHUTEIHHOM JUTEPATYPHI "
aynuosanuchu). [1, 3]
5 PaboTa c 0CHOBHOI M TOTIOJIHUTENLHOM JuTepaTypoi: [4], [5],
[6]
6 CocraBneHue pa3BepHYTOro IJIaHA-KOHCIIEKTa M0 OCHOBHBIM
BOIIPOCaM MPAKTHYECKOTO 3aHSATHSI.
7 TloaroToBka K yCTHOMY ONPOCY U TECTY.
16-19 1 UYrenue TEeKCTa (yueOHMKa, MePBOMCTOYHHKA,
JIOTIOTHUTEIBHOU JTUTEPATYphl) ¢ COOMIOICHIEM TPABUILHOTO
INPOU3HOIICHUS W JEJCHHs TPEJIOKEHUsS Ha CMBICIOBBIC
CUHTAarMbl U UX MPaBUIBHOTO WHTOHALMOHHOTO O(OPMIICHHUSL.
[1, 3]
2 Pabota co cioBapsMH B CIIPaBOYHUKAMH. [4]
3 Hcnonbp3oBaHUE ayiMo W/WIK BUICO3AMHCH.
4 TloBtopHast pabota Haj y4yeOHBIM MarepHaioM (y4ueOHUKA, 18
NEPBOUCTOYHUKA, JOTIOTHUTETHHON JUTEpaTyphl u
aynuo3anucu). [1, 3]
5 Pabota c OCHOBHOU U IOTIOTHUTENBHOU TUTEpaTypoii: [4], [5],
[6]
6 CocraBieHue pa3BepHYTOroO IJaHAa-KOHCIEKTA 10 OCHOBHBIM
BOIPOCAM MPAKTUYECKOTO 3aHITHSL.
7 TloaroToBka K yCTHOMY OIPOCY U TECTY.
20-21 1 Yrenue TEKCTa (yueOHuka, IIEPBOUCTOYHHKA,
JIOTIOJTHUTEIBHOM JIUTEPATYpPhI) C COOMIOACHNEM TIPAaBUIILHOTO 16

NPOU3HOIICHUA MW HACJICHUA TMPCAJIOKCHUSA Ha CMBICIOBBIC
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Homep Temel ) Beero
JTUCIUTUTAHBI Bunsl camocTosATenbHOM paboThI
(Moys) 4acoB
CHHTarMbl ¥ UX MPaBHJILHOTO MHTOHAIIMOHHOTO O(OPMIICHHSL.
[1, 3]
2 Pabota co crnoBapsiMH U CIIPaBOYHHUKAMU. [4]
3 Hcnonbs3oBaHUE ayuO W/WIIH BHICO3ATIHCH.
4 TloBropHas paboTa Hajn ydeOHBIM MaTepuasoMm (ydeOHUKa,
NIEpPBOMCTOYHUKA, JOTOJTHUTENBHON  JIUTEPaTypHI U
aynuo3sanucu). [1, 3]
5 PaboTa c 0CHOBHOI M TOTIOJIHUTENLHOM JuTepaTypoit: [4], [5],
[6]
6 CocraBrneHne pa3BepHYTOTO IJIaHA-KOHCIIEKTA 10 OCHOBHBIM
BOIPOCaM MPAKTUIECKOTO 3aHATHSI.
7 TloaroToBKa K YCTHOMY OTIPOCY H TECTY.
Hroro 3a cemectp 93

6. YueOHO-MeTOAUYeCKOE U MH(OPMALIMOHHOE o0ecnedyeHHe TUCHUIINHBI
(MoayJin)

a) OCHOBHAas JHUTeparTypa:

1. Bouk H.A. AHTIMNCcKA mar 3a [1aroOM: Vueb. s
By30B.PekoM.MunoOp.P® [Tekcr]. T.1 / B 2 1. / H.A. bouk, U.U. JleBuna, N.A.
Bbonk. — M.: Pocman, 2006. — 558 ¢. KonmnuectBo sx3eMiuisspoB — 150.

2. HoBplii nenmoBoit anrnuiickuii: Yue6.aurna3. [Texer] / Japsckas B.I'. u np.
— M.: Beue, 2008. — 672c. KonudecTBo 3x3emiuisipoB — 10.

3. XomeipeBa E. B. Advertising Public Relations manual, y4e0Hno-
meroandeckoe mocobue/E.b. Xomwsipera, H.B. Kamuryma. — HHI'Y um. H.N.
Jlo6aueBckoro, 2020 — 4lc. — Tekcr saekTpoHHBIH // JlaHb: 3IEKTPOHHO-
oubmumoreunas cucrtema. — URL: https://e.lanbook.com/book/144836 (mara
obpamenus: 20.01.2021)

0) 10MOJTHUTEIBbHAS JIUTEepaTypa:

4, Meronuka oOydeHHs] MHOCTPAHHOMY S3BIKY: YUYEOHHUK W TPAKTHKYM JIS
akamemudeckoro OakamaBpmara / O. WM. Tpybounumua [u ap.]; mox pen. O. N.
TpyOurunoit. — M.: MznmatensctBo HFOpaiit, 2018. — 384 c¢. — (Cepus:
Oo6pazoBatenbubiii  mporecc). — ISBN - 978-5-534-09404-6. — Pexum
ngoctyna:Www.biblio-online.ru/book/D968D34F-16B7-41E0-941E-
1E299287B3BB.
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http://www.biblio-online.ru/book/D968D34F-16B7-41E0-941E-1E299287B3BB

5. Uuponosa, M. V. AHrnuickuil s3Ik 171 KYpPHAIUCTOB: YYEOHUK ISt

akanemuyeckoro OakamaBpuata / WM. U. Yuponosa, E. B. Ky3pmuna. — M.:
WznarensctBo FOpaiit, 2019. — 471 c. — (Cepus: bakanaBp. AxkageMU4ecKui
kypc). — ISBN 978-5-9916-3530-1. — Pexum pgoctyma: www.biblio-

online.ru/book/0A53919C-E842-44E8-B22E-A5DD4439AF76.

6. [lomnaBckas, T. B. Aurnuiickuii si3eik. [Ipo61emMbl KOMMYHHUKAIIUK: y4€OHOE
nocobue s By3oB / T. B. Ilomnasckas, T. A. CeicoeBa. — M.: M3narenscTBO
Opaiit, 2018. — 175 ¢. — (Cepusi: YauBepcuretsl Poccun). — ISBN 978-5-534-
07461-1. — Pexwum mocrtymna : Www.biblio-online.ru/book/822927F5-979F-4999-
BF65-1AB29AA8AADO.

B) IepeYeHb PecypcoB MH(POPMALMOHHO-TEJEKOMMYHUKANMOHHON CeTH
«AHTEpHET»:

7. XKypuan «'ymaHUTapHBIC, COIMAILHO-DKOHOMHUYECKHE U OOIIESCTBECHHBIC
HayKm» [DnekTpoHHbIi pecypc]. — Pexxum goctyma: http://www.online-science.rul/,
cBOOOIHBIN (1aTa obpamenus: 29.01.2018).

8. Xypnan «Bompochl dunocobun» [DnekTpoHHBIH pecypc]. — Pexum
nocryma: http://vphil.ru/, ceo6oausii (1ata oopamenus: 20.01.2021).

9. Kypuan «CouuojoruyecKue MCCleA0BaHus» [IJICKTPOHHBIH pecypc]. —
Pexxum moctyna: http://www.isras.ru/, ceoboausrii (1ata oopamenus: 20.01.2021).

10. AIMUHHUCTPAaTHBHO-YTIPABICHYSCKUN TOpTal [DJIEKTPOHHBIA pecypc]. —
Pexxum moctyna: http://www.aup.ru/, ceoboansiii (nata oopamienus: 20.01.2021).

11. Aviation Explorer [Dnektponnslii pecypc]. — Pexum pgoctyna:
http://www.aex.ru/, ceoboansiii (qata oopamienus: 20.01.2021).

12. ®denepanbHOE areHTCTBO BO3AYIIHOTO TpaHcmopta. PocaBuarus
[DaexTponHbIi pecypc]. — Pesxxum mocryma: http://www.favt.ru/, ceo6oauslii (qaTa
obpamenus: 20.01.2021).

r) nporpaMMHoe obOecniedeHue (JMIEH3MOHHOE), 0a3bl JaAHHBIX,
HH(OPMALMOHHO-CIIPABOYHbIE U TOUCKOBbIE CUCTEMBbI:

13. EnuHoe OKHO MOCTyma K 00pa3oBaTeNbHBIM pecypcaM [DIEKTPOHHBIN
pecypc]. — Pexum pocryma: http://www.window.edu.ru/, cBoGoxaHbIii (mata
obpamenus: 20.01.2021).

14. Koucynerant Ilmroc [DnexTtpoHHBI pecypc]: odHUIMATBHBIA CalT

komranuu Kowucynerant Ilmoc. — Pesxkum moctyma: http://www.consultant.ru/,
cBoOOMHBIN (naTa oopamenus: 20.01.2021).

15. DnektpoHHas OubnuoTeka HayuHblXx mnyonukauuii «eLIBRARY.RU»
[Dnexrponnslii pecypc]. — Pexxum mocryma: http://elibrary.ru/, cBoGoansliii (mara
obpamenus: 20.01.2021).
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16. Hayuno-undopmanuonnoe mnpoctpanctBo ConuaneT [DIEeKTpOHHBIN
pecypc]. — Pexxum nmoctyma: http://socionet.ru/, cBoGomHbIi (maTa oOparieHus:
20.01.2021).

17. ®enepanbhblii 06pa3zoBatenbHbIM mopTain ICM [DneKTpoHHBIH pecypc]. —
http://ecsocman.hse.ru/,

Pexxum  nmocryna: CBOOOJHBIN (maTa oOOpaleHus:

20.01.2021).

7. MaTepuajbHO-TEXHUYECKOE o0ecTiedeHue TUCUUILTUHBI (MO1YJIf)

HaumenoBanue HaumenoBanue MTOMEIIECHU I st | Anpec  (MECTOTIONOYKEHHE)
y4eOHBIX MPOBEACHUSI BCEX BHJOB  y4eOHOU | MOMeIeHH TUTSt
MPEIMETOB, KYpPCOB, | IESITEIBHOCTH, MPETYCMOTPEHHOW | MPOBEJCHUS BCEX BHUJIOB
TMCIUTUTAH y4eOHbIM TUIAHOM, B TOM 4HCJe | y9eOHOU NeSITeTbHOCTH,
(Moyneit), MOMEIIEHUs Ui CaMOCTOSITENbHOMU | MPeayCMOTPEHHON
MIPAKTUKH, WHBIX | pabOTHI, C yKa3aHUEM MEPEYHSI OCHOBHOTO | Y4eOHBIM IUTAaHOM (B CiTydae
BHJIOB yueOHOM | 060pyaOoBaHMUs, y4eOHO-HaIJISIIHBIX | peaTu3alun
NesITENbHOCTH, rnocoouit u HCIIOJIb3YeMOro | o0pa3oBaTeNbHOM
MPEIYCMOTPEHHBIX | MMPOTPaMMHOTO 00ecIIeueHusI. nporpaMMbl B CETEBOM
Y4eOHBIM  TUTAHOM dopme JIOTIOJTHUTETBHO
oOpa3oBaTesbHON yKa3bIBAETCS] HAUMEHOBAHUE
IPOrpaMMBbl OpraHu3aluM, ¢ KOTOpPOH
3aKJTFOYEH JIOTOBOD)
1 2 3
Ayn. 507a npna nposeneHust 3aHsaTui | 196210, T. CaHkT-

HNHocTpaHHbIN A3BIK

JIEKIIMOHHOTO TUMA, 3ansatuit | [lerepOypr, yna. IlumoTos,
CEeMMHApPCKOr0  THUIA, TPYNIOBBIX U | A0M 38, IuT. A
UHAUBUAYAIbHBIX KOHCYJIbTAIIHH,

TEKYILIET0 KOHTPOJS M MPOMEKYTOUHOU
aTTeCTalluu.

Jlocka MenoBas, TMPOEKTOP, DKpaH,
HOYTOYK, 1 — cTON mpemnoaaBarenbckuit, 9
— [apT JABYXMECTHBIX CO CKaMekou, 18 —
IMOCAJOYHBIX MECT, KOMIUIEKT IIJIAKATOB
HEIPaBUIIbHBIX

rjarojioB, HarJIAAHbIC

MOCOOUS — IUIaKaThL.

Aya. 509a i mpoBeneHMsS 3aHATUM

JIEKIIHOHHOTO THIIA, 3aHATHH
CEMHHAPCKOTO THWIA, TPYMNIOBBIX H
WHIUBUIYaIbHBIX KOHCYJIbTAIIHH,

TCKYHUICT'O KOHTPOJIAA U HpOMC)KyTO‘IHOfI
aTTeCTaluu.
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Jlocka MemoBasg, JOCKa MapKepHasd,
npoektop (Benq), skpan, HOyTOyK, |
CTOJl TIPENnojaBaTelIbCKuM, & — mapr
JIBYXMECTHBIX CO CKameiikou, 16 —
MOCaZ0YHBIX MECT, KOMIUIEKT IUIaKaTOB
HETPaBWJIBHBIX  TJIarojioB, HATJISAHBIC
0CcOOMS — TTAKATHL.

Ayn. 512 nns npoBelneHUs 3aHATUN
JICKIITUOHHOTO THUIA, 3aHATUN
CEMUHApCKOr0 THWIA, T[PYNNOBBIX H
WMHIUBUAYaJIbHBIX KOHCYJIbTaIHH,
TEKYILEr0 KOHTPOJS M MPOMEXKYTOUHOU
aTTeCTallUu.

Jlocka MenoBasi, JIOCKa MapKepHas,
mpoektop (Acer), HOyTOyK, skpaH, | —
CTOJI TIpenoJaBaTeNbckui, 15 — maprt
JIBYXMECTHBIX CO CKamenkou, 30 —
MOCAJ0YHBIX MECT, KOMILIEKT IIJIaKaTOB
HETIPAaBWIBHBIX  TJIaroJIOB, HATJSTHBIC
IMOCOOUS — IIJIaKaThI.

Ayn. 518 pansg mpoBeneHWs 3aHITUH

JIEKIIUOHHOTO THUIIA, 3aHATUN
CEMUHAPCKOT0 TWIA, TPYNHOBBIX U
UHIUBUAYaJIbHBIX KOHCYJIbTAIIHH,

TEKYILET0 KOHTPOJS M MPOMEXKYTOUHOU
aTTeCTalllu.

Jlocka MemnoBasi, JOCKa MapKepHas,
npoektop (Benq), nHoyrOyk, skpan, 1 —
CTON mpenojaaBarenbckuid, 10 — mapr
JBYXMECTHBIX CO CKameiikou, 20 —
MOCAIOYHBIX MECT, KOMIUIEKT ILIAaKaTOB
HENPAaBUIbHBIX TJIaroJIOB, HArJsAHbIC
noCcoOus — MIaKaThl.

Aya. 520 nns mpoBelneHUsA 3aHATUM

JIEKIIHOHHOTO THIIA, 3aHATHH
CEMHHAPCKOTO THWIA, TPYMNIOBBIX H
WHIUBUIYaIbHBIX KOHCYJIbTAIIHH,

TCKYHUICTI'O KOHTPOJISI U HpOMeXCYTOQHOIZ
aTTeCTaluu.

Jlocka MenoBasi, JOCKa MapKepHas,
npoektop (Sanyo), HoyTOyk, 2 — croja
MPETI0/1aBaTENbCKUX, 10 — napr
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IBYXMECTHBIX €O  CTyloMm, 13 —
IIOCAIOYHBIX MECT, KOMIUIEKT ILIAKaTOB
HEMNPABUIBHBIX TJIAr0JIOB, HATJISAHBIC
IOCOOUS — IJIAKAThI.

Ayn. 508 «Cekuust pPyCCKOro si3bIKa.
Pycckuii kKak HTHOCTpaHHBI».

Jlocka MernoBasi, JIOCKa MapKepHas,
npoekTop (Sanyo), woytOyk, 1 — cTox
MpenoaBaTeIbCKUH, 8 - napT
JIBYXMECTHBIX, 16 — MOCagoYHBIX MECT,
KOMILJICKT ~ TUIAKaTOB  HEMPaBHIBLHBIX
rjIarojioB, HarisggHble  IOCOOMS  —
IJIAKATHI.

Ayn. 507a nna npoBeneHUs 3aHITUH
JISKIIMOHHOTO THUIIA, 3aHSATUN
CEMHUHAPCKOTO  THUIA, TPYNIOBBIX U
WHIBHUTyJTbHBIX KOHCYJIbTAIIHH,
TEKYIIETO KOHTPOJISI M MPOMEKYTOUHOU
aTTeCTallHNH.

Jlocka MenoBasi, TPOEKTOp, IKpaH,
HOYTOYK, | — cTOJ mpernoaaBaTenbCKuid, 9
— MMapT JIByXMECTHBIX CO CKaMeWKoH, 18 —
MOCA/I0YHBIX MECT, KOMIUIEKT IUIaKaToB
HENpPaBWIbHBIX TIJIaroJIOB, HAarJsaHbIe
noCOOMS — MIaKaThl.

8. O6pa3oBartebHble U HHGOPMAIMOHHBIE TEXHOJIOTHHI

Jucuunnmaa  «MHOCTpaHHBIM  A3BIK»  IPEAIOIAracT  MCIIOJIb30BAaHUE
CIeAYIIINX  00pa3oBaTeNbHBIX  TEXHOJOTHH:  MPaKkTHUUYECKUE  3aHATHUS,
caMoCTosiTeIbHas padoTa CTyIeHTA.

IIpakTHyeckue 3aHATHS NO AUCHUIUIMHE TPOBOASATCS B COOTBETCTBUU C
y4e0HO-TEeMAaTHYEeCKIUM IUIAHOM IO OTAEIbHBIM TpymnmaMm. llemb mpakTuyeckux
3aHSATUN — 3aKpEIUICHUE TEOPETUUECKUX 3HAHUN, OJIYYEHHBIX 00YyYalomNMUCS Ha
JEKUUAX U B PE3YJIbTATE CAMOCTOSITEIBHOTO U3YYEHHS COOTBETCTBYIOIIUX PA3/I€JIOB
PEKOMEHAYEMOM JIUTEPaTyphl, a TAKXKE MPUOOPETEHUE HAYAIBbHBIX MPAKTUYECKHUX
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HABBIKOB MEXJIMYHOCTHOM KOMMYHUKanuu. CeMuHap npeaHa3HayeH s Oosee
rJIyOOKO OCBOEHHS M aHAJIM3a TEM, M3y4aeMbIX B paMKaxX JaHHOU TUCLUUILIIMHBI.

CamocrosiTeqibHas padora cTyneHTa (00ydaronierocs) sBJISIETCS OCHOBHOM
yacTblo yueOHOI pa®oThl. Ee 0CHOBHOM Lienbio siBisieTcsl (OpMHUPOBAHUE HaBbIKA
CaMOCTOSITEJILHOTO TPUOOPETEHHs] 3HAHUU MO HEKOTOPHIM HE 0CO00 CIIOKHBIM
BOIIPOCAM TEOPETHUECKOr0 Kypca, 3aKpeIuieHue U yriayOieHue MOJy4eHHbIX
3HaHMM, caMocTosITeNbHAas padoTa CcO CHOpPaBOYHUKAMH, MEPUOAUYECKUMU
U3JIaHUAMHM U Hay4YHO-TIOMYJISIPHOM JINTEPATypoil, B TOM YHUCJE€ HAaXOJAUIUMUCS B
rJI00AJIbHBIX KOMITBIOTEPHBIX ceTsiX. CamocrosiTenbHas paboTa MoApa3syMeBaeT
BBINOJTHEHUE YUE€OHBIX 3a/IaHUM.

Bce 3anmaHus, BBIHOCHMBIE HAa CaMOCTOSATENIbHYIO DPAa0OTy, BBIIOJHSAIOTCS
CTYJ€HTOM JIMOO B KOHCIIEKTE, TUOO Ha OTAENbHbIX JucTtax ¢opmara A4 (1o
yKazaHuio npenojaBaress). KoHTposib BBIMOIHEHUS 3aJlaHUl, BBIHOCHUMBIX Ha
CaMOCTOSITETIbHYIO palO0Ty, OCYIIECTBISIET MpernojaBaTesib B paMKax Y4eOHBIX
4acoB, OTBEJCHHBIX YUYEOHBIM IJIAHOM Ha MPAKTUUYECKOE 3aHSTHE.

9. ®@oHA OUWEHOYHBIX CPEACTB /JIf TNPOBeJeHHUs] TEKYIIEro KOHTPOJs
yCIIeBAeMOCTH M TMPOMEXKYTOYHOH AaTTrecTallMd MO0 MWTOraM OCBOEHUS
AMCUMIIVIMHBI (MOIYJIS1)

@oH/ OLIEHOYHBIX CPEICTB TUCUMUILUINHBI «THOCTpaHHBIN A3BIK» MPEACTABIISAECT
co00l KOMIUIEKC METOJUYECKUX M KOHTPOJIbHBIX HM3MEPHUTEIbHBIX MaTEpHUaJIOB,
NpeHa3HAYCHHBIX ISl OTPE/ICJICHUS] Ka4eCTBa Pe3ybTaTOB OOyUYEHUS M YPOBHS
c(hOpPMHUPOBAHHOCTH KOMIETEHIIMH, OOy4YalOIMUXCSd B XOJE OCBOCHHUS JIaHHOMN
TUCIUIUIMHBL. B CBOIO odYepenp, 3aladyaMyd MCIONIB30BaHUA (POHNIA OLEHOYHBIX
CPEACTB SIBIIAIOTCS OCYILIECTBICHUE KAK TEKYIIEr0 KOHTPOJS YCHEBAEMOCTH
CTYJICHTOB, TaK U IPOMEKYTOYHOI aTTecTaiuu B (popme sK3aMeHa.

@OHJ OLUEHOYHBIX CPEICTB AUCHUILUIMHBI «MHOCTpAaHHBIN S3bIK» BKIIIOYACT:
YCTHBIE OIPOCHI U TECTBI, TUCKYCCHUH.

YcTHBI ONPoC NPOBOJIUTCS HAa KaXKJIOM ceMHHape B TeueHue 5-10 MUHYT ¢
LIEJIBI0 KOHTPOJISI YCBOCHUSL TEOPETUYECKOTO MaTEpUAJIa, U3JI0KEHHOTO HA JIEKIUU.
[lepeyenb BOMPOCOB OMpeaEsieTcsl BONPOCAMHU, U3YYCHHBIMU HA JIEKIUU (ITyHKT
5.1)).

Teer — cucrema  CTaHOAPTU3UPOBAHHBIX  3aJaHUM, MO3BOJIAIOLIAS
ABTOMATU3UPOBATh MPOLEAYPY H3MEPEHUsS YPOBHS 3HAHUW W YMEHUU
obOyuarorerocs (MyHKT 5.1.).

Juckyccust — LEJICHANPABICHHBIM U YHOPSIAOYEHHBIH OOMEH WAesIMU,
CY)XJICHUSIMU, MHEHHMSIMU B Trpynne paau (QOPMHPOBAHHMS MHEHUS KaXKbIM
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YYaCTHUKOM WJIM TOMCKAa UCTUHBI. [IpoBOAUTCS B mpoliecce MpoOJeMHON JIEKIUU
(myHkT 5.1.).

IIpoMexyTouHAasi aTTeCcTAIMA TIPOBOJUTCS B BUJIE 3aU€Ta C OLICHKOMN B KOHIIE
2, 3 CEMECTpOB.

3a4er C OIEHKO MO3BOJISIET OLEHUTh YPOBEHb OCBOCHUSI KOMIIETEHIINH 32 BECh
nepuoa OOy4eHHs IUCHMIUIMHBL. 3a4eT C OIEHKOW mpeamnojiaraeT OTBETHl Ha
TEOPETUYECKUE BOMPOCHI U PEIICHUE 3a/1au.

K momeHnTy cnaum 3auera ¢ OIEHKOM JOJKHBI OBITh OJIAr0MOJIYYHO MPOUICHbI
npeabiayime GopMbl KOHTPOJIS.

Mertonuka ¢opMupoBaHusi pe3yJIbTUPYIONIEH OIEHKU B 00s3aTeIbHOM
MOPSIIKE YYUTHIBAET TOCEIIAEMOCTb, AaKTUBHOCTh CTYJCHTOB Ha 3aHATHUSAX,
PaBUIILHOCTH OTBETOB BO BPEMS YCTHBIX OIPOCOB, BHIMOJHEHUSI CAMOCTOSATEIIbHBIX
3aJlaHU M.

9.1. banJbHO-peTHHIOBAs OLEHKA TEKYIIero KOHTPOJS yCleBaeMOCTH U
3HAHUM CTYJACHTOB

2 cemecTp
Tema /Buj yueOHBIX 3aHATHIA KonunuectBo Cpok
(OLICHOYHBIX 3aJJaHUH), OaIoB KOHTPOJIA
MO3BOJISIFOIIUX CTYJICHTY MUHHUMAaJ| MakcuM | (mopsiakoBeiil | [lpumeu
NPOJIEMOHCTPUPOBATD IOCTUTHYTHIA | BHOE | aJlbHOE | HOMEp HEeAeNu | aHue
ypOBEHb CHOPMUPOBAHHOCTH 3Ha4YCHHU| 3HAYCH C Hayaa
KOMITETEHLIUN e ue ceMecTpa)
[Mpaktuyeckoe 3anstue Ne 1. At the 5 3 1
airport.
[Ipaktrueckoe 3anstue Ne 2. Trav- 5 5 1
elling by plane.
[MpakTraeckoe 3ansaTre Ne 3. Avia- 3
tion Business. World Air Compa- 2 2
nies.
[MpakTraeckoe 3anstue Ne 4. Busi- 5
ness Appointment. Making an Ap- 3 3
pointment.
[IpakTuueckoe 3ausatue Ne 5. Aero- 3
flot and other Air Companies of 2 4
Russia.
[MpakTraeckoe 3ansTue Ne 6. Busi- 3 5 5
ness Trip.
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Tema /Buj yueOHBIX 3aHATUN Konnuectso Cpok
(OLIEHOYHBIX 3aJJaHU), 0aioB KOHTPOJIS
MO3BOJISIIOIIMX CTYIEHTY MUHUMAaJ] MakcuM | (mopsiakoBeiid | Ilpumeu
MPOIEMOHCTPUPOBATh JOCTUTHYTHIM | BHOE | aJbHOE | HOMEp HEJEIH | aHue
ypOBEHb C(HOPMUPOBAHHOCTH 3HAYCHH| 3HAYCH C Hayana
KOMITETEHIIUM e ue cemMecTpa)
[Mpaktuyeckoe 3anstue Ne 7. Busi- ) 3 6
ness Talk. Telephone Conversation.
[Mpaktuyeckoe 3austue Ne 8. Dis- 3 5 7
cussing a Contract.
[Ipaktuueckoe 3anarue Ne 9. Tar- 5 3 3
get Audience.
IIpakTrueckoe 3anstue Ne 10. 5
General Requirements to Advertis- 3 9
ing.
[Ipaktuueckoe 3anstue Ne 11. Spe- 3 3 10
cial features of advertising.
[MpakTrueckoe 3austue Ne 12. The 3)
. .. 3 11
main rules of Advertising.
[MpakTrueckoe 3austue Ne 13. Ad- 5 3 12
vertising Agencies.
[Mpaktuyeckoe 3auste Ne 14. Ad- 5
vertising on different modes of 3 13
transport.
[Mpaktuyeckoe 3austue Ne 15. Ad- 5 3 14
vertising in the Internet.
[MpakTraeckoe 3austue Ne 16. Ad-
. . . 3 4 15
vertising and Public Relations.
[Ipaktrnueckoe 3anstue Ne 17. 5 3 16
Trade Fairs and Exhibitions.
Hpé.lKTI/I‘—IeCK-Oe 3anstue Ne 18. Ap- 3 4 17
plying for a job.
HUtorn 130 00s13aTEILHBIM BHIAM 45 70
3aHITHIA
3a0 15 30
Hroro mo gucturuimae (MOIYITO) 60 100

ITepeBon 6anioB OATUTBHO-PEUTUHIOBOM CUCTEMBI B OIICHKY 110 5-TH OaJITbHOM

«aKaIEMHUYECKOID) IITKAJIE
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Tema /Buj yueOHBIX 3aHATUN Konnuectso Cpok
(OLIEHOYHBIX 3aJJaHU), 0aioB KOHTPOJIS
MTO3BOJISIOIINX CTYICHTY MUHHAMAaJ] MakcuM | (TopsiakoBeiid | [Ipumeu
MPOIEMOHCTPUPOBATh JOCTUTHYTHIM | BHOE | aJbHOE | HOMEp HEJEIH | aHue
YPOBEHB CHOPMUPOBAHHOCTH 3HAYeHH| 3HAYCH C Hayamia
KOMITETEHIIUM e ue cemMecTpa)
OreHka (o 5-tu 6aIbHOU
Konuaecto 6amnos no bPC ( .
«aKaJIeMUYECKOI IITKaJIC)
90 u Gonee 5 - «OTIUYHO
75+89 4 - «XOpOIIO»
60+74 3 - «yJIOBIETBOPUTEIHHOY
MmeHee 60 2 - KHEYJOBJICTBOPUTEIIBHOY
3 cemecTp
. KonnuecTBo Cpok
Tema /Buj yueOHBIX 3aHATHIMA
. OaI0B KOHTPOJIS
(OLIEHOYHBIX 3aJJaHUN),
(mopsAKOB
MO3BOJISIFOIINUX CTYJICHTY MUHMMaJ MakeuMa | .- [Tpumeu
POJIEMOHCTPUPOBATH TOCTUTHYTHIN BHOC JBHOE Pl anme
HEJIENH C
OBEHb CHOPMUPOBAHHOCTH 3HAYEHHU| 3HAYEHU
P bopmip . Hayasa
KOMITETEHITH e e
ceMecTpa)
[Mpaktuyeckoe 3anstue Ne 1. Negoti- ) 3 1
ations.
[Ipaktuueckoe 3ansatue Ne 2. Written
Speech Patterns used in Business lan- 2 3 1
guage.
[MpakTraeckoe 3amsatue Ne 3. The
. 2 4 2
structure of Business Letter.
ITpaktrueckoe 3anstue Ne 4. Types 5 4 5
of PR Advertising.
[Ipaktuueckoe 3anstue Ne 5. Image-
- . 2 4 3
building Advertising.
[TpakTrdeckoe 3ansTue Ne 6. Finan-
. . 2 3 3
cial Advertising.
[MpakTraeckoe 3amstue Ne 7. Public
. . 2 3 4
Service Advertising.
[TpakTraeckoe 3anstue Ne 8. Advo- ) 3 4
cacy Advertising.
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. KomnuecTBo Cpok
Tema /Buj yueOHBIX 3aHATUNA
. Oa10B KOHTPOJIS
(OLIEHOYHBIX 3aJJaHU),
(mopsiIKOB
MO3BOJISIIOIIMX CTYIEHTY MHHMMa] MakcHMa | .~ [Tpumeu
POJAEMOHCTPUPOBATH TIOCTUTHYTHIN BHOC JBHOE - f aHue
YPOBEHb CCI)OpMI/IpOBVaHHOCTI/I SHaueHW| SHadeHd |
KOMIICTCHIIU e e
cemMecTpa)
[Ipaktuueckoe 3anarue Ne 9. An- ) 3 5
nouncement Advertising.
[Mpaktuyeckoe 3austue Ne 10. Direct
. 2 4 6
Mail.
[Ipaktuueckoe 3ansrue Ne 11. Out-
. 2 4 7
door Advertising.
[Ipaktuueckoe 3anstue Ne 12. TV ) 3 3
and Radio Advertising.
[Ipaktuueckoe 3anstue Ne 13. News- 5 3 9
paper and Magazine Advertising.
[MpakTrueckoe 3ausatue Ne 14. Media-
. 3 4 9
texts. Mediaproducts.
[Mpaktuyeckoe 3austue Ne 15. Basics
. 3 3 10
of Business Speech.
IT o 16.
paKTI/I‘{e(EK-OG 3aHsATHE N 3 3 10
Speech-writing.
[Ipaktrueckoe 3ansitue Ne 17. Pur-
poses, functions and specific features 2 3 11
of advertising and PR texts.
[TpakTraeckoe 3anstue Ne 18. Busi-
2 3 12
ness Correspondence.
[Tpaktuueckoe 3anstue Ne 19. Con-
versational formulas in Speech Eti- 2 3 12
quette.
[Tpaktrueckoe 3anstue Ne 20. News
2 4 13
release/Press release.
IT Ne 21. Slo-
PAKTUYECKOE 3aHSATHE 5 3 14
gan.
4 0
TOTU 130 00s13aTEIPHBIM BHJIAM 45 70
3aHITHHA
3a0 15 30
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. KomnuecTBo Cpok
Tema /Buj yueOHBIX 3aHATUNA
. Oa10B KOHTPOJIS
(OLIEHOYHBIX 3aJJaHU),
(mopsiIKOB
MO3BOJISIOLINX CTYJCHTY MUHUMAaJ| Makcuma | = [Tpumeu
. BIi HOME
IIPOJIEMOHCTPHUPOBATH JIOCTUTHYTHIN BHOC JTBHOE P anme
HEJIEIH C
ypOBeHb C(HOPMUPOBAHHOCTH 3HAYeHH| 3HAYCHU
’ Hayvasa
KOMITCTEHITHH e e
cemMecTpa)
Nroro no gucuumivunae (MOIYJIIIO) 60 100

[epeBon 6asI0B OATEHO-PEUTUHTOBOM CUCTEMBI B OLICHKY 110 S-TH OaJTHHOM
«aKaJIEMUUECKOW) TIIKAJIE

KomnuecTtso 6am1oB o bPC Ouena (1o S_Tlf OanbROi
«aKaJICMHYCCKOM TITKAJIC)

90 u Gonee 5 - «OTIUYHO

75+89 4 - «XOpOIIO»

60+74 3 - «yJIOBJIETBOPUTEIHHOY

MeHee 60 2 - KHEYJOBJICTBOPUTEIIHBHOY

9.2. MeToanyecKkue peKOMEHIANNH 10 NMPOBEAEeHNI0 MPOLeAyPbl OLIEHUBAHUS
3HAHMH, YMEHHU I M HABBIKOB U (MJIM) ONBITA 1eATeIbHOCTH, XaPAKTePU3YOIIUX
Tanbl GOPpMUPOBAHUSA KOMIIECTCHIIU I

B npouecce npenogaBanus qucuUIuIMHbl « MTHOCTpaHHBIN SA3BIK» IS TEKYILEH
aTTECTAIlMH O0YYAIOITUXCS UCIIOIB3YIOTCS ClIeayrolue (GOpMBI:

- 3aciylIMBaHUE M OIICHKa JIOKJIaJ0B IO BONpOCaM TEM MPAKTUUECKUX
3aHITHH;

- POBEJICHUE YCTHHIX ONMPOCOB (MyHKT 5.1.);

- TeCTUpOBaHUE (MYHKT 5.1.).

ITo uToram ocBoeHMs NUCIUIUIMHBI IPOBOJUTCS ITPOMEKYTOUHAS aTTeCTAIUA
obOyJaromuxcs B popme 3adeTa ¢ OICHKOM.

OCHOBHBIMH JOKYMEHTAMH, PETJIAMEHTUPYIOIIUMHU TOPSAIOK OpraHU3alluu U
MPOBEICHUS TEKYIIETO KOHTPOJS YCIIEBAEMOCTH M IMPOMEKYTOYHOW aTTeCTaluu
ctyaeHToB, oOyvaromuxcsa B I'YI'A, sapmsatorcs: YcraB CIIOIYI'A, ydeOnas
MporpaMmMa II0 COOTBETCTBYIOIIEMY HaMpaBICHUIO TOATOTOBKM OakajaaBpoOB,
[Tonoxenue o OANIBHO-PEUTUHIOBOM CHUCTEME OICHKHM 3HAHMN W 00ecledeHus
KadecTBa yuyeOHoro npouecca B ' YT'A.

Ha mepBom 3aHsTHM TpenojaBaTellb JOBOJMUT 10 CBEICHHUS O0YUYarOITUXCS
rpauK TEKYIIEro KOHTPOJS OCBOCHUS NMCIUIUIMHBI M KPUTEPUU OICHKH 3HAHMM

32




P TEKYIIEM KOHTPOJIE YCIIEBAEMOCTH, a TAKXKE CPOKHU U YCIOBUS IPOMEKYTOUHOM
UTOrOBOM aTTECTALIUU.

Peanuzannio HENpepbIBHOTO KOHTPOJS 3HAHUM  COTJIACHO  Ipaduky,
MpernojaBareib OCYLIECTBISIET 3a CUET YacoB, IPEIYCMOTPEHHBIX HOPMaMH
BPEMEHU Ha MPAKTUYECKOE 3aHATUE U IPOBEICHUE KOHCYIIbTALIHM.

[loka3zaTensamu, XapakTepU3yIOUIMMHU TEKYIIYIO YYEOHYIO padOTy CTYJEHTOB,
SABJISFOTCSL:

- aKTUBHOCTb MOCEUIECHUS 3aHATHI U pabOThI HA 3aHATUSX;

- OLIEHKA OTBETOB Ha YCTHBIN onpoc (MyHKT 5.1.);

- TecTUpoBaHue (MyHKT 5.1.).

Cpoku TpOMEXKYTOYHOM aTTecTallud Ompenensercs rpapukoM ydyeOHOro
npouecca. Ilo guciunnnne «MHOCTpaHHBIA S3bIK» TPELYCMOTPEHBI 3a4eT C
olieHKoM. JIyst momycka K HeMy HEOOXOJUMO MPEJOCTABUThH BCE TECTOBBIE pabOThHI
(myHKT 5.1.), BBINIOJIHSIEMBIE B TEYEHHE CEMECTPOB.

3auer ¢ OLIEHKOW MpOBOJATCA B (popmMe yCTHOro OTBeTa Ha 3 Bompoca u3
npuBegeHHoro Huxke (9.6.) cnmcka.

9.3. TemMbl KypcOBBIX PadoT (POEKTOB) MO JUCHUILINHE (MOTYJIIO)
Hanucanue kypcoBbiX paOoT (MMPOEKTOB) yUeOHBIM IJIAHOM HE TPETyCMOTPEHO.

9.4. KoHTpO/bHbIE BONPOCHI ISl TPOBeJeHHs] BXOAHOI0 KOHTPOJS
OCTATOYHBIX 3HAHUI M0 00eCTeYBAKO UM IUCIHUTIHHAM (MOIYJISIM)

Hucrumumaa OasupyeTcss Ha cpenHeM oOmeM oOpa3oBaHuu. BxomHoi
KOHTPOJIb HE TPETyCMOTPEH.

9.5 Onucanue noka3aresieid 1 KpuTepreB OLEHUBAHUS KOMIIETCHUMA HA
Pa3JIM4YHBIX 3TaNaX UX (POPMUPOBAHUSA, ONIMCAHUE IIKAJ OLCHUBAHMS

Komnierenunn Kpurepun [Tokazarenu
VK-4 — Coocoben | 3HATh: 0a30By10 | 3HaeT:

OCYIIECTBIISITh 001IeyOTPeOUTENEHY IO opdorpaduueckyto,
KOMMYHUKAITHIO B | JICKCUKY ¥ CICIHAIBHYIO | JEKCUYECKYIO u

YCTHON U MUCbMEHHOM | TEPMHUHOJIOTHIO Ha PYCCKOM | TpPaMMaTUYECKYIO
dbopmax HE | U MHOCTPAHHOM (BbIX) SI3bIKE | HOPMY  COBPEMEHHOIO

roCy/1apCTBEHHOM (ax), 0a30BbIE | PYCCKOTO 151
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Komnerenuun Kpurepun ITokazarenu
SI3BIKE Poccuiickoit | rpaMMmaTuyeckue WHOCTPAHHOIO SI3BIKOB,
denepauuu U | CTPYKTYpbl PYCCKOIO M | CHCTEMY CTWJIEH s3bIKa,
WHOCTPAHHOM (bIX) | WMHOCTPAHHOTO (BIX) S3BIKOB, | OCHOBBI JEJIOBOM peun U
A3bIKE (aX). a TaKXKe OCHOBHBIE | TIpaBWiIa  O(OpMIECHUS

CUHTaKCUYECKHE JIOKYMEHTALIIH.
KOHCTPYKIIMHM, 3HAaKOM C

OCHOBHBIMU nprueMamu

nepeBojia JUTEPATYPhl IO

CHEeUalbHOCTH, C

OCHOBaMH JIEJIOBOM PEUYH H

npaBwiamMu  oopmIIeHUs

JIOKYMEHTAIIUH. YwMmeer: BBISIBJISITH
YMeTrh: BOCHPUHUMATH U | HEOOXOIUMYIO
aJIeKBaTHO pearupoBaTh Ha | MHGOPMAIIHIO,

YCTHbIE W  TNHCBMEHHOE | MPUMEHSET 3HAHUS U
KOMMYHUKaIIHOHHOE HOPMBI PYCCKOTO SI3bIKa
MEXJIMYHOCTHOE U | Ipu BBITIIOJIHEHUH
MEXKYJIbTYPHOE YCTHOIO TIepeBoja ¢
B3aMMO/JICHCTBHE Ha | WHOCTPAHHBIX SI3BIKOB.

PYCCKOM W HMHOCTPAaHHOM
(bIX) sI3bIKE (aX), BBISIBJISATH
HEOOXOUMYIO
uHopManuo, MPUMEHSITH
3HAHHUS U HOPMBI PYCCKOTO
SI3bIKA

IIp¥  BBIIIOJIHCHUU

YCTHOTO IepeBoJia C
WHOCTPAHHBIX SI3bIKOB.
Bnanern:

pEYEeBOM JEATEIBHOCTH Ha

BCCEMH BHAaAMH

PYCCKOM H HMHOCTPAHHBIX

SI3BIKAX, OCHOBHBIMU
HaBbIKAMU oopMIeHUs
JIOKyMEHTOB, BJIQ/ICTh

OCHOBaMH MyOJIWYHOW peun
— COOOIIEeHUs, JOKIAabl, a

TaKXe OCHOBHBIMH
HaBBIKAMU IMCHMa,
HEOOXOIUMBIMHA TS

Bnageer: BceMu BUgamMu
pEUEBOM  NIESATECIIBHOCTH
Ha PYCCKOM 151
WHOCTPAHHOM  SI3BIKaX,
HaBbIKaMU O(OpMIICHUS
JIEII0BO
JIOKYMEHTAIIH,
bopmynamu
ATUKETA.

pedeBoro
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Komnerenuun Kpurepun ITokazarenu
NOJATOTOBKM  MYyOJIMKALUM,
TE3UCOB U BEJICHUS
NEPENHUCKU.
OIIK-1 — Cnocoben | 3HaTh: THIIOJOTHIO, IICIH, | 3HAET: OCHOBEI
CO311aBaTh byHKIMH, cnenuuKy | JUTEPaTypHOro
BOCTpeOOBaHHbIE peknaMHbIX U PR-TEKCTOB, | peaaKkTUpOBaHUS U
O61ecTBoM U | OCHOBBI JUTEPATYPHOTO | CHeuu(UKy peKIaMHBIX
UHAYCTpHUEH peAaKTUPOBAHMS. u PR-TekcToB.

MEIUATEKCThl U (MJIH)

MEIUANpPOAYKThI, U
(nn)
KOMMYHHKAITUOHHBIE
IPOJTYKTHI B
COOTBETCTBHH c

HOpPMaMHU pYCCKOrO U
UHOCTPAHHOTO
A3BIKOB,
OCOOEHHOCTSIMH HHBIX
3HAKOBBIX CUCTEM.

YMeTh: MPUMEHSATh HABBIKA
CO371aHUsl TEKCTOB PEKJIAMBI
u CBA3EH C
OOIIECTBEHHOCTHIO,
CO3/1aBaTh
UH(GOPMAITMOHHBIMU TTOBO/I,

CTPYKTYPHPOBAThH u
ONTHUMH3UPOBATH
uHdOpMaInio B

3aBUCHUMOCTH oT OCJIn
HalmCaHus TCKCTa M THIIA

1IEJIEBON ayAUTOPUH.

Bmagers: crwisiMa  peun
(mucpMeHHOM)  crmocobamu
BBIPAXKCHUS
SMOIIMOHAILHOTO

OTHOWICHUSA B NHCHLMEHHOM
pcuu, HaBbIKaMH

KOIIMPANTHUHTA.

YwMmeer: hopMynrpoBaTh
YHUKaJIbHOE  TOProBOE
npeiokeHue, padboTarsb
C LICJIEBOM ayJaUTOpUEH,
ONITUMU3HUPOBATH
uH(pOpMaIIIIO B
3aBHUCHMOCTH OT LEJHU
HaIMCAaHUS TEKCTa.

Bnaneer: CTUJISIMU
MACbMEHHOM peun,
HaBbIKAaMU

KOTIMPaNTHUHTA B

pexname u PR.

XapakTepUCTUKU IIKAJIbI OLICHUBAHUS PUBEICHBI HUXKE.

MakcuMalibHOE KOJIMYECTBO OaJUIOB 3a 3a4eT ¢ oueHKou — 30. MuHuMaibHOE

(3a4eTHOE) KOMUECTBO OATOB («3a4eT caany») — 15 6amos.

[Tpu HaGope Menee 15 GamioB — 3a4eT C OLEHKOW HE CAAH MO TMPUYUHE

HEJIOCTATOYHOI'0 YPOBHS 3HAHUMU.

3ayeTHas OIEHKAa BBICTABIISIETCS KaKk CyMMa HaOpaHHBIX OaJJIOB 3a OTBETHI Ha

BOTIPOCHI OuJIeTA.

OTBETHI HA BOMPOCHI OUJIETa OIICHUBAIOTCS CIICAYIOIIUM 00pa3oM:

1l 6ann: OTCYTCTBHUE MPOJAEMOHCTPUPOBAHHBIX 3HAHUN M KOMIIETCHIMH B

paMkax 00pa3oBaTEIbLHOIO CTaH1apTa (HET OTBETA HA BOIIPOC) UJIU OTKA3 OT OTBETA;
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2 o6anna: HET YAOBJIETBOPUTEIBHOTO OTBETAa HA BOIPOC, JIEMOHCTpAIIMS
dbparMeHTHBIX 3HAaHMH B paMKax o00pa30BaTENbHOrO CTaHJApTa, HE3HAHUE
JEKIIMOHHOTO MaTepuaa;

3 6anna: HET YJIOBJIETBOPUTEIHLHOIO OTBETA HA BOMPOC, MHOT'O HABOASIIUX
BOIIPOCOB, OTCYTCTBHE OTBETOB IO OCHOBHBIM TOJIOKEHUSIM BOIPOCA, HE3HAHUE
JIEKIIMOHHOTO MaTepuaa;

4 6anna: OTBET YAOBIECTBOPUTEIIbHBIN, OIICHUBACTCS KaK MUHUMAILHO
HEO0OXOUMbIE 3HaHUN MO0 BOMPOCY, MPU I3TOM CTYACHTOM MPOJEMOHCTPUPOBAHO
X0TsI ObI MUHUMAJIBHOE 3HAaHUE BCEX Pa3/IeJIOB BOIMpPOCa B Mpejeiax JICKIIMOHHOTO
marepuaina. [Ipu 3ToM CTyJIEHTOM JE€MOHCTPUPYETCS HOCTATOYHBIM 00BhEM 3HAHUIN
B paMKax 00pa30BaTeIbHOIO CTaHAapPTa;

5 6annos: OTBET YIOBIETBOPUTEIbHBIN, OCTATOYHBIC 3HAHUS B OOBEME
y4eOHOW TpOrpaMMbl, OPUCHTHPOBAHHBIE HAa BOCIPOU3BEJCHUE, HUCIOJIb30BAHUE
HAyYHOU (TEXHHYECKOW) TEPMHUHOJIOTHUU, CTHIMCTHYECKH TPaAaMOTHOE, JIOTHYECKH
PaBUIIbHOE W3JIOKEHHUE OTBETA Ha BOIIPOCHI, YMEHUE JIeJIaTh BHIBO/IBI;

6 6annos: OTBET YAOBJICTBOPUTEIBHBIN, CTYJEHT JOCTATOYHO OPUECHTUPYETCS
B OCHOBHBIX aCIIEKTax BOIPOCa, JEMOHCTPUPYET MOJIHBIE U CUCTEMATU3UPOBAHHBIE
3HaHUS B 00BbeMe YICOHOM MpOrpaMMBblI;

7 6anno6: 0TBET XOPOIINH (JIOCTaTOYHOE 3HAHWE MaTepualia), HO TpeOOBaIUCH
HABOJIAIINE BOMPOCHI, CTYACHT JEMOHCTPUPYET CUCTEeMAaTU3UPOBAHHBIC, TITyOOKHE
Y TIOJIHBIC 3HAHUS 110 BCEM paszjiesaM yaeOHOU MpoTrpamMMBl;

8 6annos: OTBET XOPOIIWH, OTBETOM JIOCTATOYHO OXBAaYEHBI BCE Pa3Jeibl
BOIIPOCA, CIMHUYHBIC HABOISIIIME BOTIPOCH; CTYACHT JEMOHCTPHUPYET CIIOCOOHOCTH
CaMOCTOSITEILHO PEIIaTh CJIOXKHBIE TPOOJIEMBI B paMKax Y4eOHOM IPOrpaMMBl;

9 6annos: CUCTEeMAaTH3WPOBAHHBIC, TIIYOOKHE M TIOJHBIC 3HAHHUS IO BCEM
pasmenaM  y4eOHOW TpPOTpaMMbl, CTYACHT JIEMOHCTPUPYET CIOCOOHOCTH
CaMOCTOSITEJIbHO M TBOPYECKH pEIIaTh CJIOXKHBIE MPOOJIEMbl B HECTaHAAPTHOM
CUTYyaIluu B paMKax y4eOHOH IPOrpaMMBl;

10 6annos: OTBEeT Ha BONPOC TIOJHBIA, HE OBUIO HEOOXOJMMOCTH B
JIOTIOJTHUTEIbHBIX (HaBOAIIIMX BOIIpOCax), CTYACHT JIEMOHCTPUPYET
CHUCTEMATH3UPOBAaHHbBIC, TTyOOKHE M TOJIHBIC 3HAHHS IO BCEM paszjieiiaM y4eOHOM
MPOTrPaMMBbl, a TAK)KE 10 OCHOBHBIM BOIPOCAM, BBIXOASIINM 32 €€ TIPeIebl.

9.6. TumoBble KOHTPOJIbHBbIC 3aJaHUA ISl MPOBEJCHHUS TeKYIIero

KOHTPOJII M TNPOMEKYTOYHOIl aTTecTAIIMH MO0 UTOraM OO0y4YeHHUsi MO
aucuuimHe (Moay.ar). (Y cTHBIN onpoc, TecT).
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IlpumepHbIii NepeYeHb KOHTPOJbHBIX BONPOCOB 3aJaHUM Jisl NMPOBeIeHUS
TEKYLIEro KOHTPOJISI YCIEeBAEMOCTH IO TeMaM MPAKTHYEeCKUX 3aHATHH
(3aganus 1 ycTtHoro onpoca (Y) u tecra).

2 cemecTp.

Tema 1.

[IpounTaiiTe TEKCT, cOOMIOAAsl 3aKOHBl APTUKYJALMH, WHTOHAIMM WM pUTMa
HEUTPAJIBHOMN peUM:

Public Relations Specialists.

Although there are no defined standards for entry into a public relations ca-
reer, a college degree combined with public relations experience, usually gained
through an internship, is considered excellent preparation for public relations work.
The ability to write and speak well is essential. Many entry-level public relations,
journalism, advertising, or communications. Some firms seek college graduates who
have worked in electronic or print journalism. Other employers seek applicants with
demonstrated communications skills and training or experience in a field related to
the firm’s business-science, engineering, sales, or finance, for example.

Creativity, initiative, good judgement, and the ability to express thoughts
clearly and simply are essential. Decision making, problem solving, and research
skills are also important.

People who choose public relations as a career need an outgoing personality,
self-confidence, an understanding of human psychology, and an enthusiasm for mo-
tivating people. They should be competitive, yet flexible, and able to function as part
of a team.

Tema 2.

[Ipounraiite TeKcT, cOOMIOAAsi 3aKOHBI APTUKYJAIMH, WHTOHAMK W pPUTMa
HEUTPAIbHOMN PEYM:

Public Relations Writer.

The ability to write well is a necessity for work in public relations. Writing is
an integral part of the public relations process of research, planning, communication,
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and evaluation. It is most visible at the third stage, when a program is being imple-
mented and various messages are being communicated to key audiences important
to the success of your program.

Effective writing is based on facts that are presented clearly, concisely, and
accurately. From this standpoint, both the public relations writer and the journalist
share a common ground. Indeed, there was a time when experience in newspaper
writing was practically a requirement for a job in public relations.

Although this is no longer true, emphasis remains on use of a journalistic style
in public relations writing. This is because much of what you write is directed to the
news media. A solid understanding of journalistic principles and concepts is needed,
but it is a mistake for public relations writers to consider themselves simply «jour-
nalists in residence».

A public relations writer differs from a journalist in at least three basic aspects:
objectives, audiences, and channels.

Tema 3.

CropocuTe CBOETO Jpyra, B KAKOM a’pOITOPTy OH ObUT U KaKHe CPECTBA a3poIopTa
(«airport facilities») o TaM BUIEN U [JI YETO OHU HCIIOIB3YOTCS.

Tema 4.

Make up plural form of the nouns:
Man, boy, table, woman, child, flower, aircraft, wolf, flat, sheep.

Translate into English:
1. T'me 61 BUepa ObuI?
2. Kem paGotaet TBO# Opat?
3. T'me ceituac tBOM Apyr? — OH He HOMa.
4. Otkyzaa Bbl pogom?
5. BprI celiyac mjoma?

Tema 5.

[Ipounrtaiite  mpemyioxeHUs, CcOONOJAss HMHTOHALMIO  PA3JIUYHBIX  THUIIOB
MPEIIOKEHNN :

1. We are not going to the cinema tonight.

2. What does he usually do on Sundays?

3. Were they in Moscow or in Kiev last summer?
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Cremnaiite npeaoKeHUsT OTPULIATEIbHBIMU:
1. Come to my place on Sunday evening.
2. Close the window and open the door.

Tema 6.

CormocTaBbTe quanor Ha Temy: «Business trip».

Tema 7.

CocraBbTe auanor Ha Temy «Telephone Conversation» c rmaronom «to have,
HCITIOJIb3Ysl OTPUIATEIBHYO, BOIPOCUTEIBHYIO U YTBEPAUTEIBHYIO (POPMBI.

Tema 8.

Translate into English.
1. 4 oOpryHO nenaro JoMalIHee 33JJaHUe BEYCPOM.
Mot 1pyr )KUBET Ha CeBEPE.
Mos cectpa yUUTCS B MEIUIITMHCKOM KOJUIEIXKE.
VY HUX 1Ba 3aHATUS HHOCTPAHHBIM A3bIKOM B HEJEIIIO.
OH Bcer/ia HaBelaeT Hac, Korjaa OpiBacT B MoCKBe.
Bbl yacTo xoqure B KHHO?
OHa HHUKOT1a HE OTa3/bIBacT.
A He yuy dhpaHIy3CKUM SI3BIK, S Y9y HEMEIKH.

©oOoNO R~ WDN

Ee My 4acTo €34T B KOMaHAUPOBKHU?
10. «Bsl1 uyBcTBYyeTe uTO-HHOYABL?» - «HeET, s HUUero He YyBCTBYIO.

Tema 9.
3amaiiTe BOIPOCHI K MOJJIEKAIIEMY.
Releases for Advertising and Promotion.

Using names and photos of people in advertising, product publicity, and pro-
motions requires special handling and extra legal attention. These situations are not
same as the «implied consent» that is given when someone poses for a news story in
the organization’s employee magazine or newsletter.

The courts have consistently ruled that a person’s right of privacy is violated
when photos or names of individuals are published without prior written consent for
commercial purposes or purposes of trade.
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This situation reinforces the point that everyone whose picture, quote, or name
Is being used in an advertisement or a sales brochure must give explicit written con-
sent. Courts have also ruled that product news releases are primarily for «purposes
of trade» and are covered under many of the same guidelines applied to advertising.

In addition to a signed consent form, individuals are usually offered a cash
payment. If the person is prominent, the fee may be large, perhaps thousands of dol-
lars.

Tema 10.

CocraBbTe auaior ¢ rjarojamu «to be» um «to have» B mpocToM HacTOSIIEM
Bpemenn Ha Temy «General Requirements of Advertising».

Tema 11.
Answer the questions:

How is advertising used in PR?

Is advertising free? Whey?

May an organization not use advertising?
How is budget spent in advertising?
What does advertising appeal to?

Ok wnNE

Tema 12.

Omnumrre cBoi o(HC C UCIIOJIB30BAHUEM CTPYKTYD «there is/arey.

Tema 13.
Give full answers to these questions:

1. What Advertising Agencies do you know in Russia? Abroad?
2. What is the main purpose of Advertising Agencies?

3. What is the usual staff in it?

4. What is their budget spent on?

Tema 14.

1. S mory urpats B (pyTOOII.
2. OH MOXET KaTaThCsl Ha KOHbKAX U JIBDKAX.
3. MpbI MOKeM HaWTH APYTOd OTEIb.
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ThI MOXKEb IIOUTU C HAMM.

OHa HE MOXKET MOHATH CMBICIIA.

MBI HE MOKEM HAWTH IyTH Ha3al.

MO>XHO 11 MHE BOCIIOJIb30BaThCS TBOUM TeNe(HOHOM?
Bo3moxHO, s1 IpoBeny cBOM KaHUKYJIbI B Erumre.

B Oubnuoteke He pa3penieHo rOBOPUTH IPOMKO.

© o No Os

10 MBI 105KHBI HOCUTh YHU(DOPMY.
11. Twl HE TOMKEH OTBJICKATh 3PUTENCH.

Tema 15.

1. What facilities are there in the office?

2. Is your office for from the centre of the city?

3. How do you get there?

4. How many people work in your office ?

5. Who is the chief Executive officer in your company?
6. What are you responsible for in your office?

Tema 16.

Translate into English:

1. 5 BcTpeTmina ero Buepa. Mul 6osiiich orno3aathk Ha noe3n. K cuacteio, Ha
yTJIy Hallle¥ yJIMIbI Mbl YBUJIEJIM TAaKCH U TIpUEXalid Ha BOK3aJl BOBPEMSI.

2. Jlerom 51 Bam He TiHcaja, Tak Kak IMoTepsijia Balll ajapec.

3. Ha nporuioii Heene s Hanucama e ABa micbMa, HO OTBETA HE MOJTyJHIa.

4. Korja BBl IEPEBEIIN 3TY TPYAHYIO CTaThIO?

5. Uto BBl JieN1alid BUEpa: NEPEBOAMIIM CTAThIO WJIM MHUCATU COYMHEHUE?

6. Korna most cectpa Obl1a 310pOBa, OHA BCET/1a cama Iajia miaThs ce0e U MHe.

/. B mpouuioM roay oHa CIInjia MHE OYEHb KPAaCUBOE IUIAThE.

8. IIpoluIbIiM J1€TOM MBI IOCETHIIM MHOTO MY3€€B.

9. Buepa s He Moriia TMpUATH JOMOM BOBpeMsi, MOATOMY' s TMooOenana B
CTOJIOBOM.

10. Koraa BbI osrydmiia 3To mucbMo? — Buepa yTpoM.

Tema 17.

[ToaroroBwTe ycTHBIA MOHOJIOT Ha Temy «Trade Fairs and Exhibitions».

Tema 18.
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Translate into English:

1. Buepa B 5 yacoB Beuepa s Urpajl B TEHHUC.

Yo THI nenan Buepa?

Korna s npuien qoMoi, Mol mana cMOTpeJT TEJIEBU30p.

B 10 Bpems1, korna oHa roTOBWIIA Y’KWH, OHA IOPE3aJia MaJlel.

o~ wnN

ToM CTpOUT IOM B JAHHOE BPEMS.
3 cemecTp.

Tema 1.
[IpeoGpa3yiiTe NpsMyro pedb B KOCBEHHYIO:

1. Oleg said, «<My room is on the second floor».

Tom said, «I have already had breakfast».

I said to them, «I can give you my uncle’s addressy.

«I have no time for lunch today», said the boy to his mother.
| asked Mike, «What will you do after dinner».

Ada said to me, «Where did you see such trees?».

She said to Boris, «When will you be back home?».

No o~ WN

Tema 2.
Translate into English:

1. Omna crosia 3alyMuuBO, TJIS/15 B OKHO.
Bce cMoTpenu Ha TaHIYIONTYIO I€BOYKY.
Boiing B koMHaTy, OHa BKJIIOYMIIA CBET.

oo

[lanbTO, KyIJIEHHOE B MPOILIOM TONy, CIHMIIKOM MAaJCHbKOE I MEHS
cenyac.

DTO UEPKOBb, NOCTPOEHHAsI MHOTO JIET Ha3a/l.

Ceronusi y Hac OBUIO JBa ypOKa.

OH ye BbIy4rJI 3TO NPABUIBHO.

© N O O

Thl unTan kakue-HuOyab pacckasbl Jxeka Jlonaona.

Tema 3.

Hanumure ACJI0BOC IMMCbMO O PE3CPBHUPOBAHNUN MCCT B CaMOJICTC.

Tema 4.
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Translate into English:

1. Mos cectpa cobupaeTcsi BCTPETUTDH HAllly MaMy Ha CTAHIIMH 3aBTpA.

2. OH 3aBTpa NpHUIET K HAM Ha 00es.

3. Ceiiyac 1 nocemaro Kypchbl ppaHIly3CKOT0 s13bIKa. ITO OYE€Hb UHTEPECHO.
4. Korga on BepHercs B Cankt-IlerepOypr, OH HO3BOHUT HaMm.

5. Yro THI Oyaeus Aenath, €CIM 3aBTpa NOUIET AOKIb?

Tema 5.

Explain the following phrase: Consumers don’t, just buy a product; they also buy
the company.

Tema 6.

O6p&3y1>iT€ CYHICCTBUTCIIBHBIC OT CIICAYIOIIUX TI'JIar0JIOB:

Collect Entertain

Imagine Separate

Develop Celebrate
Tema 7.

Explain the following: «Public service advertisements provide information, tips and
how - to suggestion».

Tema 8.
Translate into English:

1. 51 me 3Haro, 3aKka3aji i OH OUJIETHI HA CAMOJIET.

2. On copocui, moeaet Jiu COKOJIOB B aBI'yCT€ B KOMaHAUPOBKY.

3. S 3mHato, 4TO OH ciemnaj 3Ty paboTy BUepa.

4. Buepa mpuien J0MOH MO3THO, TIOTOMY YTO y Hac ObLI YPOK aHTJIMHCKOTO
S3bIKA.

5. CkaxuTe MHE, TOXKamyicTa, 4TO Hamucanda (upMa B CBOEM IMHCHME O
HaIIeM 3a1poce.

Tema 9.

ITocTaBbTe riIarojsl B HY>KHOM BpPCMCHHU.

1. She (to read) the whole evening yesterday.

2. When | (to go) to school the day before yesterday, | met Mike and Pete.
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3. They (to listen) to the news on the radio when the telephone (to ring).

4. She already (to do) her homework for two hours; but she (not yet to do) half
of it.

5. He (to run) now. He (to run) for ten minutes without any rest.

6. You (to go) to Great Britain last year? — No, | (to go) to France.

Tema 10.
Translate into English:

1. Omna He cMO)keT BOBpeMs 400paThCs 10 adpoIopra.

2. Twl cMOXeIllb OTIPABUTH €MY 3JIEKTPOHHYIO MOYTY CErOJIHSA BeuepoMm?

3. Buepa g He cMor noBUAaTh JUPEKTOPA, T.K. OH ObLT Ha KOH(GEPEHIUH, HO
CEroJiHs mociie padboThl s CMOTY 3TO ClIeaTh.

4. MHe npunuioch HamucaTh 3Ty CTaThIO K Cpe/ie.

5. Ha »Toli Henene HaM MPECTOUT BCTPETUTHCS C U3BECTHBIMU YUCHBIMU.

Tema 11.

CoctaBbTe MOHOJIOT Ha TeMy «Outdoor Advertising».

Tema 12.
[lepeBeauTe MpeIOKEHNUS

1. Br1 monoke Bareit cectpoel? — Her, st Ha 1Ba rojia crapiiie ee.
. DTOT pacckas eIle HHTEPECHEE TOr0, YTO Mbl UATAJIM BUYEpa.

. Hamr cag camMbIil MaJIeHBKUU U30 BCEX.

. OH TpaTuT MEHbBIIIC BPEMEHH Ha JIOMAIITHIOI paboTy, 4eM .

. OHa He cTapiiie CBOei TBOIOPOIHOMN CECTPHI.

. Hamr TeneBu3op B /iBa pa3a MEHbIIIE BaIIETo.

~N o OB W

. OTOT TEKCT B JBa pa3za TPYyAHEE, YeM TOT, KOTOPbI MbI TOJIBKO YTO
IIPOYMTAIH.

oo

. Ero TreneBusop He xyxke Hamero. Ho oH 3aHnMaeT B Ba pasza 60JbIlIe MecTa.
9. Dta KOMHaTa B JIBa pa3a MCHbIIIE BaIleH.

Tema 13.

HazoBute NpCUMyIICCTBA U HCAOCTATKH PCKIIAMBI B I'a3€Tax M XXKypHallaXx.

Tema 14.
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Translate into English:

1. Ecau Th1 Oyenib 3aHsT, s CAeal0 3TO OJIHH.

2. Ecnu TbI He Oyzelb padoTaTh CUCTEMATUYECKH, Thl POBAIMILB SK3aMEH.
3. Ecnu GBI 51 U1 0KOJIO Jieca, s Obl cOOMpas MHOTO TPpUOOB.

4. Eciiu Obl OHa 3HaJIa aHTJIMHUCKUI, OHA OBl MOMBITANIACh B YHUBEPCHUTET.

5. Korna y menst 6ynet BpeMs, st TO3BOHIO TeOe.

Tema 15.
IlepeBenure npeanoKeHus:

1. Her HeoOX0AMMOCTH TTIOBTOPATH OJTHO U TO Ke€. Sl MPOCTO HE MOTY C/eIaTh
TO, YTO BbI XOTHTE.

2. MHe npuxoAuTCs BbIE3KAaTh CAMBIM PAHHUM MOE3J0M, UHAYE 51 OIa3/bIBAI0
Ha MEPBBIA YPOK.

3. OHa noHsi1a, 4TO € MPUIAETCS NMePEroBOPUTH C HUM 00 3TOM JeJie.

4. Yto mHe HazeTh? — MO>KHO HaJgeTh HOBBIM KOCTIOM.

5. MoxHo ObUTO cAeNaTh U Jiydie. Bel HE cTapanuce.

Tema 16.

1. OH gomxeH ObUI MepeIaTh JEHbI'M CEKPETAPIO, HO S HE YBEPEH, YTO OH CMOT
3TO CHIEJAaTh.

2. B Takyro colHEUHYIO MOTOAY OH HE MOXKET 00XOAUTHCS O€3 TEMHBIX OYKOB.
Bpau cka3zan, oH HOKEH 3allMILNATh I71a3a OT IPKOro CBETA.

3. Bol MokeTe He ecTh CyT, HO BTOPOE BbI IOJDKHBI TOMPOOOBATH.

4. Bl ycrienu mpouuTaTh KHUATY? BBl HE cMoXkeTe 00Cy)AaTh 3Ty KHUTY, MOKa
HE MPOUTETE €€ 10 KOHIA.

5. MBI 1O0rOBOPUIIUCH, YTO TOT, KTO MPHUAET MEPBBIM, TOJKEH 3aHATh MECTA JIJIS
OCTaJIbHBIX.

Tema 17.
Translate into English:

1. Pexiama He fJo/bKHAa TOOYKAaTh TpakJaH K HACWIMIO, arpeccuw,
BO30YXKJaTh MTAHHUKY, a TAK)KE K OIMMACHBIM JICHCTBHUSIM.

2. Pexnama He gomkHa TOOYXmaTh K JICHCTBUSAM, HapYIIAFOIIUM
MPUPOJOOXPAHHOE 3aKOHOIATEIIHCTBO.

Tema 18.

Translate into English:
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1. D10 yuuTenb, KOTOPbIA MHE HPABUTCH.

2. DTO KHUTA, KOTOPYIO 5 XOUYy.

3. Tom Kynui1 )KakeT, KOTOpbIA MbI BUAEIIN BUEpa.

4. MoJiofioil 4enoBeK, ¢ KOTOpbIM sI paboTard, HUKOTJAa HE IpeKpaiiaet

TOBOPHUTb.

5. MyXunHa, KOTOPBIN )KUBET MO COCEACTBY, MPUIIIE]I HABECTUTh MEHS BUEpa.

Tema 19.

CocTtaBbTe AUAJIOT Ha TCMY: «Hpe):[nomeHI/Ie HOBOT'O TOBapa».

Tema 20.

[IepeBenure npeaoKeHU:

1.

N o UA W

A xouy, 4TOOBI THI TTOCTYIIIA]T MEHSI OY€Hb BHUMATEBHO.

OH noxenai, 4ToObl TOT I€HB JUIUIICS BEYHO.

Mpg1 6b1 X0TENH, 4TOOBI paboTa OblIa CAeIaHa KO BTOPHUKY.

51 mo6ro, Kora BeIIM KJIaayT 0OpaTHO Ha UX MECTa.

MBI ougaiu, 4To Halla KOIIKa BEPHETCS JOMOM.

[Tpodeccop mocuuran, uto Mos paboTa ObLIa BBITIOIHEHA XOPOIIIO.
Moutoznoii yenoBek cunutai cedsi 6J1aropoHbIM IO MPOUCXOXKICHHUIO.

Tema 21.

CocraBbTe MOHOJIOT Ha TeMy: «Slogan».

IIpyMepHbIe TeopeTHYECKHE BONPOCHI, BLIHOCHMbIE HA 3a4YeT C OIlEHKOH BO

2 cemecTpe.

Tema 1. At the airport.
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Here are some of the questions the immigration officer may ask you. Put the words
into correct order to make a question.

1.

© N OAEWDN

How Britain long stay you intend do to in?

The purpose what of your is visit?

Intend do you to work do any for which are paid you in the UK?
Your is to this visit first London?

You in which hotel staying are?

Are what from country you?

Your is occupation what?

You do friends have relatives any or in London?

Tema 2. Travelling by plane.

Make sure you know how to talk about all aspects of travelling.

1.
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Are you fond of travelling?

Where do you usually spend your holidays?

Where did you spend your last holiday?

Where would like to spend your next holiday?

What is your idea of an ideal holiday?

Some people prefer to travel on their own and hate travelling in a group. What
about you?

What do you see aviation in the future?

. How do you see aviation in the future?

What would the world be like if we couldn’t fly?

Tema 3. Aviation Business. World Air Companies.

Name the most famous world Air Companies and go into details about one of them.

Tema 4. Business Appointment. Making an Appointment.

JlaliTe pa3BepHyThIE OTBETHI HA CIEAYIOIIME BOIIPOCHI:

1.

ok wn

o

How do you make appointment with foreign representatives?

What do you usually do to get ready for talks?

What do you do when the seller’s goods don’t meet your requirements?

In what case do you take part deliveries?

What materials must you go through before you place an order with a foreign
firm?

What must you do to place an order with a firm?

On what terms do you usually buy goods from foreign firms?
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Tema 5. Aeroflot and other Air Companies of Russia.
Answer the following questions:

1. What is your favourite Russian Airline? Why?

Do you belong to a frequent flyer program?

Do you collect air miles on a program?

Do you choose an airline because of air miles?

Have you ever travelled in business class?

Has an airline ever upgraded you to a better seat?

Where do you prefer to sit?

Why is Aeroflot considered to be one of the best Russian Companies?

©NOUA®WN

Tema 6. Business Trip.
Make a story about your imaginary business trip:

How do you introduce/greet/say goodbye to friends/business people in your
country and in other countries? Do you...

... shake hands?
.. bow?

.. exchange business cards?
... hug them?

.. kiss them on the cheek/hand?
.. ask about business acquaintances families?
.. ask about their colleagues?
.. invite business contacts to your home?

Tema 7. Business Talk. Telephone Conversation.

CoctaBpTe auasior Ha TeMy «Business Talk» C wcmonp30BaHHEM pPa3rOBOPHBIX
dbopmyr o Teme.

Tema 8. Discussing a Contract.
CocTaBbTe CUTyaluy, YIOTPEOUB CISAYIONINE CIOBA M BBIPAKCHHUS:

1) an offer, to consider, to find, somewhat, to ask, to give a 5 per cent discount
off the price, to be not of the latest design, to reduce by...
2) to discuss, points, to clear up, to sign, to get ready, to invite, to accept.

Tema 9. Target Audience.

[TepeBeaute cieayronye NpeaI0KECHUS HA aHTJIMACKAN S3BIK:
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1.

Tak Kak Kaxzaas pedb HaLEJIEHA Ha KOHKPETHYIO ayAUTOPHUIO, Bbl JTOJKHBI
3HaTh KaKk MOXHO Oojbie o Bamied. Takue (hakTopbl Kak BO3pacT, PO
3aHATHM, TOJ, PEJIUruo3Has MPUHAJIEKHOCTh, OOpa3oBaHUE, MECTO
YKUTEIbCTBA, UHTEPECHI, 3HAHUS, TIOJUTUUYECKUE B3TIIAAbI, UX TOXOA, MOTYT
MOBJIUSITH HA TO, YTO OYAET JJII HUX UHTEPECHBIM.

JI71s1 ycniexa BBICTYIUJICHUS KpailHe Ba)KHO YUUTHIBATH CHIEU(DUKY ayUTOPUH,
HACTPOM W OXHUAAHWS CIylIaTelied, KOTOpPbIE MOKHO IOYYBCTBOBATH B
HEMOCPEICTBEHHOM KOHTAKTE C Ay IUTOPUEH.

Tema 10. General Requirements to Advertising.

IlepeBequre cneayronme NpeAIOKECHUS HA aHTJIMUCKAN S3BIK:

1.

Pexnama JOJI2KHa OBIThH paciio3HaBacMa oe3 CHEUMAJIbHBIX 3HAHUM U oe3
IMPUMCHCHUA TCXHUUCCKUX CPCACTB.

He AOITYCKACTCA PCKJIaMa TOBAPOB, 3aAllPCHICHHBIX K IIPOU3BOACTBY H
peam3anunn.

HUcnons3oBanue B PEKiIaMe 00BEKTOB I/IHTGJIJIGKTyaHBHOﬁ COOCTBEHHOCTH
AOITYCKACTCA B IMOPAOKE, IIPCAYCMOTPCHHOM 3aKOHOAATCIIBCTBOM.

Pexnama o camom peKiIaMOoAaTeCiiC, HC UMCIOIICM CIICHUAJIBHOT'O PAa3pCIICHUA
(HHH@HBI/II/I) Ha OCATCIIbHOCTD, HC JOITYCKACTCA.

Pexnama He JOJIDKHa H06y}KI[aTL rpaxaaH K HAaCUJINIO, aIr'pE€CCUH, B036y}KI[aTL
I[TAaHUKY, a TAKIKC H06y}KI[aTL K OIIaCHBIM IlGﬁCTBPISIM.

Tema 11. Special features of advertising.

HepeBeI[I/ITe TEKCT 00 OTJIMYUTEIBHBIX gcpTax pCKIIaMbl H BBICKAXKXHUTC CBOC JIMYHOC

MHCHUC:

The American National Advertisers and Publishers Information Bureau suggests
several characteristics that distinguish public relations advertising.

1.

It must educate or inform, the public regarding the companies, policies, func-
tions, facilities, objectives, ideals and standards.

It must create a climate of favourable opinion about the company by stressing
the competence of the company’s management, accumulated scientific
knowledge, manufacturing skills, technological progress and contribution to
social advancement and public welfare.

It must build up the investment qualities of the company’s securities or im-
prove the financial structure of the company.
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4. It must sell the company as a good place in which to work, often in a way
designed to appeal to graduates on people with certain skills.

Tema 12. The main rules of Advertising.
IlepeBenure HA aHTIIMHACKUAN SA3BIK.
OcCHOBHBIE TTpaBUiia PEKIIAMHOMN JEATEIbHOCTH:

a) peKi1aMa JOJKHA BBI3bIBATh UHTEPEC;

0) pekiama JODKHA ObITh MPaBAMBON: OOMaHyB OJHMH pa3, MOKHO HaBcerja

HOTEPSITh TOBEpPHE;

B) peKkjiama JI0JDKHA ObITh KOPPEKTHOM M0 OTHOIICHUIO K IPYTUM (upMam;

I') peKJiamMa JOHKHA OBITh TAKTUYHOM, HEHAB3UYHUBOM.
CrnenoBaTesbHO, peKIaMa — 3TO OIIAYEHHOE MPUCYTCTBUE B CPEACTBAX MACCOBOM
uHbopMalK cBeAeHU o Qupme, ToBape (yciiyre Wid Hjee), UMEIOIIee IeIb0
YBEIIMYUTH U3BECTHOCTH (PUPMBI 1 €€ 000POTHI.

Tema 13. Advertising Agencies.

Pacckaxkxure 00 OAHOM pEKJIaMHOM areHTCTBE, KOTOpOE€ TMOIMYJSIPHO B HaIIei
CTpaHe.

Tema 14. Advertising on different modes of transport.

JlaiiTe onpeneneHus CIeAYOINM BUaM TPAHCIIOPTHOM PEKJIaMBbI:
transit advertising
a wrapped taxi
an ad inside a bus
an ad on the rear of a bus
a bus shelter advertisement
an ad inside a train

Tema 15. Advertising in the Internet.

Pacckaxkute 0 caMbIX pacmpOCTpaHCHHBIX (opMarax pekiaambl B MHTEepHETE, a
HNMCHHO:

- banners

- buttons

- skyscrapers

- pop-ups

- microsites

- rich media formats
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Tema 16. Advertising and Public Relations.

OTBeThTE Ha CJICAYOIIUC BOIIPOCHI:

Is PR a form of advertising?

Is PR an «unpaid-for advertising»?

Can PR use advertising?

Why is PR more extensive than advertising?
Why is PR not free?

May an organization not use advertising?
How is the budget spent in advertising?

What is the money spend on in PR?

Tema 17. Trade Fairs and Exhibitions.

CocraBbTe JUaJIoru, OCHOBAHHBIC HAa JaHHBIX 3aJaHHUAX

1.

At the exhibition of British agricultural machinery, you got interested in a new
model of tractor, which was on display in the British pavilion. You saw the
machine in operation and decided that it would meet the requirements of your
clients. Contact the firm and ask them to make you an offer. Discuss the prob-
lem of a discount.

One of your friends has been on business to London and has just come back.
He signed a contract there. Ask him questions about his stay in London and
the business talks he had there.

Tema 18. Applying for a job.

OTBeThTE HA CIEAYIOIINE BOIPOCHL:

1.

© 0N OrWDN

What must you do to be successful in a job interview?

What kind of clothes should you wear to the interview?

What information should you include ina CV?

What information should you include in a CV? What order should it be in?
What should you do just before you enter the interview room?

What should you do and say when you meet the interview?

How long should your answers to questions be?

How should you answer questions?

. What should you do if you arrive very early?

10 What should your general attitude in the interview be?
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11. What should you do after the interview?

IlpuMepHbIe TeopeTHYECKHE BONPOCHI, BLIHOCHMbIE HA 3a4YeT C OLlEHKOM BO

3 cemecTtpe.

Tema 1. Negotiations.

IIepeBequre TEKCT:

The five rules of negotiators.

1.

Be clear about what you want. Before you negotiate, decide:

a) what you must have.

b) what you would like, but is not essential.

Make sure you have things to offer the other person, as well as things you
want.

Keep calm and responsible in your voice and behavior. Do not let emotions
take over. Be aware of your body language.

Listen carefully and ask questions. It’s important to really understand what
the other person is saying. Listening to someone shows respect. That person
will fell valued and important and is more likely to listen to you.

Try to find a «win-win» situation. Both sides should feel happy and successful
when the negotiation is finished.

Tema 2. Written Speech Patterns used in Business language.

[lepeBeaute TeneoOHHBIN Pa3roBOpP, UCIIONIB3Ys PEUEBBIC MITAMITBI, HCTIOIb3YEMbIE

B JC€JIOBOM A3BIKEC.

- Mory s noroBopuths ¢ rocnoguHoM bpaynom?

- Boroch, 4TO OH Ha COBEIIAaHUU B JJaHHBI MOMEHT. UTO emy nepenarsb?

- Oro Helen Smith. S moamymana, He Mor Obl OH MHE ITO3BOHHTB, KOTJa
0CBOOOUTCH.

- Xopomo. Kakoii y Bac Homep?

- I nymaro, y Hero ectb Mmoit Homep. Ho s Bam ero ocrasito Ha BCAkuHii cinydan
402-64-19.

- MoxxHoO y3Hath, 4To Bac untepecyet?

- a. Oto kacaetcs ¢punbma o Heptr B CeBepHOM Mope. OH TOJKEH 3HATH, O
YeM TOUJIET PEYb.

- Xopomo. Toraa Bce B MOPsJIKE.

- bonpmoe crmacu6o. /o cBumanus.

- Jlo cBUgaHus.
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Tema 3. The structure of Business Letter.

What is the usual structure of Business letter?
Give an example of a letter of Appointment.

Tema 4. Types of PR Advertising.

HazoBute n3BectHbIe BaMm THITEI PR PEKIIaMbI U OITMIOXUTC OJAWH THUII B JCTAJIAX.

Tema 5. Image-building Advertising.

IlepeBenure HA AHTJIIMHACKHAM SA3BIK:

«IIpecTtmxHasi pekiiamMa SBISETCS CaMOW TPYJAHOW, M3 BCEX BUIOB PEKJIAMBbI, YeM
CKOpEe BCETO, U 0OBIACHSICTCS TOT (PAKT, 9YTO OUEHbh MHOTHE BO3MOXXHOCTH B HEH HE
UCTOJIb3YIOTCS. ECTh JIBa OCHOBHBIX BHA MPECTUKHOW pekiaambl. [IepBbIii cTaBHUT
nepea coboil 3aaqy MHGOPMHUPOBATE OOIIECTBEHHOCTh O TOM OOJIBIIIOM BKJAJIE,
KOTOPBIM BHOCHUT KOMITaHHUS B 0JIarOoCOCTOSIHME HallMu. BTOpO¥ BHJ MPECTHKHOM
peKJIaMbl MCIOJB3YeT MEHEE OTKPBITBIM TOIXOJ W 3aKII0YaeTcs B TOM, YTO
OOIIECTBEHHOCTh YTO-TO Y3HACT WJIM TMOJIy4acT MH(POPMAIIMIO TI0 HHTEPECYIOIIHM
ee BOMpocaM IpH MPOCTOM YIOMHUHAHUHN KOMIIAHUU-CIIOHCOPA.

Tema 6. Financial Advertising.

OTBeThTE Ha CICAYIOIINUEC BOIIPOCHI:
1. What is the financial advertising targeted to?
What is its main objective?
What is such advertising mostly used?
What is the target audience for financial advertising?
In what cases does the necessity in financial advertising arise?

o~ wn

Tema 7. Public Service Advertising.

OOBsicHUTE clenyonyo ¢pasy:
«Public Service, advertisements provide information, tips, and how to suggestions».
What kind of organizations use such advertising? Give examples.

Tema 8. Advocacy Advertising.

Speak on the primary goal of advocacy advertising and give examples.

Tema 9. Announcement Advertising.
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BcraBbre npemsioru, rae Heodxoaumo (if, after, in, about, for, at) B mpeanoxenusx
Ha TaHHYIO TEMY:

1. Announcements can be used any category of public relations adver-
tising.

2. Theirs primary use is to inform the public promptly  smth. That affects
_______everyone.

3. Recalling a product, explaining a failure services are appropriate an-
nouncements.

4. «Sears» used announcement advertisements to tell has auto owners could ap-
ply rebates.

Tema 10. Direct Mail.

HepeBe}mTe Ha PYCCKOM A3BIKC TCKCT O IMPCUMYHICCTBAX IIPAMBIX PACCBIIOK.

The advantages of direct mail

Targeted: focus on your specific audience, directing your campaign (or mail-
shot/mailing) to the market you want to reach.

Personal: address customers by name. Write specific messages for them and person-
alize your message.

Flexible: a variety of formats, including letters, postcards, or brochures. Be creative
with colours and graphics. Offer a free sample of your product.

Tangible: customers can hold your mail piece. Coupons or free samples included in
your mail piece help encourage customer interaction by getting them to
use the product.

Measurable: track the results of your Direct Mail campaign by counting the re-
sponses or inquiries it generates. Work out the cost per response for
each campaign or go a step further and calculate the cost in terms of
direct mail spending.

Cost-effective: your targeted message goes directly to the people you want to reach.

Tema 11. Outdoor Advertising.

What types of outdoor Advertising do you know? How effective are they? (Kakue
BU/JIbI «YJIMYHON» pekiambl Bl 3HaeTe? Hackonbko onn 3 heKkTUBHBI?)
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Tema 12. TV and Radio Advertising.

3anoJiHUTE TEKCTHI 0 pekiiame Ha TB u paauo, ucnonb3ys clioBa U3 TaOIUIIbL:

channels listeners programmes reaching station

TV plays a huge rale in our lives and even in these days of 200 - plus , ITVI

continues to be the most watched. In 2005, a massive 885 of the 1 000 highest-rating
were shown on ITVI.

Classic FM is the largest commercial radio in the UK, almost 6

million people every week. Most of the station’s ______are not connoisseurs of clas-

sical music and come to us because of the way Classic FM makes them feel, regard-

less of age, sex or income.

Tema 13. Newspaper and Magazine Advertising.
IIepeBeauTre TEKCT C pyCCKOTO SI3bIKA HA AHTJIMMCKUN S3BIK:

[Tonmurpaduyeckre BO3MOKHOCTU KYPHAJIOB TOpa3jao MIUpe, yeM raser. Beioupas
KypHaJl JUIsl TyOJIMKAIMA PEKJIaMbl, YYUTHIBAIOT HE TOJBKO ayJAWTOPHIO, HO U
YacTOTy BBIXOJa >KypHaJla, BO3MOXKHOCTh pa3melleHus wmatepuana. Koneuno,
BEJIMYMHA JIa)K€ CaMOTO OOJIBIIOr0 OOBSIBICHUS B )KypHaJIe HE MOXKET CONEPHUYATh
C pa3MepaMu Ta3eTHBIX peKJaM, HO 3aTO CaMO KadyeCTBO IMOJa4yHd PEKIAMHOIO
maTepuaina (0T 6ymaru 70 1BeTa) 3/1€Ch rOpa3io BhIIIIE.

Bcro razeTHo-KypHaIbHYIO peKIaMy KIAaCCHPUIUPYIOT MO CIEAYIOUUM TpyIam:
1) pekiaMa B TpaJHUIIMOHHBIX ra3eTax;
2) pekjama B I[BETHBIX WILIOCTPUPOBAHHBIX XKYpHAJIAX;
3) pekiama B CICIHMATbHBIX PEKJIAMHBIX U3IaHUIX;

4) pekiiamMa B pErHOHAJIBLHBIX U MECTHBIX U3IaHHSIX.

Tema 14. Mediatexts. Mediaproducts.

JlaiiTe ompeneneHue, 4YTO TAaKOE€ MEAWATEKCT W MEIUANPOAYKT WU IPUBUIUTE
MPUMEPHI HA AHTJIUNCKOM SA3bIKE.

Tema 15. Basics of Business Speech.
Translate the following:

It is important to know the basic structure of an effective speech and imperative to
incorporate these concepts into every speech you prepare.
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- Use personal pronouns like «you» and «we». This lets your listeners know
that you are talking to them.

- Avoid jargon. Do not talk about the «acquisition range» of an F-16 jet fighter
talk about an F-16 jet that can shoot down another plane 10 miles away.

- Don’t use long figures. Don’t say «243, 699, 384 Americans», say more than
240 million Americans».

- Use simple words to communicate. Don’t say «print media» when you mean
«newspaper». Don’t say «perish» when «die says» the same thing. Don’t say
«possess», when «have» is what you mean.

- Use active verbs. Say «l think» not «it is my conviction that...»

- Use short sentences. Don’t use clauses between the subject and the predicate
of a sentence. Don’t put clause at the end of a sentence; start a new sentence.

- Use comparisons or contrasts. Compare exotic locales with others that are fa-
miliar. (Use «New Zealand has about the same land area as California, but it
has only 3 million people as compared to California’s 31 milliony).

Tema 16. Speech-writing.

Render the following text in English:

UToOb! 001ICHHE ¢ ayUTOpUEH OBIIIO aKTyaIbHBIM U YOEIUTEIbHBIM, HAJI0 TIPEXK/IC
BCEro coOpaTh 0 Hel Kak MOXKHO OoJibIlie HH(DOpPMAILIMK: PO 3aHATHH, 0Opa3oBaHueE,
noJi, KyJbTypHas W OSTHUYECKAs MPUHAIJICKHOCTh, IMOJIUTUUYECKUE CUMIIATHH,
BOKHCUIIIME MECTHbIE NPOOJEMBl MW YCTAHOBKH. OTO IIOMOXET TIOHSTh, 4YTO
CIIyIIaTeIn JyMaroT, YyBCTBYIOT, Y3HATh UX YOEKICHHS 1 MOTUBBI. HacTpoeHHOCTH
Ha KOHKPETHYIO ayJUTOPUIO CIYKUT KIIOUYEBBIM YCJIOBHEM MPABUIBHOTO
JOHECEHUS HEOOX0IMMOM HHPOPMAIIHH.

Hcnonp3yiite toMop, MOAXOMAIIMK JUIS Ballled TEMbl U KYJIbTYPHBIX TPaIUIIAN
aynutopun. Cka3aHHas K MECTY IIyTKa CIIOCOOCTBYET JIy4IIeMy TOHUMAaHHIO TOTO,
0 YEM BbI TOBOPHTE.

Tema 17. Purposes, functions and specific features of advertising and PR texts.

Translate into English:
OYHKIMU PEKIIAMBI:
1) mapketruHTOBasI (IPOJABUKCHHUE TOBapa U MOTPEOUTEIIO).
2) uHpopMmaTuBHas (MHGOPMHpYET MOTPEOUTENEH O ToBape).
3) sKOHOMHYECKas (CTUMYJIUPYET TMPOIAKH).
4) oOpazoBateiibHas (YCKOPSET TEMITbl HAYYHO-TEXHUIESCKOTO Iporpecca).
5) comuanbHas (ameIupyeT K OOIICYETOBCYECKUM LEHHOCTSAM: 3I0POBbIO,
3a00Te 0 OJIMDKHUX | T.1.).
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6) monMTHYECKas.

Tema 18. Business Correspondence.

What types of business correspondence can you name?

Tema 19. Conversational formulas in Speech Etiquette.

CoctaBbTe KOpOTKHiI auanor Ha Temy «Making an Appointmenty, ucmonas3ys
pa3roBopHbIe GOPMYJIBI THIIA:

«1 was wondering if Mr. Brown could see me».

«1 would like to make an appointment».

«He has several other appointments this afternoon».
«Will Friday at 3.15 suit you?»

«That suits me very well».

«That’s agreed!»

«I’m afraid I’m busy».

Tema 20. News release/Press release.

[lepeBenuTe clieayrONIyI0 HHPOPMAITHIO O ITPECC-PENH3e:
Writing a good press release

1. Keep thing real.
See the story from the reporter’s point of view.
Create a headline that will grab your reader’s attention.
Proofread carefully.
Keep it short.

o s wn

Tema 21. Slogan.

Translate into English:
OCHOBHBIMH 33J]a4aMH CIIOTAHA SBIISTFOTCS:
1) npuBlIcYeHWE BHUMAHUS TIOTPEOUTES;
2) (GhopMHpOBaHWE U 3aKPEIUICHUE MTO3UTHBHOTO HMHKa (PUPMBI,
3) co3naHue y3HABAEMOCTH (DUPMBIL;
4) crocoOCTBOBaHHE 3aIIOMUHAHHIO TOPTOBOW MapKH.

Cnoran g0mKeH OBITh:
1) 10 BO3MOXKHOCTH KPAaTKHM;
2) COOTBETCTBYIOIIMM MMHJIKY (DUPMBIL;
3) opHrHHAILHBIM U 3aIIOMHUHAIOIUMCS;
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4) 10 BO3MOYKHOCTHU C IOMOPOM;
5) paccuuTaHHBIM Ha JUTMTEIBLHOE UCIIOJIb30BaHUE;

6) MOCTOSTHHO B OJTHOM TpaueCKOM UCTIOTHCHHUY;
7) ToMeIaeMbIM, KaK MPaBUIO, B OJHOM M TOM € MECTe MaKeTa Pa3IHYHBIX

pPEeKJIaMHBIX COOOIIICHUIA.

TunoBble 3aJaHUA JIJISA IIPOBEJACHUS IIPOMEKYTOYHOM aTTECTAMM

3aganmue 1.

Answer the following questions:

1.
2.

© N> UA W

How is advertising used in public relations?

In what way does the success in public relations affect the economic success
of the organization?

What are the five types of public relations advertising?

What is image-building advertising designed for?

What can you say about financial advertising?

What sort of information does public service advertising supply?

What is the purpose of advocacy advertising?

What does announcement advertising focus on?

3ananmue 2.

Render the following in English.

OTINYUTEIHLHBIMHA qCpTaMi PCKIIAMBI SABJIAIOTCS:

1.

w

Hennunoe mnpencraBnenue wuH@opManuu  (MCHOJIB30BAHME  CPENICTB
peKaMsbl);

[TnaTHOCTH pactmpocTpaHeHus: HHGOPMAIIIH;

UeTkoe ykazaHue peKiiamoiatens (3aKka3uuka);

[ToOyxnenre 00beKTa KOMMYHUKAIIMHM K KOHKPETHBIM JICHCTBUSIM.

OGH_II/IC OCJIN PpCKIaMbl COBIIAJAalOT C OCIKAIMKM MAPKCTHHIA, OJHAKO KaK 3JICMCHT

CUCTEMbl KOMMYHHMKAllMil peKjiaMa HMEEeT CBOM LeNu: HHPOPMHUPOBAHUE,

yOeKIeHIE, HATIOMUHAHHE.
1) Co3naHuie OCBEIOMIICHHOCTH O CYIICCTBOBAaHHH TOBAapa WJIH MapKH;
2) Cozmanme «oOpa3a Mapkw» WIH  OJarompusATHOW  SMOIMOHAIBHON

opeapacioIOKCHHOCTH K MApKeE;

3) BHenpenue uHpOpMAIUH O BBITOIaX M MIPSUMYIICCTBAX MapKH;
4) YMeHue OTpa3uTh WU MOJ0PBaTh YTBEPKICHUS KOHKYPEHTOB;
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5)
6)
7)
8)

9)

CrocoOHOCT,  WCIPABIATH  MPEBpPATHBIE  MPEICTaBICHUSA,  Pa3BeATb
HETPaBWIBLHYIO HHGOPMAIIMIO U YCTPAHATh IPYTHE TIOMEXHU COBITY;

YMeHne A00UTbCS TPU3HAHUS U JIETKOW Y3HABAEMOCTH YIMAaKOBKH WU
TOPTrOBOU MapKH;

YMenue co3nath 00pa3 GUPMBI U JOOUTHCS OJIATOMPUSATHOTO OTHOILICHUS K
HEH;

YMeHue 3a0KuTh «QyHIaMEHT peryTalum» sl TOCIEYIOMEro BIX0a Ha
PBIHOK C HOBBIMH MapKaMH WJIM HOBBIMU TOBAapPHBIMHU I'PYIIIAMU;

Buenpenne B co3HaHME TOTPEOHOCTEH  YHHKAIBHOTO  TOPTOBOTO
NPeI0KCHHUS;

10) [ToaroroBka MOTEHIHAIBHBIX MOTPEOUTENICH K BUSUTY KOMMHBOSDKEPA.

3aganue 3.

IIpencraBbTe co00IIEHHE BUe MOHOJIOTA HA 32IAHHYI0 TeMYy:

2 cemecTp
1. B asponopry.

. HYTGHIGCTBI/IG Ha CaMOJICTC.

. ABMaInMOHHBIN On3HEC. MUPOBBIC aBUAKOMITAHUH.
. JlenoBas BcTtpeua. HazHaueHue 1€10BOM BCTPEUH.

. ]_IGJ'IOBa}I ITOC3AKaA.

. lemosoii pasroBop. Tenedonnas 6ecena.
. OOcyxIeHrne KOHTPAKTa.

2
3
4
5. AspodrnoT u 1pyrue aBuakoMmnanuu Poccun.
6
7
8

9. Llenesas ayauTopusi.

10.
11.
12.
13.
14.
15.
16.
17.
18.

OO6mume TpeOoBaHMS K peKIame.

OcoOble XxapaKTepHbIC YEPTHI PEKIAMBI.

OcHOBHbIE MTpaBUJIa PEKIIAMUPOBAHUS.

PexnaMHble areHTCTBA.

Pexiiama Ha pa3HBIX BUIaX TPAHCIIOPTA.

Pexitama B UaTEpHETE.

Pexnama u cBsi3u ¢ O6HIGCTBGHHOCTI>IO.

[IpodeccronanbHble sipMapKH U BHICTABKH.

[Tonaua 3asBiIeHUS O IpHiEMe Ha PadoTy.

3 cemecTp

1. ITeperoBopsi.

2. IluceMeHHbBIE peueBBIe 00PA3IIbl, UCIIOIB3YEMBIC B JISJTOBOM SI3BIKE.
3. CTpyKTypa JIeI0BOT0 IMHMChMa.
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4. Tune! pexinamsl B PR.

5. IlpectrxHas peknama.

6. duHaHcOBas peknama.

7. Pexnama tuma «o0paiieHue K 001ecTBEHHOCTHY.

8. PazpacHUTENbHO-TIpONIAraHAMCTCKAs peKIama.

9. Pexniama 1o ObICTPOMY PacpOCTPAHEHUIO BaXKHOU MH(POPMAIIUU B MOJb3Y
(GupMBIL.

10. IIpsimas pexnama.

11. HapyxxHas pexnama.

12. TeneBu3noHHas pekjiaMa U paguo peKiama.

13. T'azeTHO-KypHaJIbHAas peKiiama.

14. Menuartekctbl. MeananpoayKThI.

15. OcHOBBI 1€TT0BOM peyH.

16. Hanucanue peuei.

17. Henu, pynkuuu u cnenuduka pexkiaaMmHbiXx 1 PR TekcToB.
18. JlenoBas nepenucka.

19. PazroBopHblie (OpMYIbl B pEUEBOM ITUKETE.

20. HoBoctHot (ripecc) penu3 (CooOIeHre s nevatu).

21. Cnoras.

3ananue 4.
IIpounTaiiTe, mepeBeANTE TEKCT, NEPECKAKUTE OCHOBHYIO U/ICH0:

Whether you’re the president of your local school board or the president of
the United States, you use the same tools to communicate with the public.

There’s a lot of truth to the old joke that public relations is «the care and feed-
ing of reporters». That’s the essence of public relations: informing and persuading
the public not one person at a time, but by the thousands or millions through news-
papers, radio, television and the web.

Some people — elected leaders, professional athletes, actors, rock stars — need
public relations to handle the daily crush of media requests. But any organization,
however big or small, can use the same tools to get out your message.

TunoBblie 33JaHNA 110 ANAJTOTHYECKON peyuH JJIsl NPOBeJeHUS MMPOMEKYTOUHOM
arrecranmuu

Dialogues
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3aganmue 1.

Listen to the conversation between Sue and Bill. Are the following statements
correct?

1. It’s not necessary for Sue to go to the meeting.

2. She has to telephone John.

Bill has to go to the meeting.

Sue must present the report to the meeting.

Fred thinks it is not necessary for him to have the report.

o s w

3aganmue 2.

A customer is making arrangements with a phone company. Listen to the dia-
logue and answer the questions:

1. When will the conference take place?

2. How many invitations will be sent out?

3. How many Sue must present the report to the meeting.
4. Fred thinks it is not necessary for him to have the report.

3ananmue 3.
Listen to the dialogue and answer the following questions:

1. Are they discussing financial problems?

What do they want tables for?

Do they want to have an overhead projector and sound system installed?
Who is going to check their work?

What is the capacity of the room?

a s wn

3ananue 4.
You are going to listen to a manager from a market research company.
Listen to her talk.

What type of newspaper is most widely read, and what type does she recom-
mend advertising in?

Write down all the numbers you hear. Reproduce the phrases in which they are
used.

3aganue 5.
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You going to hear some people talking about things that happen at meetings.

Decide which are the worst things and which don’t really matter.

Oo0pa3zen OnjIeTa 1 NPOMEKYVTOYHOUH ATTECTAINH
EXAMINATION CARD
1. Read the text, translate and retell.

The Role of PR in modern life

Public relations is one of the main actively developing elements of the con-
temporary civilized marketing mechanism connected directly with the investigation
and formation of persistently changing demand and offer for goods, production and
services in all branches of world economy. In consequence, PR influences the in-
crease in effectiveness of industrial and commercial activity and satisfaction of hu-
man requirement in other spheres of social life.

Success of every firm depends on PR technology. In spite of this fact, most
Russia companies and firms do not realize the advantages of a well-planned and
well-organized PR system. PR activity is one of the functions of management that
helps to establish and maintain relations, mutual understanding, inclination and col-
laboration between an organization and its public. PR include solving different prob-
lems, using information about public opinion, working out proper measures.
PR technology helps:

- the managers of the company to satisfy public interests as well as their own;

- the whole company (the managers and the staff) to be ready to adopt to the
changes of the surrounding world: PR predict events in advance;

- the company to build a positive image and avoid negative rumors.

If an enterprise is good at creating a positive opinion of the target audience
(including the employees of the enterprise). This success makes it a great deal easier
to achieve the goals set by the managers.

2. Prepared topic:

Advertising Agencies.

3. Translate the following into English:

1. UccnenoBanusi mokKas3aiu, YTO KECTUKYJISIIIUA U MUMHKA JOHOCIT Haubosee
3aMOMUHAIOIYIOCS HH(OPMALIHIO, KOTOPYIO MOJIYy4YaeT ayAUTOPUs U KOTOPOM
OHa BEPUT.
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2. CioBa mNpeacTaBistOT CcOOOM JUIIb OKOJIO 7 TMPOIEHTOB TOro, 4YTO
3alIOMUHAETCA ayIMTOPUHU U BHYIIACT €l JOBEPHE.

Open the brackets using the correct tense of the verb:

She is very glad: (to finish) her essay at last.

He (to translate) the whole text by 11 o’clock.

| (not to see) you for ages! | am very glad to see you.
You ever (to be) to Trafalgar Square?

e s

IIpuMepHBLINA NepeYeHb TeCTOBLIX 3aaHui. JICKCHKO-TPAMMATHYECKHE TECThI.

Task 1. Read the text and fill in the gaps.

Travelling by air.

Nowadays people who go 1) mostly travel by air, as it is the fastest
means of traveling. Here are some hints on air travel that may be helpful.
Passengers are requested to arrive 2) the airport two hours before

departure time on international flights and an hour before on domestic flights as there
must be enough time to complete the necessary airport formalities.

Passengers must register their tickets, weigh in and register the luggage. Most
airlines have at least two classes of travel, first class and economy class, which is 3)

. Each passenger of more than two years of age has free luggage allow-

ance. Generally this 4) Is 20 kg for economy class passengers and 30 kg
for first class passengers. 5) luggage must be paid for except for some
articles that can be carried free of change.

Each passenger is given a 6) to be shown at the departure gate
and again to the stewardess when boarding the plane.

Watch the electric sign flashers when you are on 7) . When the
«8) Seat Belts» sign goes on, do it promptly, and also obey the «No
Smoking» signal.

Do not forget your personal effect when leaving the plane.

Landing formalities and customs 9) are more or less the same in
all countries.

When these formalities have been completed the passengers goesto 10)
for an examination of his luggage.

As a rule personal belongings may be brought in 11) . If the trav-
eler has nothing to 12) he may just go through the «green» section of the
Customs.
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In some cases the Customs inspector may ask you open your bags for inspec-

tion. It sometimes happens that a passenger’s luggage is carefully gone through to
prevent 13)

Keys: 1 — on business, 2 — at, 3 — cheaper, 4 — limit, 5 — excess, 6 — boarding

pass, 7 — board, 8 — fasten, 9 — regulations, 10 — Customs, 11 — duty-free, 12 — de-
clare, 13 — smuggling.

Task 2. Choose the right variant:

1. If you carry too much luggage, the airline will charge an baggage
fee.
a) additional b) excess C) extra d) over

2. British Airways the departure of Flight 375 to ST Petersburg.
a) advertise b) advise c) announce  d) notice

3. The check time at the airport was 10 o’clock.
a) by b) in c) out d) up

4. Much stricter must now be taken at all airports against hijacking.
a) alarms b) precautions C) protections d) warnings

5. The from St Petersburg to New York takes eight hours.
a) flying b) journey C) passage d) voyage

6. I’m afraid our luggage is ten kilos ; you will have to pay extra.
a) above b) excess C) heavy d) overweight

7. Nobody that airplane crash.
a) died b) lived c) recovered  d) survived

8. Our was delayed owing to bad weather conditions.
a) airline b) airway c) flight d) runaway

9. When our flight was delayed, we all had a meal at the airline’s
a) account  b) cost C) expense d) finance

10. We to announce a further delay in the departure of flight SU-
717.
a) apologise b) mourn C) regret d) repent
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11. If you want a cheap air ticket you must well in advance.

a) book b) buy C) engage d) reserve
12. He couldn’t his fear of flying.
a) overcome b) succeed c) triumph d) win
13.Water at 100 degrees.
a) boils b) will boil c) is boiling d) will have been
14. The weather hotter and hotter.
a) gets b) is getting c) has been getting d) get
15. The first modern Olympics in Athens more than a hundred years
ago.

a) were taking place b) have taken place c) took place d) had taken place

16. Long ago they most houses out of wood.
a) built b) were building c) have built d) had built
17. 1 to you ever again.
a) don’t speak b) hasn’t spoken
c) am not going to speak d) will have been spoken
18. His grandfather from his job a year ago.
a) has retired b) retires C) was retiring d) retired
19. Last night | homeat1l.1  supperandthen _ to bed.
a) have come, had, went b) came, have had, went
c) came, had, went d) came, had, have gone
20. you many cities when you were in France.
a) did visit b) are visiting C) have visited d) do visit
Kiroun:

1.b2.c3b4b5b6.d7.d8.c9.c10.cll.al?2.al3.al4.b15.cl6.a
17.c 18.d 19.d 20.a
Task 3. Choose the right variant:

1. She took her at Harvard University.
a) degree b) grade c) qualification d) standard

2. When Mrs. Green was at college, she won the first for good results.
65



a) present b) price C) prize d) reward

3. 1go the University _ tram.
a) in, on b) to, by c) in, by d) to, with
4. Jim did not like his first at college at all.
a) course b) period C) presence d) term
5. All need some of psychology.
a) parent, knowledges b) parent, knowledge
c) parents, knowledges d) parents, knowledge
6. New students must for classes before term begins.
a) enroll b) enter C) join d) teach

7. That work is needed by next Tuesday, so make sure toy keep to the

a) dead end b) deadline c) deadlock d) dead stop
8. Ann is interested foreign languages.
a) for b) in c) about d) on
9. Please find a copy of the letter | received from the college.
a) contained b) covered c) enclosed d) included
10. He asked his teacher’s about going to the University.
a) advice b) experience c) information d) knowledge
11. Mathematics is a subject at college.
a) forced b) compulsory C) required d) must
12. What problems at the lecture yesterday?
a) did you discuss b) did you discussed
) were you discussing d) discussed you
13. A iIs all the different courses that are taught in a college.
a) curriculum b) scheme c) timetable d) schedule
14. Your in an examination or piece of written work is the mark you
get that indicates your level of achievement.
a) score b) grade C) degree d) qualification
15. Kelly is an excellent student and she’s never __ truant from college.
a) played b) left C) been d) tried
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16. She English since she entered University.

a) Is studying b) has been studying c) studies d) has studying

17. She was sure that everything right in time.
a) will come out b) would come out
Cc) came out d) would came out
18. There aren’t easy ways of learning a foreign language.
a) some b) any C) no d) few
19. He interviewed at the moment.
a) is b) is being c) has been d) is been

Task 4. Insert the prepositions «to», «in», «for», «to», «at», «of», «on», «by»
where necessary:

1. My father always comes ... home late.
. | like to listen ... the news ... the morning.
. My brother leaves ... school ... 8 o’clock a.m.

. I come ... the University on time.

2
3
4
5. My mother goes ... the theatre every week.
6. Ileave ... home ... the University ... half past 7.

7. My mother comes ... home early.

8. It takes him 20 minutes to get ... the swimming-pool.

9. Itis very cold. Put ... your fur-coat.

10. ... breakfast I often watch ... TV.

11. The classes are over. Go ...home.

12. T leave my coat ... the cloak-room and go ... the lecture hall.

13. It is very pleasant to listen ... the music ... the evening.

14. It is so warm. Let’s go ... a walk.

15. Give me tea instead ... coffee.

16. Lots of students ... our faculty take part ... amateur art activities.

17. He is very punctual. He is always ... time.

18. Most students go ... the University ... bus.
67



Task 5. Choose the right variant:
1. My parents were very glad to meet
a) he b) him c) his d) he’s

2. No we the first year students.

a) are b) is C) - d) to be

3. 1go the University _ tram.

a) in, on b) to, by c) in, by d) to, with
4. The news from Mary very good.

a) be b) are C) - d) is

5. All need some of psychology.

a) parent, knowledges b) parent, knowledge

c) parents, knowledges d) parents, knowledge

6. house is very big.

a) my parent’s b) my parents’ C) my parents’s d) my parents
7. Thisis amusing film. I like it very much.

a) a b) an c) the d) -

8. Ann is interested foreign languages.

a) for b) in c) about d) on
9. | enjoyed very much at Ann’s party.

a) oneself b) my C) me d) myself

10. | think that he speaks English than Ann.

a) bad b) badly ) worse d) worst

11. George always and before eating.

a) is shaving, dressing b) shaves, dresses

¢) had shaved, dressed d) shave, dress

12. What problems at the lecture yesterday?

a) did you discuss b) did you discussed

) were you discussing d) discussed you

13. My niece is ___ student. She studies at... Oxford University.
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a) -, the b) a, the C) a, an d) a, -

14, Jane look beautiful today?

a) doesn’t b) isn’t C) aren’t d) don’t
15.  television when I phoned you.

a) were you watching b) did you watch
¢) did you watching d) are you watching

16. I haven’t finished my drawing

a) already b) before C) just

17. he interested in psychology?

a) did b) does c) do d) is

18.There aren’t easy ways of learning a foreign language.
a) some b) any C) no d) few

19. Its third time youask me __ same question.

a) the, the b) the, a C) a, the d) the, -

20. He goes to the University on

a) car b) bus c) tram d) foot

Task 6. Put the words into the right order:
1. at end the month my get I the of salary

N

. busy a have This week to Monday from schedule Friday |

3. insurance of a benefit job this is Health

4. 1 work year | promotion hard a will If get this

5. with many I responsibilities don’t job want a

6. 5 only applicants 1000 for There are positions
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7. or you teamwork leadership at Are better?

8. People salaries more earn with qualifications higher

9. Good making at Are decisions you?

10. Job things say negative interview about last your your at Don’t

11. a lot unemployment There is of nowadays

12. going When to retire are you?

Keys:
1. | get my salary at the end of the month.
This week | have a busy schedule from Monday to Friday.
Health insurance is a benefit of this job.
If I work hard this year | will get a promotion.
I don’t want a job with many responsibilities.
There are only 5 positions for 1000 applicants.
Are you better at leadership or teamwork?

People with more qualifications earns higher salaries.

© © N o g bk~ w DN

Are you good at making decisions?
10. Don’t say negative things about your last job at your interview.
11.There is a lot of unemployment nowadays.

12. When are you going to retire?

Task 7. Test:

1. Nowadays the market demands in this petroleum product more
and more.

a) are increasing b) has increasing c) were increased d) is increased
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2. The contract at the board meeting now.
a) Is discussed b) was discussed c) is being discussed d)was being discussed
3. Wait a minute! The document by the secretary at the moment.

a) is being typed  Db) has been typed c) was typed d) is typed

4. The papers by the Managing Director yet. He is on business trip.

a) haven’t been signed b) aren’t signed

) weren’t signed d) weren’t being signed

5. She the Head of the Information Systems Department two
months ago.

a) is being appointed b) was appointed

C) is appointed d) has been appointed

6. Inafew minutes | will ___ for their call for three hours already.

a) be waiting b) have been waiting c) have waited d) wait

7. My colleague’s words made me uncomfortable.

a) feel b) to feel c) feeling d) felt

8. We expect our partners later than usual.

a) arrive b) to arrive C) arriving d) be arriving

9. I have to get my photograph for a new passport.

a) taking b) take C) to take d) taken

10. What makes you such rash actions?

a) do b) to do c) doing d) done

11. | watched his secretary the letters. | wanted to have my letters

as soon as possible.

a) typing, typed b) type, type ) to type, typing d) typed, to type

12. The director allowed his guests in his room.

a) smoke b) to smoke c) smoking d) smoked
13. Few people will to deny this fact.

a) found b) find c) be found d) be finding

14. Things seemed ina hurry.

a) to have been packed  b) to be packed  c) to have packed d) packed
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15. I’ve got nothing you.

a) to have offered  Db) to offer c) to be offered d) to have been offered

16. Everybody believed him long ago.

a) to have died b) to die C) to be die d) to have been died

17. I don’t like this way.

a) to have treated b) totreat ) to be treated d) to have been treating

18. | was made the report.

a) to rewrite b) rewrite c) and rewrote d) rewriting

19. For a job you should wear the right clothes.

a) interview b) talk C) conversation d) chat

20. When you start looking for a job, make sure that your IS up-to-
date.

a) biography b) curriculum vitae  c) self-advertisement  d) notice

10. MeToauyeckne pPeKOMEHIANMHU JJAA OOYYAIOIIMXCH IO OCBOEHHUIO
AUCIHUNIUHBI.

B paMkax KOMIETEHTHOCTHOI'O IOJX0JIa OCHOBHOM 3ajiaueii 0Opa3oBaHUs B
00J1acTH WHOCTPAHHOTO S3bIKa SIBJSICTCS Pa3BUTHE KIIOUEBOM KOMIIETCHTHOCTH
CTYyJICHTOB — oOpa3oBartenbHOM. OOpa3oBaTeiabHas KOMIIETEHTHOCTh B JIaHHOM
IporpaMMe paccMaTpUBAETCS KaK HWHTETPATUBHBIM JIMYHOCTHBIA KOMILIEKC,
PEACTABIAIOMNN COO0M €TMHCTBO TEOPETUUSCKOW M MTPAKTUUECKON TOTOBHOCTH H
CITOCOOHOCTH CTYJICHTA K OCYIIECTBIICHUIO 00pa3oBaTeIbHOM nesrenbHocTH. 3Y H,
MOJTyYeHHBIE CTYACHTAaMH B paMKaxX 00pa3oBaTeIIbHON KOMITIETCHITUH, ITEPEHOCITCS
Ha UX COOCTBEHHYIO JICITEIIBHOCTh TIOCPEICTBOM Pa3IMYHBIX TEXHOJOTHH.

3nanus, ymenus, HABLIKU, oceau8aembvble O0OVYAIOUWUMUCT NPU UYHEHUU
OUCYUNTIUHDBL:

—  BJIAQAEHHE  JICKCMYECKUM  MHUHHUMYMOM B  COOTBETCTBUHM  C
XapaKTEPUCTUKOM CIIOBAPHOTIO 3araca M yrnoTpeOJieHus clioBaps s ypoBHS B2+:
XOPOIINK CIIOBApHBIA 3amac 1Mo MpodhecCHOHATBHOW/IPEACTABISIONIEH HHTEPEC
TeMaTUKE U Ha O0IIHUE TEMbI; B OCHOBHOM BBICOKMM ypOBEHb BIaJCHUS JICKCUKOM;

—  pa3BUTHE CIYXOBOTO BOCIPHUATHS W TOHUMAHUS €CTECTBEHHOU
(ayTeHTHUYHOW) peun;

—  3HaHWE MPaBWJI PEYEBOr0 ATHUKETAa M YMEHHUE HCIOJb30BaTh HX B

PaA3IMYHBIX CUTYAIUSX JIMYHOTO U IPO(PECCHOHATBLHOTO OOIICHUS;
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—  (QopMupoBaHHE HABBIKOB JIOTMUYECKOTO W  KOMIIO3UIIMOHHOTO
o(OopMIIEHUS] TUCbMEHHOTO U YCTHOTO BBICKA3bIBAHMUS;

—  yMEHHUE BeCTH Oeceqy-auaior npo(eccCuoHaIbHOTO XapaKkTepa;

—  (opMupoBaHHE HABBIKOB BEACHUS JUCKYCCUU B paMKax H3ydaeMou
TEMAaTUKHU U TIPOOJIeMaTUKH;

—  (opMHpoBaHKEe HABBIKOB OETJIOr0, 03HAKOMUTEIHLHOT0, TOMCKOBOTO U
AQHAJTUTUYECKOTO UTCHUS] OPUTMHAJIBHBIX HEalallTUPOBAHHBIX TEKCTOB CO CIIOBAPEM
1 6€3 cioBapsl ¢ 1eIbI0 TOUCKA, CUCTeMaTH3alluK, aHalli3a U CUHTe3a nH(opManuu,
MOCJICYIOIIECH MHTEPIPETAIIUEH U TIEPEBOIOM HA PYCCKUM SA3BIK;

—  3HaAHUE KYJbTYPhl U OCHOBHBIX ITAllOB UCTOPUU CTPaH.

llenp panHOro oSrama oOy4YyeHHUS — OBJAJCHHE KOMMYHHKAaTHUBHBIMU
KOMIIETCHIIUSIMU 110 aHTJIMMUCKOMY S3BIKY 1O 4YeThIpEM BHJIaM pPEUYEBOM
NeATeIbHOCTH (TOBOPEHUIO, ayJAUPOBAaHWIO, YTCHUIO W THUCHbMY) Ha YpOBHE,
COOTBETCTBYIOIIEM ypoBHIO B2  («nponBuHyTHI» B 0OIIEEeBPOINEHCKUX
KOMITETCHITUSX BIIJICHUSI HHOCTPAHHBIM SI3BIKOM).

3amaun:

-  ®opMupoBaHHE Y CTYJICHTOB JIMHIBUCTUYECKOW KOMIICTCHIIUU B
IIPOLIECCE OBJIA/ICHUSI OCHOBAMU A3bIKa

- OBnageHue CTyJ€HTaMH MPAaKTUUYECKUMH HaBBIKAMH JIEJIOBOM, YCTHOU
U TMHCbMEHHOW KOMMYHHKAlUHM JUIsl JajdbHEWIIEro WCIOIb30BAHUS S3bIKA B
yuyeOHOM, HaydyHOW U TpodecCHOHATBHON HeATeabHOCTH U  (OpMUpOBAHUE
OTJIEIBHBIX JIEMEHTOB MPOPECCUOHATIBHON KOMITETCHIIHH.

- Pacmupenue kpyrozopa CTyIEHTOB, NPUOOpETEHHWE WMH HOBBIX
3HaHWA B 00JIACTH T'yMaHUTAPHBIX HAYK U HCKYCCTB, U3YUYEHUS KYJIbTYPhI CTpaH
U3y4aeMoro s3bika; (QopMUpoBaHHE OOIIEH KyJIbTYphl M COLIMOKYJIHTYPHOM
KOMIIETEHIIU Y.

K xoHnIy ganHOoro 3Tana o0y4eHus: CTy/IeHT JOJIKEH:

— OBnageTh JIEKCUKOM MO HM3YYEHHBIM TEMaM, yMETh TPaMOTHO U
YMECTHO HCIOJIb30BaTh €ro I aJeKBATHOTO BBIPAXKEHUS MBICIEH B OBITOBBIX U
mpo(ecCHOHaNBHBIX CUTyalUsIX OOIIEHUS, AKTUBHO TIPUMEHSS YCTOWYUBHIC
JIEKCUKO-CUHTAKCUYECKUE CTPYKTYpbl PEUYEBOrO B3aMMOJICUCTBUSA, MOHMMAaTh U
MCITIOJIb30BaTh HanboJee ynoTpeOuTenpHbIe HANOMBI 1 ()PA30BBIC TIIATOJIHI.

—  YcoBeplleHCTBOBATh BOCIIPUSTHE U IOHUMAaHUE HA CIIyX €CTECTBEHHON
AHTJIMICKON peur, BHE 3aBUCHMOCTH OT aKIIEHTA U BHEIIHUX (PAKTOPOB.

— VYMeTh u3BJIEYb M3 YCTHOW MU MHUCHBMEHHOM peYd HEOOXOAUMYIO
uHpopMalio ¢ TeM, 4YTOObI 3aTE€M CBSI3HO, APIrYMEHTHUPOBAHO M T'PAMOTHO
M3JIOKUTh €€ KaK B YCTHOM, TaK W B MHCbMEHHOW (OpMe B COOTBETCTBUU C
MOCTaBJIEHHOW KOMMYHUKATUBHOM 3aa4eH.
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—  JIeMOHCTpUPOBATh HABBIKM CTPYKTYPHO O(POPMIIEHHOIO M JIOTHUECKH
BBIBEPEHHOI0 MHUCbMEHHOIO M YCTHOTO BBICKa3bIBaHUSA, NPHUMEHsS HaBbIKU
KPUTUYECKOTO MBILUIEHUS, 0TOOpa M cucTeMaru3auuu uHpopMauuu. TBopuyecku
UCIOJIb3Yysl 11a0JIOHBbl, HAYYUThCA MEPEXOJUTh K MPOAYLUHUPOBaHUIO Ooee
HE3aBUCHUMOU U €CTECTBEHHOU peyuH.

- IlpynumaTe BO BHMMaHHUE COIMOKYJBTYPHYIO COCTaBIISIONIYIO
MHOCTPAHHOI'O $3blKa, HE HapyllaTh TMPaBWI KYJIbTypbl pEYH, OCO3HAHHO
MCII0JIb30BaTh MOJYYEHHbIE 3HAaHUS B CUTYalUSX JIMYHOTO U NMPO(HECCHOHATBLHOTO
oOLIeHUsI.

- bnaromaps ocBOoeHMIO Ppa3NMUHBIX BHUJOB UTEHHUS, HAYUYUTHCS
U3BJIEKATh HY)KHbIE JIaHHbIE, aHAJTM3UPOBATh, CHHTE3UPOBATh, KJIAaCCU(PULIUPOBATH,
UHTepIrpeTupoBath nHPopManuo. Kpome Toro, HayaTh BOCIPUHUMATH TEKCTHI Ha
A3BIKE KaK JIOMOJHUTEIbHBIM UCTOYHUK MH(OPMAIIUU O CTpaHE U3y4aeMOTO SI3bIKa
¥ 0COOEHHOCTSAX MBIILJICHUSI 1 MUPOBO33PEHUS JTIOIEH, HCTIOIB3YIOLIUX €TO.

JlocTkeHue TMOCTaBICHHBIX II€Jeil HEBO3MOXKHO 0€3 camocmosmenvHou
pabomsl  cmyoeHmos, KOTOpas TNPENIonaraeT payuoHalbHYI0 Op2aHU3AYUIo
00VYeHUs1 3a CUeT:

- YeTKOro IUTAHUPOBAaHUA padOTHl CTyJEHTa. 3/eCh BaKHA MOMOIIb
npenojaBateis: oOydYeHHs NpueMaMm paboThl CO CIPaBOYHON JIUTEpaTypoil,
COCTaBJIEHUE aHHOTALIUI U T.I1.;

- 3a CUeT UCHOJIb30BaHMUs 00yYarOIINX MPOTrpaMM;

- 3a cueT 3G(EKTUBHOTO HMCIHOJIB30BaHUS BPEMEHU Ha ayJUTOPHBIX
3aHATUSAX.

Opranuzanusi CcaMOCTOSTENbHONW paboOThl  CTYIEHTOB (AyAUTOPHOM W
BHEAYJAUTOPHOI) 00eCTIeunBaeT peIeHNe CIEeAYIONINX 3a/1a4:

-  MOCTENEHHON TMOJArOTOBKM CTYJIEHTOB K MEPEXOoAy OT YTEHUs
CHelHaIbHO 00pabOTaHHBIX TEKCTOB K OPUTHHANIBHOM TUTEpaType;

- o0yueHus CaMOCTOSITEIBHO aHAJIM3UPOBATh, o0Cy>XaaTb,
CUCTEMATU3UPOBaTh  MaTepuas, BBIACIATh  IJIABHOE,  JEJaTh  BBIBOJBI,
apryMeHTHPOBATh.

AynuTopHasi caMoCTOsITeNIbHAs paboTa BKIIIOYAET:

- CaMOCTOSTEJIbHOE U3YUYECHHE TEM;

-~ BBIIOJIHEHHE WHJUBUIyaJIbHBIX 33JJAHUN U TECTOB;

- BueayauTtopHas camocToATeabHas padoTa BKIIOYAET:

- H3YYEHHUE TEKCTOB, TEM, FA3€THBIX CTATEN 10 TEMAM IPOrPAMMBI;

- IMOArOTOBKa COOOILEHMM, pedepaToB, TOKIAA0B IO TEMaM MPOrPaMMBbI;

- 3aHATUS B MYJbTHUMEIUWHOM KOMITBIOTEPHOM KJIacce.

JUtst pa3BUTHS JIEKCUYECKHUX HABBIKOB CTYAEHTaM HEOOXOJUMO PEryJIspHO
BECTH pabOoy4Hil CIOBaphb.
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